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Knight  Acquires  Free  Press 
In  Detroit  From  E.  D.  Stair 


WITHIN  FIVE  DAYS  of  its  109th 
anniversary  as  a  Michigan  newspa¬ 
per,  the  Detroit  Free  Press  was  sold 
to  John  S.  Knight,  president  and 
publisher  of  the  Akron  (O.)  Beacon- 
Jonmal  and  the  Miami  Herald,  by  E. 
D.  Stair,  owner  and  publisher  for  34 
years.  Final  papers  were  signed  in 
Detroit  April  30  and  announcement 
was  made  in  all  editions  on  May  1. 

This  sale,  culminating  a  long  series 
of  rumors  and  counter  rumors  cur¬ 
rent  in  Detroit  and  elsewhere  for  the 
past  three  months,  was  made  by  E. 
D.  Stair  who  has  held  the  controlling 
interest  in  the  stock  of  the  paper 
lince  1919,  when  he  acquired  it  fol¬ 
lowing  the  death  of  his  partner,  Philip 
H.  McMillan.  Mr.  Stair  will  remain 
as  chairman  of  the  new  company, 
with  Mr.  Knight  as  president,  pub- 
Biher  and  editor-in-chief. 

No  mention  was  made  of  the  sale 
price,  but  the  purchase  includes 
all  outstanding  stock  in  the  corpora¬ 
tion. 

New  Board  Formed 

A  new  board  of  directors  has  been 
fanned,  including  J.  H.  Barry,  gen¬ 
eral  manager  of  both  Mr.  Knight’s 
other  papers,  as  treasurer  and  general 
manager;  C.  Blake  McDowell,  counsel 
for  Mr.  Knight’s  enterprises,  as  sec¬ 
retary;  James  L.  Knight,  business 
manager  of  the  Miami  Herald  and 
James  T.  McMillan,  son  of  Philip  H. 
IfcMillan,  and  until  April  30,  vice- 
president  of  the  Detroit  Free  Press. 

Members  of  the  former  board  of  di¬ 
rectors  under  E.  D.  Stair  were:  J.  T. 
McMillan,  William  B.  Lowe,  W.  H. 
^ttibone,  E.  A.  Meiser  and  Malcolm 
W.  Bingay. 

In  relinquishing  active  control  of 
the  paper,  Mr.  Stair  cited  a  desire, 
<hie  to  advancing  years,  to  be  relieved 
reinpletely  of  the  heavy  responsibili¬ 
ties  entailed  in  the  guidance  of  a  great 
metropolitan  newspaper. 

A  statement  by  Mr.  Stair  after  the 
rele  said  in  part: 

“With  this  issue  of  the  Free  Press 
(May  1  issue),  the  responsibilities 
that  rested  upon  W.  B.  Lowe  and  the 
•nter  for  many  years  pass  to  other 
hands  —  very  capable  hands  —  while 
Mr.  Lowe  (William  B.  Lowe,  manag- 
director  of  the  Free  Pre.ss)  and  I 
a  long  earned  rest  from  the 
■revily  increased  burdens  and  prob- 
■®s  of  the  publishing  business.  Our 
'•W'et  on  parting  activity  with  a 
^ued,  loyal  and  efficient  staff  is  as 
as  it  is  sincere. 

Ifo  selecting  our  successors  we  have 
reen  very  careful,  very  choosey,  for 
•*  believe  there  are  no  better 
•JNiPped  men  in  the  United  States 
I*  the  jobs  of  president,  editor-in- 
®faf  and  general  manager  than  John 

I*  Knight  and  J.  H.  Barry  respective- 
Bom  to  the  business,  Mr.  Knight 
out  with  ability,  courage,  iear- 
and  fairness.  Mr.  Barry,  in 
••department  of  endeavor  has  few 


Publisher  of  Paper  for  34  Years  Becomes 
Chairman  of  New  Board  . . .  J.  H.  Barry  Made  ' 
General  Manager  of  109-Year-Old  Doily 

such  a  team,  both  in  the  prime  of  took  over  the  Free  Press,  together 


life,  to  carry  on  this  great  forum. 
The  nicely  balanced  staff  will  remain 
at  their  posts. 

“During  my  regime  of  34  years,  I 
am  happy  to  say,  the  Free  Press  has 
never  been  intimidated,  shackled  or 


John  S.  Knight  E.  D.  Stair 


gagged,  and  we  firmly  believe  it  can¬ 
not  be  under  Mr.  Knight’s  steward¬ 
ship. 

“While  I  shall  remain  on  the  Board 
of  Directors  as  chairman,  publication 
responsibility  will  be  that  of  the  new 
ownership.” 

Mr.  Knight  met  the  editorial  staff 
May  1.  In  a  brief  speech  he  stated 
the  paper  to  be  fair  and  impartial 
“published  for  no  one  class”  and  asked 
for  their  co-operation.  He  hinted 
minor  changes  in  makeup  will  occur 
but  no  staff  changes. 

Mr.  Knight  received  the  following 
telegram  from  President  Roosevelt: 

“Hearty  congratulations  on  the  ac¬ 
quisition  of  the  Detroit  Free  Press. 
'Tlie  dissemination  of  truth  through 
the  medium  of  a  newspaper  carries 
with  it  a  high  responsibility.  I  feel 
that  the  people  of  Detroit  are  fortu¬ 
nate  because  their  community  is  to 
have  a  paper  whose  policy  is  to  be 
guided  by  one  of  your  widespread 
experience  in  the  making  of  a  news¬ 
paper.  As  you  enter  this  new  field  of 
activity  I  am  certain  you  will  be  ani¬ 
mated  by  the  same  devotion  to  truth 
in  the  news,  to  justice  and  fair  deal¬ 
ing  to  all,  which  has  given  distinction 
to  your  work  elsewhere.  My  best 
wishes  for  your  success.” 

Mr.  Stair,  who  recently  celebrated 
his  81st  birthday,  was  the  thirteenth 
publisher  in  the  109  years  of  the  De¬ 
troit  Free  Press  history.  Formerly 
publisher  of  the  Detroit  Journal,  he 


with  Mr.  McMillan,  in  1906  from  a 
syndicate  to  which  it  had  been  sold  in 
1893  by  William  E.  Quinby. 

The  history  of  the  fourteenth  owner 
and  publisher,  John  S.  Knight,  is  the 
history  of  ascendancy  in  a  period 
when  newspapers  were  faced  with 
crisis  which  resulted  in  the  demise  of 
many  of  them.  This  new  and  young 
publisher — he  is  45 — has  been  known 
among  leading  newspaper  executives 
for  only  seven  years;  since  1933. 

His  newspaper  career,  however,  be¬ 
gan  while  he  was  still  a  student  at 
the  Akron,  O.,  public  schools.  For  a 
decade,  prior  to  the  World  War,  he 
worked  during  vacation  periods  in 
practically  every  department  of  the 
Beacon-Journal,  then  owned  by  his 
father,  the  late  Charles  Landon 
Knight. 

Served  in  World  War 

The  World  War  between  1917  and 
1920  interrupted  his  journalistic  ca¬ 
reer,  when  he  enlisted  and  served 
successively  in  the  Motor  Transport 
Corps.,  the  113th  Infantry  and  the  Air 
Service.  He  received  a  lieutenant’s 
commission  in  the  infantry  in  1918 
and  after  his  discharge  at  the  end  of 
the  war,  received  an  A.B.  war  de¬ 
gree  from  Cornell  University. 

He  returned  immediately  to  his 
father’s  paper  and  five  years  later  be¬ 
came  managing  editor,  serving  in  that 
capacity  until  his  father’s  death  in 
1933  when  he  became  president  and 
editor  of  the  Beacon-Journal. 

Four  years  later  he  purchased  the 
Miami  Herald  from  Frank  D.  Shutts, 
its  publisher,  and  two  months  later  the 
company  acquired  the  Miami  Tribune 
and  consolidated  its  features  with 
those  of  the  Herald.  Mr.  Knight  is 
now  president  of  the  Herald. 

The  following  year  the  Akron 
Times-Press  was  purchased  from  the 
Scripps-Howard  interests,  and  the 
Beacon-Journal  enlarged  all  depart¬ 
mental  staffs,  bringing  together  the 
features  and  sections  of  both  papers. 

Vigorous  and  progressive  as  a  pub¬ 
lisher,  Mr.  Knight  is  credited  with 
being  one  of  the  main  figures  respon¬ 
sible  for  bringing  Akron  from  the 
status  of  a  “ghost  town”  to  its  present 
position.  He  is  opposed  to  chain 
management  or  practices  among  his 
newspapers,  declaring  on  more  than 


GROUPS  TO  ACT  IN  TRIAL  PUBLICITY  OFFENSES 

A  PROCEDURE  for  action  jointly  or  individually  by  the  press,  bar  and  radio 
in  cases  of  flagrant  violations  of  ethics  in  trial  publicity  was  worked  out 
by  representatives  of  the  interested  associations  April  26  at  a  meeting  in  the 
office  of  Arthur  H.  Sulzberger,  New  York  Times.  No  definite  violations  were 
discussed  by  the  joint  committee  for  co-operation  on  trial  publicity,  but  it  was 
decided  that  the  chairmen  of  the  four  committees  would  consult  on  any  cases 
arising,  and  that  each  chairman  might  call  his  own  conunittee  together  to 
discuss  and  make  recommendations  against  offenders  in  their  respective  field. 
The  committee  chairmen  are:  Paul  Bellamy,  Cleveland  Plain  Dealer,  for 
ANPA;  Stuart  H.  Perry,  Adrian  (Mich.)  Teleqram,  for  ASNE;  Neville  S. 
Miller,  president.  National  Association  of  Broadcasters,  for  NAB,  and  Giles 
J.  Patterson,  for  American  Bar  Association. 


one  occasion  that  he  is  an  individual¬ 
ist. 

Politically  he  acknowledges  no  af¬ 
filiations  and  stresses  his  indepen¬ 
dence  in  politics,  being  concerned 
more  with  the  issue  than  with  either 
the  candidate  or  the  party. 

Indications  of  his  policy  with  re¬ 
gard  to  his  latest  acquisition  were 
contained  May  1  in  his  statement  is¬ 
sued  after  the  sale. 

Statement  by  Knight 

“We  assume  control  of  the  Free 
Press  today,”  his  statement  read, 
“with,  I  hope,  a  serious  and  complete 
understanding  of  our  responsibility 
to  the  people  of  Detroit  and  the  State 
of  Michigan. 

“The  Detroit  Free  Press  is  national¬ 
ly  known  as  a  truly  great  institution. 
After  more  than  ‘A  Century  of  Ser¬ 
vice’,  its  roots  are  deep  in  the  soil. 
It  has  attained  its  present  high  estate 
largely  through  the  ability  and  the 
courage  of  its  publisher,  E.  D.  Stair. 
He  has  maintained  a  high  standard  of 
journalism  throughout  his  newspaper 
career  and  the  Detroit  Free  Press  is 
regarded  today  as  one  of  America’s 
foremost  newspapers. 

“Under  the  new  ownership,  the  De¬ 
troit  Free  Press  will  be  politically  in¬ 
dependent  in  its  editorial  policy.  It 
will  always  be  operated  in  behalf  of 
the  general  public,  uncontrolled  by 
any  group,  faction  or  selfish  interest 
and  dedicated  solely  to  the  public  ser¬ 
vice. 

“The  Free  Press  will  continue  to 
reflect  the  enterprise  and  progressive 
spirit  which  has  made  Detroit  the 
great  city  that  it  is;  a  city  of  civic 
builders,  of  men  and  women  possess¬ 
ing  far-reaching  vision  and  the  un¬ 
conquerable  spirit  that  have  made 
America  the  greatest  nation  in  the 
world. 

“Unquestionably  we  shall  make  mis¬ 
takes  and  at  these  times,  as  always, 
we  invite  your  advice  and  counsel. 
Our  columns  will  be  open  for  the  full¬ 
est  and  uncensored  expression  of  your 
viewpoint. 

“We  pledge  you,  therefore,  a  well 
edited,  vigorous  newspaper  which  we 
would  like  to  have  you  consider  as 
your  own. 

Pledges  Impartial  News 

“The  Detroit  Free  Press  will  fight 
for  those  principles  it  believes  to  be 
right  and  will  oppose  with  all  its 
strength  any  encroachment  upon  the 
liberties  and  inalienable  rights  of  our 
people  as  well  as  sinister  and  sub¬ 
versive  influences  which  from  time  to 
time  threaten  to  undermine  the  foun¬ 
dations  of  our  republic. 

“We  hope  to  be  tolerant,  just, 
friendly  and  fair. 

“We  have  an  unbounded  faith  in 
the  future  growth  and  development 
of  this  miraculous  city.  Detroit  has 
had  its  difficult  days,  it  is  true,  but  in 
the  light  of  that  experience,  the  dy¬ 
namic  energy  and  collective  intelli¬ 
gence  of  its  citizens  insure  a  sound, 
.stable  community  and  will  carry  it 
forward  to  new  heights  of  accom¬ 
plishment. 

“We  trust  that  it  will  be  our  priv¬ 
ilege  to  serve  as  an  impartial  por¬ 
trayer  of  the  news,  a  fearless  inter¬ 
preter  of  the  moving  events  of  our 
day  and  a  faithful,  sincere  and  honest 
servant  of  the  people.” 

Both  statements  were  published  on 
the  front  page  of  all  editions  of  the 
paper  Mav  1,  together  with  the  story 
of  the  sale,  the  history  of  the  new 
(Continued  on  page  4) 
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II  industry  has  maae  no  move  to 

**QV1S“S  form  such  a  sales  force,  he  said,  al- 

m  •  il_l  though  some  operators  “cherished  the 

^^OntlllY  It  UrCllCCSOS  idea.”  such  an  organization  would 

cut  down  sales  costs,  speak  for  the 
PII^^ArQttl'in  t  industry  as  a  whole,  act  more  qviickly 

w  AAAI.  Canada  to  com- 

Possible  400.000-Ton  successfully  with  the  Scan- 

.  ,  dinavian  coimtries  which  have  a  sun- 

Bntish  Order  Doesn  t  ilar  system  of  operation,  he  said. 

Worry  Vining  Th®  history  of  pro-rating  has  not 

proved  too  satisfactory.  Lt.-Col. 

Newspaper  publishers  were  advised  George  Drew,  provincial  Conservative 
this  week  by  Charles  Vining,  presi-  leader,  told  the  legislative  committee, 
dent  of  the  Newsprint  Association  of  His  remarks  followed  a  suggestion  by 
Canada,  to  order  their  newsprint  “in  Mr.  Vining  that  the  entire  question  of 
equal  monthly  amounts  imder  their  pro-rating  in  the  paper  industry 
contracts  to  avoid  disturbing  peaks  of  should  be  reviewed.  Mr.  Vining  said 


demand.” 


several  paper  companies  in  Ontario 


Following  reports  from  London  were  not  complying  with  agreements 
early  this  week  that  Leslie  Burgin,  and  said  he  feared  this  practice  would 
Minister  of  Supply,  has  approved  plans  spread  unless  definite  steps  were  taken 
to  import  huge  quantities  of  news-  to  stamp  it  out. 

print,  probably  400,000  tons,  from  Advices  from  London  this  week  re- 
Canada  to  stave  off  a  threatened  paper  vealed  that  British  newspapers  have 
famine  in  the  United  Kingdom,  Epi-  reduced  to  eight  pages;  the  cus- 

TOR  &  Publisher  queried  Mr.  Vining  tomary  posters  displaying  headlines 
if  such  a  large  order  would  affect  the  have  been  eliminated  and  newsboys 
market  and  if  the  Canadian  mills  ghout  their  wares;  newspapers  are 
could  handle  it.  Mr.  Vming  replied;  p^yj^g  $ioi.50  per  long  ton  for  news- 
Mills  Can  Meet  Demand  print  as  compared  to  the  former  $79.- 

“Replying  your  enquiry  regarding  90  price,  and  will  have  to  pay  $117.50 
effects  of  British  need  for  400,000  tons  per  long  ton  after  July  1. 
of  Canadian  newsprint.  Shipment  of  Advertiser’s  Weekly,  English  trade 
this  block  of  tonnage  to  Britain  will  paper,  reported  a  special  meeting  of 


obviously  narrow  the  margin  between 
our  supply  and  demand,  but  I  feel 


the  Advertising  Committee  of  the 
Newspaper  Proprietors’  Association 


confident  Canadian  mills  can  meet  the  had  turned  down  a  proposed  15%  in- 
British  Government’s  requirements  in  crease  in  advertising  rates.  The  onus 


this  respect  and  remain  able  to  sup¬ 
ply  normal  requirements  of  our 
United  States  contract  customers  with¬ 
out  disorder,  provided  customers  fol- 


of  increases  was  left  to  individual 
papers  but  it  was  felt  there  would  be 
rate  increases  shortly  as  the  price  of 
newsprint  is  likely  to  be  raised  even 
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May  6-7 — Illinois  Daily  News¬ 
paper  Markets,  annual  meeting, 
Leland  Hotel,  Springfield,  Ill. 

May  7-11— Journalism  Week, 
University  of  Missouri,  School 
of  Journalism,  Columbia. 

May  10-11 — North  and  East 
Texas  Press  Assn.,  convention, 
Lufkin,  Texas. 

May  10-11 — American  Mar¬ 
keting  Assn.,  Spring  convention, 
Hotel  Commodore,  New  York. 

May  10-11  —  Pennsylvania 
Newspaper  Publishers  Assn.,  In¬ 
terstate  Advertising  Managers 
Assn,  display  advertising  con¬ 
ference,  Penn  -  Harris  Hotel, 
Harrisburg. 

May  12-15  —  Association  of 
National  Advertisers,  Spring 
conference,  Westchester  Coun¬ 
try  Club,  Rye,  N.  Y. 

May  13-14  —  Better  Business 
Bureaus,  annual  business-con¬ 
sumer  relations  conference, 
Pennsylvania  Hotel,  New  York. 

May  14-15 — Minnesota  Circu¬ 
lation  Managers  Assn.,  meeting, 
Nicolet  Hotel,  Minneapolis. 

Backer  N.  Y.  Post 
Editor;  Thackrey 
Executive  Editor 

George  Backer,  president  and  pub- 


the  Post  he  managed  his  father’s  real 
estate  interests.  Since  last  June  he 
supervised  personally  the  Post’s  edi¬ 
torial  page. 

Mr.  Thackrey  joined  the  Post  as  an 
assistant  city  editor  four  years  ago 
and  since  late  in  1938  had  been  feature 
editor.  In  the  early  twenties  he  was 
managing  editor  and  then  editor-in- 
chief  of  the  Cleveland  Press.  He  was 
associate  editor  of  the  New  York  Tele¬ 
gram  and  served  as  editor  of  Scripps- 
Howard’s  Buffalo  Times  before  he 
went  to  the  Orient  in  1930  as  editor 
and  publisher  of  the  Shanghai  Evening 
Post  and  Mercury  and  its  Chinese  edi¬ 
tion,  Ta  Mei  Wan  Pao.  Mr.  Thackrey 
joined  the  Post  after  he  returned  to 
the  U.  S.  He  is  a  member  of  the 
American  Society  of  Newspaper  Edi¬ 
tors. 

■ 

Detroit  Free  Press 
Signs  With  Guild 

A  contract  was  signed  by  the  De¬ 
troit  Free  Press  with  the  Detroit 
Newspaper  Guild  April  29  by  W.  H. 
Pettibone,  general  manager,  and  Mal¬ 
colm  W.  Bingay,  editorial  director 
for  the  company.  Milton  Murray, 
president,  and  Ralph  Novak,  secre¬ 
tary,  signed  for  the  guild.  The  action 
brings  to  an  end  negotiations  which 
have  been  carried  on  for  approxi¬ 
mately  six  months.  Negotiations  be¬ 
gan  after  the  guild  had  been  certified 
by  the  NLRB  last  October  as  sole  col¬ 
lective  bargaining  agents  for  editorial 
and  commercial  departments. 

The  contract  calls  for  increases  in 
pay  of  approximately  $20,000  annual- 


out  disorder,  provided  customers  fol-  newsprint  is  likelv  to  be  raised  even  lisher  of  the  New  York  Post,  is  now  its  *y  *0^  some  M  employes  including 

low  the  practice  of  ordering  in  equal  beyond  the  July  figure.  editor  and  Ted  O.  Thackrey,  formerly  members  of  the  business  t^ce,  the 

monthly  amounts  under  the  contracts  Quebec  sources  reported  this  week  feature  editor  of  the  Post  and  at  one  rewrite  desk,  second,  and  third-year 

to  avoid  disturbing  peaks  of  demand,  that  the  “large  newsprint  mills  of  time  associate  editor  of  the  New  York  emtonal  employes,  office  boys  Md 

“It  is  impossible  for  me  to  express  Anglo-Canadian  Pulp  and  Paper,  Telegram  and  editor-in-chief  of  the 
an  opinion  in  reply  to  your  question  Canadian  International  Paper  at  Three  Clevela^id  Press,  will  assist  him  as  finnr 

regarding  future  prices  because  too  Rivers  and  Price  Brothers  in  the  executive  editor.  Editor  &  Publisher  “  nve-uay  w-nour  ween. 


regarding  future  prices  because  too  Rivers,  and  Price  Brothers  in  the  executive  editor.  Editor  &  Publisher  P®y>  ®  nve-aay  w-nour  weex. 
many  unknown  cost  factors  are  in-  Lake  St.  John  Region  are  either  oper-  learned  this  week.  Harry  B.  Nason,  — — — • 

yolved.  I  believe,  however,  that  gting  at  full  capacity  or  soon  will  be.”  J*"-’  remains  as  managing  editor.  TTniCrht  AcCTllil'©^ 

increasing  world  dependence  upon  Asked  if  this  was  so  and  if  other  No  formal  announcement  has  been  *^***^**‘ 

Canadian  production  will  not  in  itself  ^gre  likewise  operating  at  ca-  made  that  the  37-year-old  millionaire,  DetlOit  Fiee  PieSS 

cause  any  inaterial  price  changes  be-  jyjj.  yining  wired:  “Stepping  who  purchased  the  controlling  inter-  continued  from  vage  3 

cause  Canadian  manufacturers  have  production  in  late  April  and  est  of  the  Post  from  J.  David  Stern  - continued  from  pa^ 

already  demonstrated  they  do  not  normal  in  Canadian  newsprint  last  June,  has  taken  over  the  editors  publisher  and  the  history  of  the  pa- 

mtend  to  take  advantage  of  nsmg  J  chair.  He  has,  however,  been  active  J^r  since  fte  foui^daUonln  1831 

^rtullftyToKS^JrSes^MTst  Lawrence  to  navigation.  Capacity  editorially  and  has  quietly  assumed  Michigan  was  still  a  Territory  with 
constructive  acUon  UnUed  ‘stetes  operation  is  not  general  and  is  largely  six  years  to  wait  _ before  Statehood 


demand  or^ssible  shortagras  on  mdustry  because  of  opening  of  St.  on--.  iiowewi,  ueeu  foundation  in  1831. 

Lawrence  to  navigation.  Capacity  editorially  and  has  quietly  assumed  Michigan  was  still  a  Territory  with 

constructive  acUon  UnUed  ‘stetes  operation  is  not  general  and  is  largely  [g^ded  to  ^p^int^  n° 

buyers  can  take  for  their  own  pro-  occasioned  by  necessity  of  rushing  oodod  t  P  t  J  ^nown  edi  he^  the  Democratic  Free  Press  and 
tection  aaainst  nossible  siinnlv  diffi.  Production  m  order  to  have  tonnage  ^r  to  fill  the  post  vacated  when  Harry  Michigan  Intelligencer  was  first  pub- 


tection  against  possible  supply  diffi¬ 
culties  would  be  first  to  place  them¬ 
selves  in  continuing  firm  contractual 
relationship  direct  with  mills  so  that 
manufacturers  can  gauge  future  re¬ 
quirements  and  plan  accordingly;  sec¬ 
ond,  to  order  monthly  shipments 
beginning  immediately  at  their  antici¬ 
pated  average  annual  rate  of  con¬ 
sumption.” 

Sees  Ultimate  Competition 

Last  week,  testifying  before  a  Spe- 


ready  for  overseas  shipment  sched-  S^y^or  went  to  the  Philadelphia  jjsbgd.  its  circulation  was  1,000.  To- 
uled  for  near  future.”  Record  with  Mr.  Stern.  day  in  a  great  industrial  communit)’ 

,  Appointment  of  Mr.  Thackrey  as  ex-  2,000.000,  its  circulation  is  300,000. 

.J  1V>r  J  1  ‘^^utiv^  editor  was  announced  on  the  in  1852  the  Free  Press  was  bought 

ocnpps-llowara  Model  eduonal  room  bulletin  board  by  Mr.  by  one  of  the  greatest  figures  in  the 

Air  Alicr  9Q  ^1  Backer  April  30.  Mr.  Thackrey  as-  paper’s  long  history,  Wilbur  F.  Storey. 

^  u  j  i  u  \  immediately,  ^ho  established  it  as  a  Sunday  paper 

Iwo  hundred  newspapers  have  been  His  position  is  newly-created  to  re-  ^Re  following  year.  Storey  is  credited 

asked  to  participate  in  the  coming  lieve  Mr.  Backer  of  some  of  the  pres-  inventing  the  interview  as  a 

Scripps-Howard  Junior  National  Air  sure  of  editorial  direction  of  the  paper  journalistic  device.  His  motto  was 
Races,  finals  of  which  are  to  be  held  so  he  can  have  some  time  free  for  his  “print  the  news  and  raise  hell.” 

in  Akron,  O.,  Aug.  29-31.  Last  year  duties  as  publisher.  .  *i,  t  j  irnBiand  edi- 


Appointment  of  Mr.  Thackrey  as  ex-  2,000.000.  its  circulation  is  300,000. 

ecutive  editor  was  announced  on  the  i852  the  Free  Press  was  bought 

editorial  room  bulletin  board  by  Mr.  Ry  ^^g  ^Rg  greatest  figures  in  the 
Backer  April  30.  Mr.  Thackrey  as-  paper’s  long  history,  Wilbur  F.  Storey, 


in  Akron,  O.,  Aug.  29-31. 


In  1878  the  London,  England,  edi- 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  WEEK'S  ISSUE 


cial  Ontario  Legislature  Committee  in-  85  cities  in  17  states  were  represented  Mr.  Backer,  son  of  the  late  George  r  ti,  ir  p  ’  a  weekly 

vestigating  the  timber  policy  of  the  in  the  model  airplane  contest.  Backer,  New  York  builder  and  real  ?  *•  '"  tarfed  and 

province,  Mr.  Vining  foresaw  the  pos-  Ed  Clark  of  the  Cleveland  Press,  estate  owner,  served  an  apprentice-  °  j  i’  *  ^ 

sibility  of  a  sharp  demand  for  Cana-  is  national  director  of  the  Scripps-  ship  as  a  reporter  on  the  old  New  York  ^  i  ^  IT"  Prpcc  to  Mr. 

dian  newsprint  before  the  end  of  the  Howard  Junior  Aviator.  Globe.  From  1921  until  he  purchased  ^  ^  ^^r  articles 

anticipated  -  incorporation  had  been  accepted. 

the  large  British  order  reported  on  .  ,  the  state  securities  and  cor- 

Monday,  At  the  same  time,  he  warned  NEWS  AND  FEATURE  HIGHLIGHTS  poration  division  for  the  Detroit  Free 

agamstoyer-estimatmg  Canadas  gams  ^  supplant  the  former 

as  a  result  of  the  fortunes  of  war.  IN  THIS  WEEK  S  ISSUE  Free  Press  company  and  to  be  fol- 

Some  people  believe  that  as  a  re-  lowed  bv  a  second  comoration  called 

suit  of  the  fortunes  of  war,  Canada’s  Knight  Acquires  Free  Press  in  Calif.  Papers  Ordered  to  Pay  ^r^  P 

newsprint  troubles  are  over,”  he  said.  Detroit  .  3  3%  Sales  Tax .  12  rj.Rg  Ap^ji  30  of  the  De- 

“In  my  opinion,  no  one  could  make  a  Advises  Equal  Monthly  Pur-  Promotion  Review  .  16  ^ p-™  prpcc  inc  onlv  reoresent- 

greater  mistake.”  chases  of  Newsprint .  4  Mitorial .  M  P^.^^  pj.ggg  Building  and  all 

Disappearance  of  competition  from  Chicago  Guild  Strike  Settled  il .  n.  facilities  necessary  for  publication. 

Scandinavian  countries  may  result  in  After  17  Months .  5  cu  .  ^4  including  all  franchises,  a  proper  re- 

increased  newsprint  business  for  Can-  PM  in  Brooklyn  Plant-  Sets  Short  "^kes . .  ..  ...25  serve  fund  and  natural  assets.  . 

ada,  “but  we  are  going  to  enter  a  *^^une  18  for  Debut  6  Advertismg  The  other  company,  a  separate  m- 

competitive  period  after  the  war  worse  ns  r  “A  uV«  o  .  26  vestment  company  to  look  after  real 

than  any  we  have  ever  had,”  he  said.  More  Conventioneers  Caught  ^  Syndicate^ M  estate,  investments,  etc.,  outside  of 

A  central  sales  force  representing  .  Artist...........  9  La^er  Tells  ASNE  to  Seek  newspaper  has  a  board  of  direc¬ 
all  Canadian  newsprint  mills  would  Advertisers  and  Advertismg  Changes  in  Labor  Act .  30  consisting'  of  E.  D.  Stair,  J-  J- 

be  the  ideal  weapon  for  successful  '  o .  Classified  . . .  31  McMillan  W.  B.  Lowe,  Williar® 

competition  in  the  world  market,  Mr.  Advertismg  Survey . 11  Shop  Talk  at  “Thirty” . 36  Pettibone]  E.  A.  Meiser  and  Malcolm 

Vining  told  the  legislative  committee.  W.  Bingay. 


vestigating  the  timber  policy  of  the  in  the  model  airplane  cc 
province,  Mr.  Vining  foresaw  the  pos-  Ed  Clark  of  the  Clei 
sibility  of  a  sharp  demand  for  Cana-  is  national  director  of 
dian  newsprint  before  the  end  of  the  Howard  Junior  Aviator, 
year.  He  had  probably  anticipated 
the  large  British  order  reported  on 

Monday.  At  the  same  time,  he  warned  fi 

against  over-estimating  Canada’s  gains  JXtiWO 

as  a  result  of  “the  fortunes  of  war.  IN 

Some  people  believe  that  as  a  re¬ 
sult  of  the  fortunes  of  war,  Canada’s  Knight  Acquires  Free  Press  in 

newsprint  troubles  are  over,”  he  said.  Detroit  .  3 

“In  my  opinion,  no  one  could  make  a  Advises  Equal  Monthly  Pur- 
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^  ^  mittee  cannot  agree  upon  the  fifth  dent,  and  including  David  Golden, 

i-M  jw  j~L  O 1^ ^  member,  the  conciliating  service  of  president,  Chicago  Stereotypers  Un- 

VLJiX^L  l9LX  XJXC  the  U.  S.  Department  of  Labor  shall  ion;  Andrew  Giacola,  president  of  the 

^  _  be  called  upon  to  designate  him.  Mailers  Union;  and  Lawrence  Gruber, 

a  «->  r1  1*7  fi  Final  settlement  of  the  strike,  which  president,  Photo-Engravers  Union. 

lOT T I  1  T T X  M  I  R  came  after  six  weeks  of  negotiations.  Assisting  Mr.  Olander  was  Daniel 

took  place  in  the  office  of  G.  L.  Patter-  Carmell,  AFL  attorney. 

1 1  r  *1  r»  •  X  X  j  CO  D  •  e  son,  regional  labor  board  director.  ■ 

115  StrikorS  RGinstated«  52  RgCGIVG  SgVGICHICG  Active  in  bringing  about  an  agree-  2  StlikorS  SuG  Gulld 

Pay  of  $24,000 . . .  CGSsation  of  All  Logal  Actions . . .  afl  uffio?s^  were  victlll^  A^^oilnde^  For  Shore  in  $24,000 

*;  IQ'lP  recretary-treasurer  of  the  Illinois  Chicago,  May  2— A  complaint  was 

StriKG  OtartGCi  l^GCa  O,  ISuO  Federation  of  Labor  and  Ray  Ed-  filed  here  today  in  Superior  Court  on 

aCAGO,  April  29-Wi.h  the  return  tione  of  the  Wagner  Act  end  terming  S^Sed^Wne  Workers"'  L°U*°hare  ta\hl1&  lSo"Su 

f  tr _ A  in  iVio  Mo«/cr.QrAor  rnmmpro  al  Assni'  alas  WOO  uiu  noi  Snare  m  me  ^d:‘l,UUU  sei- 


be  called  upon  to  designate  him. 


Mailers  Union;  and  Lawrence  Gruber, 


Final  settlement  of  the  strike,  which  president,  Photo-Engravers  Union, 
came  after  six  weeks  of  negotiations.  Assisting  Mr.  Olander  was  Daniel 


took  place  in  the  office  of  G.  L.  Patter¬ 
son,  regional  labor  board  director. 
Active  in  bringing  about  an  agree¬ 
ment  satisfactory  to  the  guild  and 
AFL  unions  were  Victor  A.  Olander, 
secretary-treasurer  of  the  Illinois 
Federation  of  Labor  and  Ray  Ed- 


Carmell,  AFL  attorney. 

■ 

2  Strikers  Sue  Guild 
For  Shcnre  in  $24,000 

Chicago,  May  2 — A  complaint  was 
filed  here  today  in  Superior  Court  on 


tlement  fund,  charging  unfair  dis- 


of  Hearst  guild  strikers  to  jobs  in  the  Newspaper  Commercial  Associates  ,  .  -  ^  “  t  j  u  . 

fcmLercL  and  editorial  depart-  a  “company  favored  union,”  are  with-  ^  J®'"*  •*•«♦■«>"  ♦«»  NLRB  tlement  fund,  Jarging  imfair  dis¬ 
sents  here  today,  the  17-month-old  drawn  as  a  part  of  the  settlement.  >  reaching  a  settlement,  the  guild  crimination  on  the  part  of  local  ^d 

-ike  against  the  Chicago  Herald-  The  guild,  in  turn,  withdrew  its  signed  a  joint  petition  to  ^e  NLRB,  national  guild  officers  and  seelang  a 

rtericaa  came  to  a  close  following  charge  that  the  Commercial  Asso-  requesting  changes  in  the  labor  board  s  judgment  against  the  Illinois  Print- 

■e  signing  of  a  settlement  contract  ciates  was  a  “company  union”  and  decision  of  April  12.  In  the  stipula-  Ing  and  Publishing  Company,  also 

May  night  between  the  man-  the  board  agreed  to  delete  that  portion  tion  which  the  guild  signed,  it  with-  ®  complamt, 

"e-nent  and  the  Chicago  Newspaper  of  its  decision  with  other  modifications,  drew  its  charge  of  “company  union-  severance  pay  for  the  two 

Jd  Distribution  of  the  $24,000  granted  by  ism”  against  Newspaper  Commercial  pl^ntifls  under  the  old  guild  contract, 

ke  settlement  brought  to  an  end  the  management  for  settlement  pay  to  Associates,  all  reference  to  which  is  ..  Clarence  B.  Carey,  forrner 

:.e  fongelrTtrike  in  fhe  history  of  those  not^eturning  to  work  is  being  now  stricken  out  of  the  decision  and  TZlVer  and 

:e  guild  and  resulted  in  reinstate-  -  ’  P  •  P  . 

:ent  of  115  strikers  and  provided 
;,erance  pay,  totaling  $24,000,  for 
bse  not  returning  to  work.  The 
;;ild  had  claimed  231  strikers  up  to 
:.e  time  of  settlement,  but  in  distrib- 
.'.ing  severance  pay  it  recognized  only 
i  as  active  strikers,  in  addition  to 
:.e  115  reinstated. 

Samt  Conditions  As  AFL  Contract 

The  guild  membership  contract,  so 
as  it  relates  to  conditions  of  em- 
hyment,  is  the  same  as  those  con- 
;=cts  now  in  existence  between  the 
"wspaper  and  the  Editorial  Associa- 
and  Newspaper  Commercial  Asso- 
:;:es,  AFL  unions.  The  agreement 
Lio  provides  cessation  of  all  legal 
::ions  growing  out  of  the  strike. 

::rikers  were  not  granted  back  pay 

r  the  time  they  were  on  strike,  nor  ,  ,  J  ^  AA'-AA-Ai.iiici 

:dthey  receive  credit  for  seniority  made  by  the  guild  among  52  active  full  rights  restored  to  the  AFL  locals.  RonH  Rrrrtiit 

ind  severance  pay  for  the  same  peri-  strikers,  according  to  their  strike  Overshadowing  the  dispute  between  uuiiu 


Signing  of  the  guild 
strike  settlement, 
left  to  right:  G.  L. 
Patterson,  regional 
labor  director;  T.  J. 
White,  president  of 
the  Chicago  Herald- 
American;  Albert 
Jackson,  president, 
Chicago  Newspaper 
Guild;  and  Don  Ste¬ 
vens,  CNG  executive 
secretary. 


a  former  member  of  the  Herald  & 
Examiner  sports  staff,  are  the  plain¬ 
tiffs.  Besides  the  Chicago  News¬ 
paper  Guild  and  the  local  Hearst 
newspaper,  others  named  as  defend¬ 
ants  are  A.  H.  Jackson,  CNG  presi¬ 
dent;  Don  Stevens,  CNG  executive 
secretary  and  Harry  Wohl,  ANG  vice- 
president. 

The  plaintiffs  seek  an  accounting  of 
the  $24,000  so  that  they  may  receive 
their  proportional  share;  and  besides 
asking  for  a  judgment  against  the 
Hearst  management  they  seek  to  en¬ 
join  guild  officers  from  “blacklisting, 
boycotting,  or  preventing”  them  from 
obtaining  or  receiving  employment  by 
any  newspaper  or  publication. 


i  r  the  time  they  were  on  strike,  nor  ,  „  ,  ,  ,  .  i  i  JoUmCll-AlIieriCCIIl 

:dthey  receive  credit  for  seniority  made  by  the  guild  among  52  active  full  rights  restored  to  the  AFL  locals.  RonH  Rrrrtiit 

Kd  severance  pay  for  the  same  peri-  strikers,  according  to  their  strike  Overshadowing  the  dispute  between  uuiiu 

id  Back  pay  had  been  one  of  the  records  and  years  of  service  on  the  the  management  and  the  guild  has  Removal  last  week  of  several  high 
frincipal  demands  of  the  guild  during  Hearst  newspapers.  Included  among  been  the  jurisdictional  clash  between  New  York  City  police  officials  from 

tirlier  efforts  to  settle  the  strike.  The  those  reinstated  were  approximately  15  the  guild  and  AFL  unions.  This  dis-  their  posts  marked  culmination  of  an 

pld  had  also  sought  increased  wage  former  employes  of  the  morning  Chi-  pute  was  aired  before  the  trial  ex-  intensive  investigation  of  bail  bond 

i-iales  in  certain  classifications,  but  cago  Herald  &  Examiner,  which  was  aminer  and  was  reflected  in  both  the  corruption  in  Brooklyn,  N.  Y.,  started 

t.der  the  contract  signed,  any  in-  merged  with  the  Chicago  Evening  intermediate  report  of  the  examiner  Oct.  31,  1938  by  the  New  York  Jour- 
L-eases  were  the  result  of  terms  agreed  American  last  August.  Included  also  and  the  recent  decision  of  the  labor  nal-American  with  a  series  of  articles 
!-?on  in  contracts  negotiated  by  the  were  some  of  the  guildsmen  dismissed  board,  which,  in  some  respects,  modi-  exposing  the  racket. 

•■inagement  with  the  two  AFL  unions  for  economy  reasons  prior  to  the  fied  the  examiner’s  report.  (See  E.  &  Credited  with  producing  the  sensa- 

ciring  the  course  of  the  guild  strike,  strike,  which  was  called  Dec.  5,  1938,  P-  for  April  20.)  tional  evidence  linking  gamblers. 

Terms  of  the  settlement  provide  for  when  the  management  declined  to  The  strike  was  not  only  the  longest,  police,  bail  bondsmen  and  the  courts, 

opening  of  commercial  department  accede  to  guild  demands  on  rehir-  but  one  of  the  most  expensive  from  are  reporters  James  O.  Horan,  Syd 
“inimum.s,  along  with  other  economic  ing  circulation  and  editorial  depart-  the  guild’s  standpoint.  Likewise,  it  Boehm  and  Richard  H.  Roffman.  In 
“ovisions  of  the  commercial  group,  ment  workers  who  had  been  dis-  was  one  of  the  most  bitterly  fought  their  articles  they  gave  names  and 

7.  The  contract  makes  provision  charged  and  to  freeze  the  staff  until  disputes  in  the  guild’s  history.  'The  specific  cases  in  which  police  officers 

arbitration  of  possible  future  dis-  an  agreement  could  be  reached  for  guild’s  fight  was  featured  by  pressure  were  in  collusion  with  gamblers  in  a 

f-ites,  a  point  that  has  not  heretofore  “white-collar”  workers.  drives  on  advertisers  and  subscribers.  $4,000,000-a-year  bail  bond  racket, 

customary  in  guild  contracts  ex-  Harry  Millii  As  Arbiter  The  management,  in  turn,  obtained  an  John  Harlan  Amen,  special  prose- 


Credited  with  producing  the  sensa¬ 
tional  evidence  linking  gamblers. 


customary  in  guild  contracts  ex- 
F-Pt  where  a  preferential  guild  shop 
MS  been  granted.  ’The  settlement  pro- 


Harry  Minis  As  Arbiter 

The  agreement  states  it  is  the  pub¬ 
lisher’s  intention  to  employ,  as  far  as 


The  management,  in  turn,  obtained  an  John  Harlan  Amen,  special  prose- 
injunction  early  in  Feb.,  1939,  restrain-  cutor  appointed  by  Governor  Herbert 
ing  the  guild  in  its  secondary  picketing  H.  Lehman  to  clean  up  the  mess,  in 


lies  for  the  guild  membership  con-  possible  each  reinstated  striker  in  the  activities.  It  was  not  until  last  Sep-  a  letter  to  the  daily  dated  April  25, 

■^^ct  to  extend  until  Feb.  2,  1941.  ^ mf "ompareTe  however,  that  the  manage- 

TVr  m  .  that  which  he  former  y  occupied  One  ing  over  to  me  the  material  it  gathered 

-e-it  violating  the  temporary  injunction,  in  its  bail  bond  racket  investigation 

’  throughout  the  negotiations  was  the  The  guild  was  fined  $500  and  later  in  in  November,  1938.”  His  letter  added: 

Relations  Board  to  arrange  for  requirement  of  the  management  that  „  ^  chancery,  “This  material  together  with  several 

ions  among  those  members  of  the  an  arrangement  would  be  reached  be-  the  local  and  American  guilds  of  the  leads  produced  by  Journal- 


KhttiU  a  «  , - 1  — -  X  aiT  x‘  •  X  DOin  irie  locai  aiiu  Kuiiua  ui  me  leaua  wv^^^xiiax- 

-prr-  editorial  and  com-  tw^n  the  respective  unions  to  pre-  $5,000,  plus  $4,000  in  court  American  reporters  proved  very  val- 

;  «cial  departments  employed  at  the  elude  any  question  of  discriminaUon  settlement,  the  fines  uable  in  this  investigation.” 

of  he  elections.  The  result  of  by  either  union  in  the  event  of  re- 

ion  ^bich  ductions  of  staff  for  reasons  of  management  and  guild  will  each 

•ives  ofT^^  economy.  -ITie  unions  between  them-  share  half  of  the  master’s  fees.  Huft,  DlXOH  AdvailCed 

agree-  sel^ves  finally  reached  an  agreement  Negotiators  in  the  final  settlement  Vrrrici 

are  to  be  held  whereby  Dr  Harry  Millis  would  be  management  included  T.  J.  FOTIS,  iGX.,  JMGWS 

4  %  ^  "  SIX  months  nor  earlier  he  sole  arbiter  on  this  q^uestion  and  ^  president;  Edward  G.  Woods,  Reagan  Hurt  and  Raymond  Dixon, 

elections  the  management  accepted  Dr.  Millis  hearst  Chicago  counsel,  and  Kurt  long-time  employes  of  the  Parts 

‘-'ose  ^  employes  working  in  i  er.  Salomon,  his  assistant;  E.  D.  Fulton,  (Tex.)  News,  are  now  stockholders 

Vote  •’^^nts  will  be  permitted  A  board  of  adjustment  for  arbitra-  business  manager,  and  C.  O.  Chat-  and  members  of  the  official  family  of 
This  i-pv  A  general  grievances  is  also  pro-  terton,  assistant  business  manager;  the  North  Texas  Publishing  Co.,  ac- 

^cision  *  -I  labor  board  vided  “to  the  end  that  fruitless  con-  for  the  guild,  a  committee  headed  cording  to  announcement  made  this 

''here  w  K else-  troversies  sha’l  be  avoided  and  good  by  Milton  Kaufman,  ANG  execu-  week  by  A.  G.  Mayse,  president. 

‘  Hearst°'^  1  ♦  Permitted  to  vote  in  feeling  and  harmonious  relations  tive  vice-president,  and  including  Dixon,  who  has  been  with  the  Paris 

^Wald-Am^  election  and  those  maintained.”  This  standing  commit-  Don  Stevens,  CNG  executive  sec-  News  for  the  past  11  years  and  who 

'■He  panpr  employes  who  joined  tee  shall  consist  of  two  representatives  retary;  H.  Richard  Seller,  ANG  inter-  has  been  advertising  manager  since 

xould  not  b  the  strike  started  of  the  publisher  and  two  guild  repre-  national  representative;  and  Albert  1936  is  now  vice-president  and  adver- 
to  th  ^  ^P*  sentatives.  If  the  standing  committee  Jackson,  Chicago  guild  president.  tising  director  and  Hurt,  who  has  been 

•Appeals  bv  xk  Court  of  is  unable  to  come  to  a  decision  re-  Active  in  bringing  the  disputants  with  the  News  for  21  years,  and  who 

’-He  AFT  ♦  4k"  Hianagement  and  garding  a  matter  in  dispute,  by  a  together  was  a  committee  of  Chicago  has  been  business  manager  for  the 


milted  to  vote  in  leeling  and  harmonious  relations  tive  vice-president,  and  including  Dixon,  who  has  been  with  the  Paris 
ction  and  those  maintained.”  This  standing  commit-  Don  Stevens,  CNG  executive  sec-  News  for  the  past  11  years  and  who 
iloyes  who  joined  tee  shall  consist  of  two  representatives  retary;  H.  Richard  Seller,  ANG  inter-  has  been  advertising  manager  since 
e  strike  started  of  the  publisher  and  two  guild  repre-  national  representative;  and  Albert  1936  is  now  vice-president  and  adver- 
jCd  to  vote,  Ap-  sentatives.  If  the  standing  committee  Jackson,  Chicago  guild  president.  tising  director  and  Hurt,  who  has  been 
Circuit  Court  of  is  unable  to  come  to  a  decision  re-  Active  in  bringing  the  disputants  with  the  News  for  21  years,  and  who 
management  and  garding  a  matter  in  dispute,  by  a  together  was  a  committee  of  Chicago  has  been  business  manager  for  the 
nt  NLRB  ruling,  majority  vote,  a  fifth  member  shall  Printing  Trades  Union  presidents,  past  14  years,  is  treasurer  and  busi- 


c.Hargino  *k  ^  recent  NLRB  ruling,  majority  vote,  a  fifth  member  shall  Printing  Trades  Union  presidents,  past  14  years, 
e  management  with  viola-  be  called.  In  the  event  the  com-  headed  by  Thomas  Canty,  CTU  presi-  ness  manager. 


EDITOR 


P  U  B  L  I  S  H  EE 


PM  in  Brooklyn 
Plant;  Sets 
June  18  for  Debut 


Signed  stories:  “The  writer  of  Hours  on  sale: 
every  story  in  PM  will  be  iden-  in  the  evening, 
tified.  All  stories  will  be  signed  by  Departments: 
initials.  for  all  to  appeal 


10  a.m.  until  late  going  on  and,  on  the  other,  the  rai 
material,  the  men,  machines,  idea, 
“There  is  not  room  and  knowledge  of  publishing  wti 


for  all  to  appear  each  day,  so  these  which  that  demand  might  be  satisfied  I 


“Where  two  men  have  collaborated  departments  will  run  on  alternating  better  than  it  is  now.  How  would] I 


— as  reporter  and  rewrite  man,  for  in-  schedules,  a  given  department  ap-  reasonable  and  imaginative  group  d  I 


stance — the  initials  of  both  will  be  pearing  on  the  same  day  of  every  editors,  writers,  photographers  anal 


"Preview  Edition"  to  Be 
Published  .  .  .  Ingersoll 
Memo  Discloses  Plans 


masthead  will  list  all  week.’ 


artists  put  these  materials  together  is  I 


names  so  that  unfamiliar  initials  can 
be  identified.” 


Mr.  Ingersoll  in  his  memorandum  a  daily  publication  supported  directly 
explains  that:  “PM  has  grown  out  of  by  its  readers— rather  than  being  sup- 


Standard  news  handling:  Prom-  some  five  years  of  experimentation  ported  mainly  by  its  advertisers?” 


.  _  inent  on  the  first  page  of  each  major  which  began  with  a  hypothetical  ques-  The  nucleus  of  PM’s  staff  is  in  the  Was 

PM,  the  projected  five-cent  New  department  inside  the  paper  will  be  tion  I  asked  myself:  Suppose  there  field  already,  getting  acquainted  a  of  tht 

York  evening  tabloid,  this  week  closed  a  summary  written  by  the  depart-  were  no  newspapers  in  existence  what-  city,  state  and  federal  offices.  United  Bill  ' 

its  former  offices  at  14  West  49th  ment’s  editor,  putting  together  all  the  ever,  but  simply,  on  the  one  hand,  a  Press  service  was  started  recently  insure 

Street,  moved  into  its  plant  at  27  news  in  his  department.”  great  desire  and  need  to  know  what’s  A  Manhattan  office  will  be  estab- 


Street,  moved  into  its  plant  at  27 
Sixth  Avenue,  Brooklyn,  and  an¬ 
nounced  that  the  paper  definitely  will 
appear  June  18,  instead  of  June  6. 

The  top  floor  of  the  three-story 
plant  of  Munyer  Composition-Plate. 
Inc.,  commercial  typographers,  electro¬ 
typers  and  stereotypers,  at  Sixth  Ave¬ 
nue  and  Pacific  Street,  has  been  con¬ 
verted  into  a  modern  editorial  office 
for  PM.  The  Munyer  firm  will  do 
the  engraving  and  composition  in  its 
own  quarters  on  the  lower  floors  and 
it  is  understood  that  a  contract  is  be¬ 
ing  concluded  with  the  Brooklyn 
Daily  Eagle  to  publish  PM  on  its 
presses  by  the  letter  press  process, 
with  a  number  of  important  refine¬ 
ments,  details  of  which  have  not  been 
disclosed.  The  Eagle  plant  is  only 
four  minutes  by  truck  from  Munyer’s. 

Preparing  "Vol.  O,  No.  1" 

A  one-story  addition  to  a  building 
adjoining  Munyer’s  has  been  con¬ 
structed  to  house  some  of  PM’s  edi¬ 
torial  staff  and  business  departments. 
The  first  and  second  floors  of  this  an¬ 
nex  also  have  been  converted  into 
offices  for  the  newspaper. 

A  staff  of  approximately  75  is  now 
at  work  and  soon  will  produce  a  spe¬ 
cial  “Preview  Edition”  of  PM  for 


news  in  his  department.” 


AP  Plaque  of  Newsmen 
In  Action  Unveiled 


A  Manhattan  office  will  be  estab- 
lished  soon  in  the  vicinity  of  Tunes 
Square  as  an  auxiliary  editorial  room 
The  “Artist  As  Reporter”  compel;-  gj 
tion  sponsored  by  the  Museum  of 
Modem  Art  and  PM  was  won  by 
Lionel  S.  Reiss  of  New  York  with  mpnt' 


“Train  Wreck,”  a  wash  drawing  in  I  q 


blue  and  black.  The  drawing  won  no:  of  4; 
only  the  $250  popular  prize  voted  by  over 
the  public  at  the  Museum,  11  Wes:  raise 
53rd  Street,  but  had  already  won  one  circu 
of  the  $50  prizes  in  previous  judging  from 
by  the  jury.  Runner-up  for  the  pop-  prope 
ular  prize  was  “The  List,”  by  Georges  the  1 
Schreiber,  a  crayon  in  red  and  black  in  th 
which  shows  a  group  of  grief-stricken 
peasants  reading  a  war  list  nailed  to 
a  tree.  The  exhibition  will  close 
May  7. 

PM’s  press  editor  will  be  Hodding  in  th 
Carter,  one  of  the  current  Niemar.  amer 
Fellows  at  Harvard  and  publisher  oi  and 
the  Greenville  (Miss.)  Delta  Demo-  adop 
crat-Times,  afternoon  and  Sunday  den 
paper.  His  appointment,  effective  May  bill. 
27,  was  confirmed  Thursday  by  Ennos  vote* 
&  Publisher.  Th 

Huntington  Hartford  II.  a  stock-  'y  ^ 
holder  of  Publications  Research,  Inc.  ^ent. 
will  be  a  member  of  PM’s  reportiM 
staff.  In  the  April  13  issue  of  Editoc  ™ 


charter  subscribers.”  These  preview  A.  MODERNISTIC  10-ton  plaque  over  ton,  had  been  overcome  in  casting  the  &  Publisher  it  was  erroneously  stated 

.  ,  .  ,  -  _ *■ _ _  4.u^  \ _ _ 1  _ _ i4.  tt _ ▼▼  t  ...  .r 


copies  of  Mr.  Ingersoll’s  “new  kind  of  the  main  entrance  of  the  Associated  panel,  Mr.  Rockefeller  said; 


will  not  be  sold  to  the  Press  Building 


Rockefeller  stand  forever  over  the  entrance  door 


that  Huntington  Hartford  III,  son  of 
George  Huntington  Hartford,  will  be 


public  and  will  be  numbered  Vol.  O,  Plaza,  New  York,  depicting  a  flying  of  this  great  news  agency  as  a  symbol  a  member  of  PM’s  staff.  It  was  also 


wedge  of  newspapermen  in  action,  of  the  freedom  of  the  press 


.stated  that  his  father  is  one  of  the  I 


Several  thousand  prospective  sub-  was  hailed  as  a  symbol  of  the  vitality  “Unfortunately,”  he  added,  “this  is  important  stockholders  of  the  publish- 


scribers  in  the  metropolitan  area  this  and  freedom  of  the  press  April  29  one  of  the  few  countries  left  in  the  ing  company.  His  father,  deceased 


week  received  by  mail  an  announce 
ment  of  the  preview  edition  and  ; 


when  it  was  unveiled  by  Kent  Cooper,  world  today  where  that  precious  free-  had  no  interest  in  Publications  Re- 


AP  general  manager.  Many  AP  em-  dom  still  exists.  Let  us  all  be  on  our  search,  Inc. 


condensed  version  of  a  confidential  ployes  were  in  the  crowd  of  250  per-  guard  against  the  insidious  intellectual 


memorandum  to  the  staff  of  PM  from  sons  who  witnessed  the  ceremony.  imperialism  of  the  totalitarian  ideolo- 


Mr.  Ingersoll,  outlining  the  editor-  Nelson  A.  Rockefeller,  president  of  gies,  whether  communistic  or  Nazi — 


publisher’s  conception  of  the  paper  Rockefeller  Center,  Inc.,  and  Mr.  ideologies  which  have  already  forced 


and  his  present  plans. 


Cooper  spoke  briefly  in  dedicating  the  the  people  of  their  own  countries  into 


Mo.  Press  Assn.  Seeks 
To  Intervene  for  P-D 


The  memo  disclosed  a  number  of  designed  by  Isamu  Noguchi,  a  state  of  intellectual  and  moral  .serf-  St.  Louis,  April  29— The  Missouri 


heretofore  unnublished  facts  about  35-year-old  Japanese- American  sculp-  dom.  It  is  up  to  each  one  of  us  to  do  Supreme  Court,  expected  to  rule  May 


PM.  Among  them  are  these; 

Type:  Larger  than  usual  for  news-  ,  , 

papers,  9-pt.  Caledonia  on  a  10-pt.  stainless  steel.  freedom.”  sessed  against  the  St.  Louis  Post-Dis- 

base.  Mr.  Rockefeller  called  the  plaque  Mr.  Cooper,  in  his  address,  said:  patch  for  contempt  of  court  by  Circuit 

Printing:  By  a  special  process  us-  powerful,  beautiful  executed,  “This  plaque  over  the  entrance  of  the  Judge  Thomas  J.  Rowe,  has  been  asked 

ing  a  recently  developed  ink  which  sculptural  interpretation  of  the  gath-  world’s  greatest  news  center  sym-  permission  by  the  Missouri  Press  As- 

“makes  it  possible  to  use  finer  screen  the  news— symbolic  of  the  bolizes  the  collection  and  distribution  sociation  to  intervene  in  the  case  as 

plates  for  better  reproduction  of  pho-  v  itality  and  freedom  of  the  press  and  of  news  and  news  pictures.  The  things  amicus  curiae  or  friend  of  the  court 

tos  and  drawings.”  This  ink  “doesn’t  ®  fitting  panel  for  the  building  which  that  implement  the  work  are  jointly  Permission  to  so  intervene  when 

rub  off.”  the  memo  said.  bears  the  name  of  the  greatest  press  portrayed;  the  teletype,  used  so  ex-  „  „„„„  and  ruled  on 


tor.  The  bas  relief  is  24x18  feet  and  our  part  to  preserve  and  protect  our  g  35  to  whether  it  will  issue  a  writ  of 
is  said  to  be  the  first  heroic  sculpture  own  great  heritage  of  intellectual  certiorari  to  review  a  $2,000  fine  as- 
cast  in  stainless  steel.  freedom.”  sessed  against  the  St.  Louis  Post-Dis- 

Mr.  Rockefeller  called  the  plaque  Mr.  Cooper,  in  his  address,  said:  patch  for  contempt  of  court  by  Circuit 


“This  plaque  over  the  entrance  of  the  Judge  Thomas  J.  Rowe,  has  been  asked 


tos  and  drawings.”  This 
rub  off.”  the  memo  said. 


Permission  to  so  intervene  when 
the  case  was  considered  and  ruled  on 


Make-up:  4  columns  to  a  page  association  on  the  face  of  this  troubled  tensively  in  the  oral  collection  of  .  summarily  denied 


(columns  36%  wider  than  the  stand-  news;  the  typewriter,  pad  and  pencil,  ,  also  ordered 

ard  for  newspapers).  No  carryovers  father  and  his  associates  who  basic  necessities  for  reportorial  tran-  -  ^  sentences  and  fines  for  Ralph 

from  one  page  to  another.  planned  and  buUt  Rockefeller  Center  scription;  the  camera,  which  records  Coghlan  editor  of  the  editorial  page 

to  be  truly  the  center  of  industrial  the  news  photographically,  and  wire-  ^  Daniel  Pitynatrick  cartoonist. 

Color  on  8  Paget  and  cultural  activities  in  New  York  photo,  which  transmits  photos  by  wire  obtained  thefr  freedom  on  writs 

Color:  On  eight  of  the  32  pages  are  indeed  proud  to  have  as  a  tenant  simultaneously  with  news  transmis-  habeas  comus  returnable  later  be- 
there  will  be  an  extra  color  in  addi-  this  great  press  association,  whose  rep-  sion.  Court 

tion  to  black.  “We  will  change  this  resentatives  are  gathering  day  and  “By  superimposing  these  symbols  \  „  ants  the 


tion  to  black. 


^  ,1  fore  the  Supreme  Court. 

By  superimposing  these  symbols  i.  iT-  l  -u  1 


will  ciidiigc:  UAia  icodivdirivca  die  gduiexiiig  Ud^  dim  ay  uiipudiii^  uiede  ayiiiimia  i.  i.»  i_  ‘U  1  rt  onts  tne 

color  daily — partially  to  enable  our  night,  often  at  great  personal  risk  and  on  a  background  of  radiating  wires,  ^  “igh  tribunal  gr  . 

S  •«.««  <11.  .«  »  11  >  1...  mm  .  A  C>C?rVni  O  f  1  ’c  T*dn11PSt. 


readers  to  distinguish  today’s  paper  hardship,  the  news  from  all  parts  of  the  worldwide  network  of  communi-  Association  s  jjjief 


from  yesterday’s,  but  mainly  to  give  the  world,”  he  said. 


iiie  wuiiuwiut;  iietwuiiv  ui  uuniiiiuiii-  -  ,  •  ^  j  I  a 

cations  so  necessary  to  news  work  is  for  the  group  intends  o 


the  artists  who  draw  for  the  paper  Mr.  Rockefeller  explained  that  Mr.  interpreted.  The  plaque  portrays  the  outlining  its  position 


a  succession  of  colors  in  which  to  Noguchi  had  won  a  $1,000  prize  in  an  operations  of  the  Associated  Press, 
work.  There  will  always  be  one  color  open  competition  of  160  designs  for  the  largest  news  gathering  organiza- 


In  the  petition  on  file,  the 
tion  says  it  has  a  vital  interest  in 


wuin..  .lucre  win  always  oe  one  coior  open  compeuuon  oi  lou  aesigns  lor  me  largest  news  garnering  organize-  non  says  nas  a  vnai  ^ 

in  addition  to  black  on  the  front  the  plaque,  sponsored  in  1938  by  the  tion  in  the  world,  which  is  operated  case  because,  if  the  contempt  ]  ^ 
page.”  AP  and  Rockefeller  Center.  He  said  on  a  mutual  basis  for  its  1,400  member  ment  is  permitted  to  ^  jn 

No  copy  desk:  Headlines  will  be  that  Mr.  Noguchi  had  chosen  stainless  newspapers.  On  their  behalf,  and  on  would  be  a  “far  reaching 

informal,  “not  tailored  to  fit  the  steel  as  his  medium  despite  the  opin-  behalf  of  the  employes  of  the  Asso-  abridging,  limiting,  and 


space,”  and  they  will  be  written  by  ion  of  many  metal  experts  that  so  dated  Press,  I  salute  you 


the  writers  of  the  stories  concerned,  large  a  sculptural  work  could  not  be 
Page  one  headlines  will  be  accom-  done  in  that  medium. 


wouia  oe  a  rar  leaenu-p  —  -u, 

abridging,  limiting,  and 
ing  the  freedom  of  the  press 


panied  by  large  numerals  referring  to  After  describing  how  some  of  the 


Among  the  guests  of  honor  on  the  of  the  members  of  the 
speakers’  platform  were:  Lloyd  Strat-  publish  criticism  of  the  ^ 

ton,  W.  J.  McCambridge,  Byron  Price,  of  Missouri  in  matters  whic 


the  story  inside  the  paper.  Depart-  difficulties  met  by  the  artist  and  by  and  O.  S.  Gramling,  AP  executives;  time  of  publication  are  no 


mental  editors  will  edit  copy. 


the  General  Alloy  Company,  of  Bos-  and  Mr.  Noguchi. 


pending.” 


for  may  4,  1940 


7 


Wage  Law 
Change  Balked 
By  Congress 

Overtime  and  Circulation 


The  meeting  will  be  for  members  of  Thirty-thousand  received  the  letter 
the  association  and  invited  guests.  of  invitation.  The  questionnaire  was 
At  the  luncheon  following,  authori-  sent  to  8,400  women.  The  question - 
tative  speakers  will  discuss  relations  naire  dealt  with  all  commodities  and 
with  the  Federal  Trade  Commission  services. 

and  the  economics  of  advertising.  The  Where  Herald  Tribune  readers  live, 
annual  dinner  will  be  held  in  the  equipment  and  house  furnishings 
Grand  Ballroom  at  7:30  Friday  eve-  owned,  grocery  brands  used  in  these 


Amendments  Approved  but  cocktails  at  7  in  the  East  Foyer. 
"Loaded"  Bill  Is  Killed  " 


Washington,  D.  C.,  May  1— As  part 
of  the  strategy  to  “load”  the  Barden 
Bill  with  amendments  which  would 
insure  its  defeat,  two  changes  in  the 
wage-hour  law  of  interest  to  the 
newspaper  publishing  business  were 
voted  this  week,  only  to  be  rejected 
with  other  provisions  of  the  measure 
on  final  vote. 

Administration  supporters  contrib¬ 
uted  votes  for  enactment  of  amend¬ 
ments  to  permit  overtime  work  with- 


Survey  Presented 
At  Luncheon  By 
Herald  Tribune 

"Autobiography  of  a 
Market"  Is  Described 
To  Trade  Paper  Chiefs 

Mrs.  Ogden  Reid,  vice-president, 


Thirty-thousand  received  the  letter  IV/TirlTJirOct  F^rflllOC 
of  invitation.  The  questionnaire  was  *  liViVVCOl 
sent  to  8,400  women.  The  question-  ■  J  J  C*  J 

naire  dealt  with  all  commodities  and  Dividea  on  r  ord 

services. 

Where  Herald  Tribune  readers  live,  j^0^l0v  /X  Q  Pollffy 
equipment  and  house  furnishings  * 

,  owned,  grocery  brands  used  in  these  Agency  Will  Not  Insist 

ning,  preceded  by  a  reception  and  homes,  how  many  own  automobiles,  •  •  tx 

cocktails  at  7  in  the  East  Foyer.  how  the  “profit  portion”  patronizes  Commission  If 

■  department  stores,  how  it  responds  to  Local  Rate  Is  Granted 

advertising,  what  it  spends  on  alco¬ 
holic  beverages,  what  it  does  for  Chicago,  May  1 — A  majority  of  daily 

amusement,  recreation  and  security  is  newspapers  in  the  14-state  midwes* 
also  brought  out  in  the  autobiography,  area  covered  by  the  Chicago  branch 
■  office  of  McCann-Erickson,  Inc.,  will 

TJ  ]  V  insist  on  carrying  the  Ford  dealer  ad- 

Xiaipil  \^Uiriri  vertlslng,  paid  for  by  dealer-owned 

«  T_.  i  funds,  at  the  national  rate,  excepting 

OUCCUmJDS  to  those  papers  which  have  an  automo- 

j  T  X  A*  '  local  and  national 

LiUna  IntGCtlOn.  accounts,  it  was  learned  here  todav 

handling  the  Ford 

Cincinnati,  O.,  May  2 — Ralph  H.  dealer  campaign. 


advertising,  what  it  spends  on  alco¬ 
holic  beverages,  what  it  does  for 


Ralph  Quinn 
Succumbs  to 
Lung  Infection 


out  overtime  pay  provided  an  average  New  York  Herald  Tribune,  and  other  Quinn,  general  manager,^  Cincinnati  Newspapers  generally  in  the  mid- 

of  42  hours  a  week  is  maintained  Herald  Tribune  executives  were  hosts  Eriquirer,  and  former  president  of  the  west  territory,  including  dailies  and 

over  a  six  months’  period,  and  to  at  a  luncheon  to  trade  paper  editors  Cincinnati  Post,  died  today  in  a  Cin-  weeklies,  are  about  evenly  divided, 

raise  from  3,000  to  5,000  the  maximum  April  30  in  the  Herald  Tribune  Build-  cinnati  hospital  of  a  lung  infection,  according  to  the  agency,  with  50%  ad- 


drculation  of  newspapers  exempted  ing  during  which  was  presented  the  returned  only  a  week  ago  hering  to  the  national  rate  and  an 

from  the  terms  of  the  Act.  The  latter  morning  daily’s  “Autobiography  of  a  convention  of  the  American  equal  number  expressing  a  willing- 

proposal  also  grouped  dailies  with  Market,”  promotion  effort  in  which  Publishers’  Association  in  ness  to  accept  the  dealer  advertising 

the  non-daily  publications  exempted  Herald  Tribune  readers  participated.  York.  local  rates. 

in  the  original  statute.  “Autobiography  of  a  Market”  won  contracted  the  infection  in  March.  In  an  effort  to  get  more  advertising 


in  the  original  statute.  - -  -  “  - ° 

Obvious  Maneuver  an  honorable  mention  in  the  data  book  “Jf  career  began  at  14,  when  he  space  per  dollar  spent.  Ford  dealers, 

TV,„  was  an  nbviniis  one  class  of  the  EDITOR  &  PUBLISHER  An-  Published  the  Corydon  Kentucky  through  their  respective  dealer  ex- 

Jw  nTaWrwho  norSI^llv  would  be  "“^1  Promotion  Contest  this  year.  Monitor.  He  later  was  a  reporter  in  ecutive  committees  throughout  the 

pZr^T  tTvote  aeaiSS  Lv  change  “Miniature”  copies  of  the  work,  Henderson,  Ky.,  and  became  adver-  country,  had  asked  newspapers  to 

iolned  small  blocs  favoriL  abridged,  were  distributed  to  guests  bsing  manager  of  the  Henderson  grant  the  local  rate  on  this  particular 

of  llv  sitionan^^^^^^^^  und  the  “original”  work,  which  weighs  Gleaner  at  20.  campaign,  paid  for  entirely  by  dealer 

rd  ^^iccledid  fn  having  them  120  pounds,  was  displayed.  Other  He  came  to  Cincinnati  in  1914  to  funds.  It  was  pointed  out  that  deal- 

!dltod  RpnrPSPntativP  Graham  Bar-  Herald  Tribune  executives  present  the  Enquirer  as  an  advertising  ers  formerly  received  the  local  rate, 

Norfh  GaroHna  sn^nsor  of  the  Were  W.  E.  Robinson,  advertising  di-  salesman.  He  joined  the  Post  in  1919.  but  when  they  banded  together  and 
tv  [n  vain^  and  finallv  rector;  David  Provost,  national  adver-  In  a  few  months  he  was  named  direc-  appointed  McCann-Erickson  agency 

own  hill  as  amended  tising  manager,  W.  E.  Dempster,  pro-  tor  of  national  advertising  for  the  Post,  to  prepare  and  place  the  advertising. 

The  aSment  fraverS  "potion  director,  and  Elsa  Lang.  He  was  sent  five  years  later  to  the  newspapers  had  insisted  on  national 

The  amendment  for  averaging  week  manager  Washington  (D.  C.)  News  as  vice-  rates, 

ly  hours  was  sponsored  by  Repre-  Promotion  rnanager.  n,.p,iHpnt  and  business  manager  and 


“Autobiography  of  a  Market”  won 
an  honorable  mention  in  the  data  book 


He  contracted  the  infection  in  March. 


ly  nours  was  sponsoreu  oy  ..A,itobiogranhv  of  a  Market”  president  and  business  manager,  and 

sentative  Clare  Hoffman.  uiong  i  “profit  portion”  of  the  returned  to  the  Post  in  1929  as  busi- 

objectives  was  a  partial  solution  of  c  resses  the  proht  portion  president, 

the  problem  of  “continuous  assign-  New  York  market  which  the  Herald  ,  EnnuirPr  in  .s 


He  was  sent  five  years  later  to  the  newspapers  had  insisted  on  national 
Washington  (D.  C.)  News  as  vice-  rates. 


Agency  Position 

The  position  of  the  agency  has  been 
that  the  committees  have  made  a  fair 


me  proDiem  oi  conunuou:,  eliminating  He  rejoined  the  Enquirer  in  1935  as  f  T  i  T 

ment”  in  newspaper  reportorial  work  Tribune  serves,  thereby  eliminating  manager  succeeding  W  F  asking  for  local  rates  since 

-covering  Presidential  election  cam-  wa.ste  tor  advertisers  who  are  selling  manager  succ^ding  w.  r.  advertising  had  alwavs 


-covering  Presidential  election  cam-  wa.ste  lor  advertisers  who  are  selling  u  u  u 

paigns  in  the  field,  baseball  training  for  profit  as  well  as  volume,  speakers  Wiley,  who  became  publisher, 
camps,  etc.”  said. 

Introduced  by  Representative  John  The  Herald  Tribune  considers  its  FUR  AY  TO  SPEAK 


FURAY  TO  SPEAK 


Ford  dealer  advertising  had  always 
been  accepted  by  newspapers  at  local 
rates.  The  agency  contended  this  ad¬ 
vertising  is  still  local,  because  it  is 


W.  Gwynne  of  Iowa,  the  amendment  survey  important,  speakers  said,  be-  ^  national  symposium  on  “Channels  paid  for  locally  by  the  dealers,  al¬ 
to  provide  further  exemption  for  cause  for  the  first  time  it  gives  a  clear  gf  World  News  and  Opinion”  will  be  though  schedules  are  handled  by 

newspapers  would  have  placed  966  picture  of  the  living  standards  and  held  at  the  Mas.sachusetts  Institute  of  McCann-Erickson.  “The  placement  of 

daily  newspapers,  or  45.2%  of  all  pub-  buying  habits  of  a  New  York  news-  Technology,  Cambridge,  Mass.,  June  3.  *1  has  not  changed  its  character  and 

lished  in  the  United  States,  beyond  paper’s  circulation  and  because  it  Pre.siding  will  be  Dr.  Frank  B.  Jewett,  h  should  not  change  its  rate  classifi- 


the  pale  of  the  law. 


was  created  by  representative  rend  president  of  the  Bell  Telephone  Lab- 


With  the  Barden  Bill  out  of  the  ers  themselves,  who  volunteered  to  oratories  and  president  of  the  Tech- 


way,  action  was  to  be  centered  on  supply  the  information  after  receiving  nology 


cation,”  contended  the  agency. 

It  is  not  the  intention  of  the  agency 


Association.  The  to  destroy  newspaper  rate  structures. 


the  Norton 


for  less 


amendment  of  the  wage-hour  act.  study. 

There  was  indication  that  most,  if  not  in  breaking  down  the  reader 


a  prelimniary  announcement  of  the  speakers  will  be  Alfred  H.  Morton,  Editor  &  Publisher  was  told.  The 


vice-president  of  the  National  Broad-  dealers  and  the  agency  merely  asked 


casting  Company, 


for  local  rates  for  advertising  which 


all.  the  proposals  which  paved  the  sponse  to  the  survey,  it  was  pointed  Furay,  vice-president  of  the  United  they  consider  to  be  strictly  local  in 


way  for  defeat  of  the  former  measure  out  that  28%  offered  to  co-operate.  Pre.ss  Associations, 
will  be  revived  and  attached  to  the  _ 


latter.  If  that  prediction  is  borne 
out.  the  fate  of  the  amending  program 
,  may  be  sealed,  it  was  agreed  here. 

5S  AS-  ^ 

4- A  Plans  Town  Hall 
Control  May  17 

denial  What  Extent  Should  Advertis- 

rdered  ^8  Controlled  and  By  Whom?” 
Ralph  be  the  topic  of  a  Town  Hall  Meet- 
[  page.  ®8  style  of  program  at  the  Friday 
oonist.  ®orning  session  of  the  Convention  of 
1  writs  American  Association  of  Advertising 
er  be-  Agencies  on  May  17  at  the  Waldorf- 
Astoria,  New  York.  The  convention 
ts  the  *‘'1  be  held  May  16-17. 

•ounsel  George  V.  Denny,  Jr.,  moderator  of 
1  brief  Town  Hall  Meeting  of  the  Air, 
will  act  as  moderator.  Donald  E. 
Montgomery,  Consumers’  Counsel, 
.  A.  A.  A.,  and  Colston  E.  Warne  of 
Amherst  University,  President  of  Con- 
there  Union,  will  represent  the 

Fprt  in  critics.”  Stanley  High,  editor  and 
«aib-  ^“^bor,  and  Fulton  Oursler,  editor  of 
d  each  biberfy,  •will  spieak  for  the  “moder- 
n  tc  “defenders.”  Mrs.  Anna 

r/iiirti  ^^se  Richardson  will  be  the  interro- 
gator. 

at  tbe 

longer  ^her  questions  by  those  present 
Will  be  permitted  in  Town  Hall  style. 


INDIANAPOLIS  NEWS  DENIES  SALE  RUMOR 


character.  The  agency,  however,  will 
adhere  to  individual  policies  of  news¬ 
papers.  as  far  as  the  Chicago  office 
is  concerned,  with  the  dealer  reserv¬ 
ing  the  right  to  seek  the  local  rate,  if 


THE  REPORT  printed  April  29  in  Newsweek  magazine  that  Scripps-Howard  right  to  seek  the  local  rate,  if 

is  dickering  for  purchase  of  the  Indianapolis  News  is  “absolutely  untrue,”  he  sees  fit.  Where  the  local  rate  is 
a  statement  issued  by  Frederick  C.  Fairbanks,  president  and  general  manager  Planted,  the  agency  will  not  insist  on 
of  the  News,  says.  “There  have  not  been,  nor  are  there  now,  any  dickerings  ^  stated  commission,  it 

with  Scripps-Howard.  Furthermore,  the  News  is  not  for  sale  to  any  organi-  '  ^ 

zation  or  individual.  I  trust  this  statement,  once  and  for  all,  will  put  a  stop  Q*  U 

to  such  baseless  rumors,”  the  statement  said.  Mr.  Fairbanks’  statement  was  l-^aiiy  WarllS  oiatl 
published  in  the  News  Monday.  The  Indianapolis  Times,  Scripps-Howard  Of  Fair  Publicity 
newspaper,  made  no  comment.  response  to  a  recent  Bulletin  of 

the  American  Newspaper  Publishers 
Association  dealing  with  free  publicity 


NLRB  ORDERS  L  A,  EXAMINER  TO  REINSTATE  FIVE 

WASHINGTON,  D.  C.,  April  30 — The  National  Labor  Relations  Board  has  from  the  New  York  World’s  Fair 
announced  a  tentative  decision,  directing  the  Los  Angeles  Examiner  to  entitled  “Will  Newspapers  Take  It 
offer  reinstatement,  with  back  pay,  to  five  men  allegedly  discharged  for  union  Lying  Do-wn?”  the  Royal  Oak  (Mich.) 
activity,  and  to  cease  discouraging  membership  in  Newspaper  Circulators,  Daily  Tribune  last  week  distributed  to 
Wholesale  Distributors  and  Miscellaneous  Employes  Union.  Dismissed  were  members  of  its  staff  a  bulletin  asking 
charges  that  four  other  employes  had  been  discharged  for  union  activity,  and  tbem  to  please  omit  all  mention  of 
two  other  counts  of  claimed  unfair  labor  practice.  The  publisher  has  been  New  York  World  s  Fair  from  the 
given  20  days  within  which  to  file  exceptions.  columns  of  this  newspaper. 

Copies  of  the  bulletin  also  were 

PLANNING  OFFSET  DAILY  FOR  AKRON  to  every  daily  newspaper  editor 

AKRON,  O.,  May  1 — A  proposed  new  offset  daily  for  Akron  is  “merely  in  the  n 

conversational  stage,”  Panl  McClurg,  fonner  financial  editor  of  the  old  I;ie“'’f.l'’’a“  s^ggSL  thlf  e^^ 
Times-Press,  said  today.  George  R.  Wilson,  retired  Akron  business  man,  and  of  f^e  Michigan  Pre'^s  Asso- 

McClurg  are  looking  into  the  field,  and  have  conferred  with  New  York  and  elation  and  every  other  newsp  -r.-'r  in 
Cleveland  men.  McClurg  says  nothing  definite  has  been  done  yet.  but  he  the  state  take  similar  action.  That  Ls 
may  have  an  announcement  “in  three  months  or  so.”  McClurg  is  now  with  the  only  way  to  handle  a  situation  of 
a  brokerage  house.  this  kind.” 


Hearst  Marks 
77th  Birthday 
At  San  Simeon 

Executives  at  Party  .  .  . 
Watches  Steady  Revital¬ 
ization  of  His  Papers 

His  77th  birthday  Monday  found 
William  Randolph  Hearst  vigorously 
pursuing  his  new  activities  as  col- 
mnist  and  alertly  watching  a  steady 
revitalization  of  his  newspaper  em¬ 
pire. 

Mr.  Hearst’s  birthday  party  was 
held  at  San  Simeon.  There  were  40 
guests,  including  many  executives  of 
the  Hearst  organization. 

Less  than  three  weeks  before,  the 
San  Francisco  Call- Bulletin,  which 
Mr.  Hearst  purchased  in  1913,  an¬ 
nounced  plans  for  a  new,  streamlined 
building.  It  was  the  first  Hearst  news¬ 
paper  construction  project  to  be  an¬ 
nounced  in  years. 

New  Presses  for  S.  F.  Examiner 
This  week  Editor  &  Publisher 
learned  that  the  San  Francisco  Ex¬ 
aminer,  where  Mr.  Hearst  began  his 
newspaper  career  as  publisher  53 
years  ago  last  March  4,  has  made  ar¬ 
rangements  for  the  purchase  of  new 
presses.  Installation  will  be  in  a 
building  at  the  rear  of  the  Hearst 
Building,  home  of  the  Examiner. 

The  Examiner’s  presses  are  now  lo¬ 
cated  in  the  basement  of  the  Hearst 
Building,  where  they  were  installed 
in  1915.  But  minor  renovation  to 
the  building,  which  now  houses  the 
Examiner  circulation  department, 
will  be  necessary  before  the  press  in¬ 
stallations,  it  was  learned. 

Mr.  Hearst  described  his  philosophy 
in  virile  writing  in  his  “In  the  News” 
column  just  a  few  days  before  his 
birthday.  Answering  a  series  of  ques¬ 
tions  on  subjects  that  ranged  from 
ethics  to  war,  Mr.  Hearst  placed  hard 
work  as  the  first  requisite  for  success, 
told  how  he  picked  columnists  and 
delivered  a  blow  for  peace. 

Hew  He  Select*  a  Colemnitt 
Mr.  Hearst  said  he  selected  a  col¬ 
umnist  for  his  “ability  to  write  inter¬ 
estingly  and  entertainingly  about  the 
subjects  to  which  his  column  is  de¬ 
void.”  He  said  his  great  difficulty 
with  columnists  was  that  they  know 
to.  much  and  added  it  sometimes  was 
hard  to  confine  them  to  the  work 
“they  are  engaged  to  do,  or  sup¬ 
posed  to  do.” 

He  said  he  had  had  many  argu¬ 
ments  with  Walter  Winchell  on  this 
question,  explaining  they  were 
“friendly  arguments,  of  course,  be¬ 
cause  of  my  admiration  for  the  man 
and  his  genius.” 

“Chains”  were  defended  as  “desir¬ 
able  and  beneficial  as  long  as  they 
serve  the  public  with  better  condi¬ 
tions  and  lower  prices.” 


IOWA  DAILY  SOLD 

Cedar  Falls,  la.,  April  29 — William 

V.  Anthony,  advertising  manager  of 
the  Sun,  a  weekly  newspaper  at  Sac 
City,  la.,  heads  a  corporation  which 
has  purchased  the  Cedar  Falls  (la.) 
Daily  Record  and  will  take  over  the 
newspaper  on  May  4.  Articles  of  in¬ 
corporation  for  the  Cedar  Falls  (la.) 
Daily  Record  were  filed  this  week, 
listing  200  shares  of  stock  without  par 
value.  Officers  of  the  corporation  are: 
Mr.  Anthony,  president  and  treasurer; 

W.  S.  Rupe,  publisher  of  the  Ames 
(la.)  Daily  Tribune,  vice-president; 
and  Hollis  J.  Nordyke,  business  man¬ 
ager  of  the  Daily  Tribune,  secretary. 

The  corporation  has  purchased  the 
paper  from  Eugene  T.  Flaherty,  former 
secretary  of  the  Iowa  Daily  Press  as¬ 
sociation. 

■ 

New  Orleans  Dailies 
Adjust  Ad  Rotes 

After  a  year  of  study  to  meet  “a 
growing  trend  to  give  all  advertisers 
the  lowest  possible  per  thousand  cost,” 
the  Times-Picayune  Publishing  Com¬ 
pany,  publishing  the  New  Orleans 
States  and  Times-Picayune,  May  1 
announced  a  new  schedule  of  rates 
for  national  advertising  to  become  ef¬ 
fective  June  1. 

While  the  circulation  growth  has 
reached  a  point  justifying  a  straight 
flat  rate  increase,  the  papers  point  out, 
the  new  adjustments  have  been  allo¬ 
cated  on  volume,  providing  a  sliding 
rate  scale  open  to  all  advertisers. 
Black  and  white  and  color  schedules 
are  included. 

Under  the  new  rate  structure  the 
open  milline  rate  for  morning  is  $2.18 
as  compared  to  a  $2.14  fiat  rate  as  of 
March  31,  1939.  However,  in  the 
morning  and  evening  combination,  the 
new  open  rate  is  $1.69  as  compared  to 
the  flat  $2.00  rate  last  year,  and  there 
is  a  five-cent  difference  in  the  new 
Sunday  open  rate  of  $1.87  as  compared 
to  the  $1.92  rate  last  year.  The  last 
general  rate  structure  change  effected 
by  the  papers  was  Jan.  1,  1938. 

■ 

Phila.  Ledger  to  Appear 
In  New  Type  Dress 

Philadelphia,  May  2 — A  new  type¬ 
face  and  design  for  the  Philadelphia 
Evening  Ledger,  effective  May  6.  was 
announced  today  by  George  F. 
Kearney,  editor  and  president. 

In  the  news  pages,  Mr.  Kearney 


told  Editor  &  Publisher  the  type 
changes  will  be  from  7-pt.  Ionic  on 
in  8-pt.  slug  to  an  8-pt.  Regal  on  an 
dV-i-pt.  slug.  The  editorial  page  will 
be  changed  from  7-pt  Ionic  on  an  8- 
pt.  slug  to  8-pt.  Regal  on  a  9-pt.  slug. 
Heads  are  to  be  Cairo,  flush  left. 
They  will  run  from  14-pt.  to  78-pt., 
using  bold,  medium  and  italic. 

Mr.  Kearney  said  the  management 
is  not  contemplating  going  into  a 
bizarre  streamlining  and  referred  to 
the  new  design  as  “conservative  mod- 


Press  Women 
Meet  in 
Kansas  City 

Leaders  in  Profession 
Address  Group  in 
Three-Day  Session 

Press  women  from  many  states  got 
new  ideas  and  inspiration  at  the  three- 
day  convention  of  the  National  Fed¬ 
eration  of  Press  Women  in  Kansas 
City  last  week. 

Delegates  heard  leaders  in  the  pro¬ 
fession,  many  of  whom  started  from 
small  towns  in  the  Middle  West. 

Mrs.  B.  J.  Bless,  Jr.,  Weston.  Mo., 
was  elected  president  of  the  Federa¬ 
tion.  Other  officers  elected:  Mrs. 
Helen  Malloch,  Chicago,  president  of 
the  Illinois  Women’s  Press  Club,  first 
vice-president;  Miss  Mary  Ellen  Wil¬ 
son,  New  York,  treasurer;  Mrs.  Sher¬ 
man  Needham,  Ames,  la.,  correspond¬ 
ing  secretary;  Mrs.  Alvin  Hall.  Dan¬ 
ville,  Ind..  recording  secretary,  and 
Mrs.  Amelia  B.  Moorfield,  Newark, 
N.  J.,  auditor. 

Best  Feature  Story 

For  the  best  feature  story  of  1939, 
the  national  award  was  given  to  Mrs. 
Sarah  Shields  Pfeiffer,  Auburndale, 
Mass.,  for  her  article  on  “They  Are 
Good  at  Two  Jobs.” 

At  a  luncheon  given  by  the  Kansas 
City  St'^r  for  the  presswomen,  W.  H. 
Drane  Lester,  assistant  to  J.  Edgar 
Hoover,  urged  the  women  to  do  all 
in  their  power  to  divert  the  energy 
of  youth  from  crime. 

Mrs.  A.  A.  Steinbeck  of  Union,  Mo., 
president  of  the  Missouri  Women’s 
Press  Club,  presided  at  a  dinner  for 
the  national  board.  Miss  Nell  Snead, 
woman’s  editor  of  the  Kansas  City 
Star,  conducted  a  panel  discussion. 


NETHERLANDS  SUSPEND  FREEDOM  OF  THE  PRESS 

THE  FREEDOM  of  the  press  was  suspended  throughout  Netherland  terri¬ 
tory  April  27  through  an  official  decree  and  military  censorship  was 
established.  The  measure,  however,  does  not  affect  foreign  correspondents, 
who  are  subject  to  general  rules  outlined  three  months  ago  by  The  Hague 
press  service.  The  decree  prohibits  publication  of  and  selling  of  any 
printed  matter,  book,  r)eriodical.  or  newspaper  without  a  license.  It  also  for¬ 
bids  the  presentation  of  one-sided  news  of  belligerents  in  the  headlines  or  the 
stressing  of  any  item  of  news  more  than  it  deserves.  Violation  of  these 
prohibitions  entails  up  to  one-year  imprisonment. 


A  product  of  the  Paris  (Mo.)  Mr- 
cury  and  the  University  of  Missr  - 
School  of  Journalism,  Mary  Margar^ 
McBride,  told  of  her  experiences : 
getting  ahead  in  journalism. 

A  message  from  a  woman  of  : 
years  experience  was  given  to  th 
convention  by  Mrs.  Geraldine  Ras¬ 
mussen,  business  manager  of  ;h 
Austin  (Minn.)  Daily  Herald,  who 
has  shared  her  newspaper  career  with 
that  of  her  husband,  Harry  E.  Ras¬ 
mussen,  publisher. 

Variety  in  Small  Daily  Field 

“If  you’re  seeking  variety  in  news¬ 
paper  work,  don’t  overlook  the  smal 
town  daily,”  Mrs.  Rasmussen  advised 
“When  a  woman  on  a  small  town  daily 
leaves  her  home  in  the  morning,  she 
seldom  knows  what  sort  of  work  is  in 
store  for  her.  It  may  be  regular  rou¬ 
tine  or  it  may  be  planning  for  a  pop¬ 
ularity  contest  that  may  send  her  to 
Alaska.  She  may  be  asked  to  plan 
a  ‘lard  week’  or  go  to  a  neighboring 
town  to  spend  the  week  with  a  circus 
There  is  never  a  dull  moment.”  Mrs 
Rasmussen  also  told  of  her  duties  as 
business  manager  which  includes  ap¬ 
proval  of  contracts,  purchase  of  sup¬ 
plies,  preparation  of  payrolls,  account¬ 
ing  work  and  payment  of  taxes. 

Another  woman  with  an  experience 
that  was  an  inspiration  was  Mrs 
Ethel  Hill  Rowley,  who,  with  her  23- 
year-old  daughter,  Dorothy,  get  out 
the  Hubbard  (la.)  Review.  They  s®' 
10  galleys  of  type  by  hand,  sell  the  ad¬ 
vertising,  get  up  the  news  and  edi¬ 
torials  and  see  that  the  papers  are 
delivered.  Mrs.  Rowley’s  husband,  a 
newspaper  owner,  died  18  years  ago- 

Mrs.  Mildred  Seydell,  Atlanta  col¬ 
umnist,  told  of  how  she  sold  her  idea 
of  a  personal  column  to  a  managing 
editor  in  Charleston,  W.  Va. 

Tom  Collins,  assistant  to  the  pub¬ 
lisher  of  the  Kansas  City  Journal,  was 
the  principal  speaker  at  a  dinner  given 
by  state  presidents. 

■ 

Gooid  Housekeeping 
Rebuttal  Presented 

Chicago,  May  1 — Scientific  terfi- 
mony  by  experts  featured  the  ^ebu 
of  Good  Housekeeping  to  refute  tne 
Federal  Trade  Commission’s  conten¬ 
tions,  previously  presented  throi^ 
testimony  of  experts,  as  counsel  o 
the  respondent  unfolded  the 
part  of  the  defense  case  before 
iner  Webster  Ballinger  here 

T.  j.  White,  president  of 
cago  Herald-American,  who  served 
vice-president  and  general 
of  International  Magazine  Company 
from  1928-30,  was  one  of  the  few  non 
technical  experts  called  to 
testified  that  the  policy  of 
Housekeeping  was  to  satisfy  all  co 
plaints  of  subscribers  related  to  pr 
ucts  approved  by  the 
advertising  appearing  in  the  pu  * 
tion. 


R.  w.  McCarthy 

National  Advertising  Manager, 
Houston  (Tex.)  Chronicle 


R.  E.  FEDOU 

President-Publisher, 
Elgin  (III.)  Courier-News 


MAHHEW  WEBER 
Editor,  Salamanca  (N.  Y.) 
Republican-Press 


C.  WALTER  McCARTY 
Managing  Editor, 
Indianapolis  News 


J.  LITHGOW  NUGENT 
General  Manager, 
Lincoln  (III.)  Courier 
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More  Conventioneers  "Caught"  by  Editor  &  Publisher  Artist 


J.  H.  BUTIER  M.  ELIZABETH  TOBIN  ELSA  LANG  MARY  RICE  ANDERSON  ARTHUR  H.  SULZBERGER 

Business  Manager,  Promotion  Manager  Promotion  Manager,  Nashville  Banner  and  Tennessean  President-Publisher, 

Houston  (Tex.)  Chronicle  Portland  (Ore.)  Journal  New  York  Herald  Tribune  '  '  New  York  Times 


CHARLES  L.  NICHOLSON  TALBOT  PATRICK  WILLIAM  WALLACE  WARD  C.  MAYBORN  RICHARD  FAIRBANKS 

Business  Manager,  New  Bedford  President-Publisher,  Advertising  Manager,  Vice-President  and  Gen.  Mgr.,  Chairman  of  the  Board, 

Mercury  &  Standard  Times  Goldsboro  (N.  C.)  News-Argus  Toronto  (Ont.)  Star  Nashville  Banner  and  Tennessean  Indianapolis  News 


H.  G.  BREWER  D.  N.  SLEP  JOHN  L.  STEWART  FRANK  J.  NICHT  J.  M.  ELLIOH 

General  Manager,  President,  President-Publisher,  Washington  Sales  Manager,  Business  Manager, 

Montreal  (P.  Q.)  Star  Altoona  (Pa.)  Mirror  (Pa.)  Observer  &  Reporter  King  Features  Syndicates  Jacksonville  Florida  Times-Union 


S.  E.  PHILLIPS  R.  B.  HARA  TOM  C.  GOOCH  DAVE  VANDIVIER  A.  L.  MILLER 

Publisher,  Advertising  Manager,  Editor-In-Chief.  General  Manager.  President-Publisher.BaHle  Creek 

Hagerstown  (Md.)  Herald  &  Mail  Toronto  (Ont.)  Telegram _ Dallas  (Tex.)  Times-Herald  Chickasha  (Okla.)  Daily  Express _ (Mich.)  Enquirer-News 


PINKLEY  sails  SUNDAY  ISSUE  CONVENTION  CRUISE  MISS.  PRESS  TO  MEET 

Virgil  M.  Pinkley,  United  Press  Eu-  Beginning  May  5,  the  Montgomery  Spartanburg,  S.  C.,  April  29 — The  ^e  74th  annual  convention  of  the 
•■opean  business  manager,  sailed  May  (Ala.)  Journal  will  publish  a  Sunday  annual  convention  of  the  South  Caro-  Mississippi  Press  Association  will  be 
f  oh  the  S.S.  Washington  for  Naples,  edition,  it  was  announced  by  Col.  lina  Press  Association  will  be  held  held  at  Hotel  Buena  Vista  in  Biloxi 
Pinkley  returned  to  the  United  States  James  Hammond,  formerly  publisher  in  the  form  of  a  cruise  to  Havana.  June  7.  An  address  by  Major  James 
^ob.  3  for  his  first  visit  in  two  years,  of  the  Memphis  (Tenn.)  Commercial-  Cuba.  The  officers  and  delegates  will  E.  ^  Crown,  the  “64-year-old  fighting 
He  spent  several  weeks  vacationing  Appal,  and  Nicholas  Peay,  new  own-  leave  Columbia,  state  capital,  June  21  editor”  of  the  Neic  Orleans  States,  will 
^ith  his  parents  in  California.  ers  of  the  Journal.  and  sail  from  Miami,  Fla.  be  one  of  the  features  of  the  program. 
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Noxzema’s  Success  Built 
On  Ads  in  Newspapers 


By  WALTER  E.  SCHNEIDER 


DR.  GEORGE  A.  BUNTING,  a  philo-  had  duplicate  sales  ledgers  and  have 
sophical  pharmacist  who  originated  monthly  audits  of  sales  and  profits  to 


the  formula  for  Noxzema  Skin  Cream 
in  his  modest 


Dr.  Geo.  A.  Bunting 


Baltimore  drug 
store  25  years 
ago,  believes  that 
a  n  advertising 
p  r  e  s  c  r  i  ption 
should  be  fol¬ 
lowed  as  faith¬ 
fully  as  a  physi¬ 
cian’s.  Today  his 
product  is  na¬ 
tionally  known 
and  enjoys  a  sale 
of  15,000,000  jars 
annually  because 
newspaper  ad¬ 


vertising  was  prescribed  and  used 
liberally  and  consistently  by  his 
agency,  Ruthrauff  &  Ryan,  Inc.,  dur¬ 
ing  the  last  15  years. 

Delving  into  the  romantic  rise  of 
Dr.  Bunting  and  his  product  into  the 
realm  of  big  business.  Editor  &  Pub¬ 
lisher  learned  that  an  unusual  rela¬ 
tionship  has  existed  between  the  ad¬ 
vertiser  and  his  agency  since  1925, 
under  which  the  pharmacist  permit¬ 
ted  his  advertising  adviser  to  “write 
its  own  ticket.” 

Ruthrauff  &  Ryan  chose  newspapers 
to  push  Noxzema,  then  distributed 
only  in  Baltimore  and  Washington, 
into  the  national  market  with  a  new 
merchandising  approach.  Its  mer¬ 
chandising  march  with  newspapers 
was  marked  by  success  after  success 
in  new  territories  and  nev/spapers 
shared  accordingly  during  the  period 
of  national  expansion. 

90%  of  Budget  in  Dailies 
Ninety  per  cent  of  the  outlay  for 
advertising  was  spent  in  daily  news¬ 
papers  to  establish  new  markets,  ac¬ 
cording  to  R.  F.  Sullivan,  who  has 
directed  the  account  for  Ruthrauff  & 
Ryan  since  1925  and  has  been  a  di¬ 
rector  of  the  Noxzema  Chemical  Com¬ 
pany  since  1933. 

“Newspapers  have  carried  the  load 
and  have  really  built  this  business,” 
Mr.  Sullivan  told  Editor  &  Publisher. 
“Newspapers  were  logical  because  we 
could  release  our  campaign  as  sales¬ 
men  went  from  town  to  town.” 

Dr.  Bunting,  with  a  background 
of  pharmacy  and  pedagogy,  is  de¬ 
scribed  by  Mr.  Sullivan  as  “a  most 
unusual  fellow  in  this  business.”  He 
has  a  theory  that  when  you  hire  a 
doctor  you  should  take  his  advice, 
and  when  you  engage  a  lawyer,  the 
same  applies.  He  believes  that  adver¬ 
tising  is  as  complicated  a  profession 
as  medicine  or  law;  that  an  agency 
man  should  be  given  an  opportunity 
to  make  his  diagnosis  and  apply  his 
treatment  under  the  most  favorable 
conditions  without  having  his  hands 
tied  by  numerous  management  biases 
and  “pet  ideas.” 

“Dr.  Bunting  came  to  us  in  1926 
and  told  us  he  was  going  to  give  us 
a  free  hand  and  throw  the  whole 
burden  of  responsibility  for  develop¬ 
ing  Noxzema  on  us,”  explained  Mr. 
Sullivan.  “He  told  us  to  spend  as 
much  as  we  found  necessary  to  do 
the  job  and  stated  that  he  would 
neither  approve  a  budget  nor  the  ad¬ 
vertising  plans  or  copy. 

“So  from  1927  to  the  present  we’ve 


guide  us.  We  have  operated  on  this 
plan  so  successfully  that  sales  are 
now  more  than  $1,500,000  a  year.” 

Dr.  Bunting’s  own  “pet  idea”  fa¬ 
vored  the  sale  of  Noxzema  through 
reader  ads  with  no  illustrations  in 
newspapers,  but  in  accordance  with 
his  business  theory  he  permitted  the 
agency  to  run  copy  that  was  radically 
different.  Quarter-page  ads  and  180- 
line  ads  have  been  used  consistently 
since  1925  in  a  constantly  growing  list 
of  newspapers. 

This  year  310  daily  newspapers  are 
on  the  Noxzema  schedule.  In  addi¬ 
tion,  two  newspaper  magazines  and 
25  magazines  will  be  used.  The  ap¬ 
propriation  for  newspapers  represents 
about  60%  of  the  total. 

During  its  first  two  years  when  the 
product  was  known  as  “Dr.  Bunting’s 
Sunburn  Remedy,”  and  prior  to  1925 
small  one-column  ads  were  used  lo¬ 
cally  by  the  pharmacist.  During  Nox¬ 
zema’s  first  decade  he  changed  agen¬ 
cies  eight  times,  and  by  the  slow 


Norses  Discovered  lUs 
Grand  Beanty  Secret 


Tkemmnim  ^  tmil  kem  9*iraatdu»ary  madtmttd 
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Typical  copy  which  built  Nonema  nation¬ 
ally  through  newspapers. 


dising  counsel  for  David  H.  Doniger  & 
Company,  manufacturers  of  McGregor 
Sportswear. 

The  Earle  A.  Buckley  Organization. 
Philadelphia,  has  been  appointed  ad¬ 
vertising  and  sales  promotion  counsel 
to  the  Sawyer  Biscuit  Co.,  Brooklyn. 
N.  Y. 

Crystal  Paper  Service  Corp.,  manu¬ 
facturers  of  paper  drinking  and  souffle 
cups,  has  appointed  the  Los  Angeles 
office  of  Gerth-Knollin  Advertising 
Agency  to  handler  its  advertising  and 
sales  promotion. 

Carstairs  Bros.  Distillin’g  Co.,  Inc.. 
is  now  using  more  than  110  news¬ 
papers  east  of  the  Mississippi.  All  of 
the  papers  on  the  April  list  are  being 
used  in  May  and  ones  in  Georgia. 
Massachusetts,  and  South  Carolina 
have  been  added.  Company  execu¬ 
tives  pointed  out  that  increases  in  the 
advertising  budget  had  been  made  in 
order  to  keep  pace  with  increasing 
sales. 


process  of  trial  and  error  sales  were 
headed  toward  the  100,000  mark. 

After  testing  newspapers  to  find  the 
markets  most  responsive  to  Noxzema’s 
new  appeal  as  a  medicated  cosmetic, 
rather  than  as  a  greaseless  remedy 
for  sunburn  in  the  summer  and 
chapped  hands  in  the  winter,  1925’s 
sales  of  100,000  jars  were  doubled  in 
1926. 

The  1925  newspaper  advertising  ap¬ 
propriation  of  $20,000  was  tripled  in 
1926.  Mr.  Sullivan  recalled.  With  the 
adoption  of  a  “push  and  coast”  policy 
the  1927  expenditure  of  slightly  less 
than  $60,000  in  newspapers  was  in¬ 
creased  to  $100,000  the  following  year. 
Sales  gained  5%  in  1927  but  in  1928, 
with  the  increased  newspaper  appro¬ 
priation,  volume  reached  400,000  jars. 

Climbed  Through  Deprettion 
"Then  we  climbed  right  through  the 
depression,  except  for  1933,  the  bank 
holiday  year,  when  we  experimented 
with  a  new  advertising  formula,”  Mr. 
Sullivan  said.  “Noxzema  was  devel¬ 
oped  through  a  combination  of  adver¬ 
tising  and  merchandising,  with  the 
ratio  of  three  for  advertising  one  for 
sales  promotion.  When  we  tried  to 
do  away  with  special  merchandising 
drive  we  found  it  was  not  nearly  as 
effective.” 

During  the  thirties  sales  rose  like 
a  thermometer  during  a  Dust  Bowl 
drought.  New  markets  brought  new 
millions  of  customers,  and  newly-dis¬ 
covered  uses  for  Noxzema  were  ex¬ 
ploited  successfully  until  the  sales 
volume  of  15,000,000  jars  was  reached 
last  year. 

Meanwhile,  the  advertising  appro¬ 
priation  grew  from  $100,000  in  1928  to 
$400,000  in  1939.  Approximately  the 
same  amount  will  be  spent  this  year, 
according  to  Mr.  Sullivan. 

Under  the  “push-and-coast”  policy 
adopted  by  Ruthrauff  &  Ryan  to  ac¬ 
complish  gradual  expansion  for  Nox¬ 
zema,  part  of  the  profits  taken  from 
old  territories  were  invested  in  news 


every  other  year,”  commented  Mr. 
Sullivan.  “Thus  in  the  alternate  years 
we  permit  the  repeat  customers  to 
build  up  profits.” 

“Dr.  Bunting’s  Sunburn  Remedy” 
was  sold  by  druggists  throughout  Bal¬ 
timore  after  the  pharmacist  perfected 
his  formula  and  first  sold  it  in  his 
own  store  in  1915.  At  that  time  greasy 
ointments  were  used  extensively  for 
sunburn,  and  Dr.  Bunting’s  cream  was 
sold  as  a  cool  and  stainless  ointment. 

Noxzema  got  its  present  name  in 
1917  from  one  of  Dr.  Bunting’s  cus¬ 
tomers.  The  man,  suffering  from  a 
long-standing  case  of  eczema,  casu¬ 
ally  picked  up  a  free  sample  of  the 


Among  Advertising  Folk 


sunburn  remedy,  used  it,  and  a  few  ^ 
days  later  reported  to  Dr.  Bunting 
that  the  sample  had  “knocked  his  ec¬ 
zema.” 

His  interest  stirred  by  this  experi¬ 
ence,  Dr.  Bunting  enlisted  a  group 
of  Baltimore  physicians  to  test  the 
formula  on  cases  of  eczema.  Success¬ 
ful  results  in  relieving  the  itching  and 
burning  were  reported  in  a  high  per¬ 
centage  of  cases,  according  to  the  firm, 
and  it  was  then  that  the  name  of  the 
product  was  changed  to  Noxzema. 

Noxzema  Chemical  Company  has 
grown  to  an  organization  of  approxi¬ 
mately  100  employes.  R.  B.  Yingling, 
sales  manager,  was  the  firm’s  original 
salesman. 


Campaigns  and  Accounts 


THE  potato  shreds  division  of  Rogers 

Brothers  Seed  Co.  of  Idaho  Falls 
and  Chicago,  has  appointed  H.  B. 
LeQuatte,  Inc.,  New  York,  to  direct 
advertising  for  Rogers  Idaho  Potatoes 
shreds.  The  preliminary  schedules 
started  this  week  in  New  York  City 
newspapers. 

Packers  Tar  Soap,  Inc.,  New  York, 
has  appointed  Ivey  &  Elington,  Inc., 
as  advertising  agents. 

Montowese  Hotel.  Indian  Neck. 
Branford,  Conn.,  is  scheduling  an  ad¬ 
vertising  campaign  in  newspapers  a.nd 
magazines  through  the  Hicks  Agency. 
New  York. 

Knapp-Monarch  Co.,  St.  Louis,  has 
appointed  the  Cramer-Krasselt  Co., 
Milwaukee  agency,  to  handle  the  ad¬ 
vertising  of  the  three  divisions  of 
Knapp-Monarch  Co.,  household  elec¬ 
trical  appliances,  the  Knapp  Natural 


LEROY  A.  KLING,  formerly  in 
charge  of  the  Chicago  office  of  Cecil 
&  Presbrey,  and  previously  president 
of  Kling-Gibson  Company,  has  joined 
McJunkin  Advertising  Company,  Chi¬ 
cago  agency,  as  vice-president. 

Alfred  D.  McKelvy,  account  exec¬ 
utive,  has  resigned  from  Batten.  Bar¬ 
ton,  Durstine  and  Osborn  to  head  the 
Alfred  D.  McKelvy  Company,  makers 
of  “Seaforth  for  Men”  men’s  toiletries. 
Formerly  he  was  with  Arthur  Kudner, 
C.  C.  Younggreen,  executive  vice- 
president  of  Reincke,  Ellis,  Young- 
green  and  Finn,  Chicago  agency,  has 
returned  from  a  trip  to  Cuba  and  Flor¬ 
ida,  where  he  went  to  recuperate  after 
an  illness. 

Walter  D.  Lloyd,  formerly  of  the 
Richard  A.  Foley  Agency,  Phila¬ 
delphia,  has  joined  Alieva  &  Riordan 
Organization  of  the  same  city  as  man¬ 
ager  of  a  new  division  established  by 
the  latter  agency  following  its  ap¬ 
pointment  as  exclusive  Pennsylvania 
representatives  of  Newsletter  Service 
Company,  Detroit. 

Mac  G.  Collins,  formerly  with  the 
Caples  Co.,  has  joined  the  New  York 
copy  staff  of  Lord  &  Thomas. 

I.  L.  Bogin,  until  recently  of  New 
York  City,  has  been  named  production 
manager  of  Lake-Spiro-Cohn,  luc- 
Memphis,  Tenn.,  agency.  Bogin  has 
been  in  the  advertising  departments 
of  such  organizations  as  Twentieth 
Century-Fox,  Caslon  Press  and  Bauer 
Type  Foundry. 

Harold  J.  James,  formerly  with  the 
New  York  office  of  Campbell-Ewald 
Company  and  recently  advertising 
and  sales  promotion  manager  of 
Grocery  Products  Sales  Co..  New 
York,  has  joined  the  Chicago  office  of 
McCann-Erickson,  Inc. 

Draper  Daniels,  formerly  with  the 
copy  department  of  Morse  Interna¬ 
tional.  has  joined  the  Lynn  Baker  Co., 
New  York  agency. 

David  Taylor,  producer  of  the  Union 
Oil  Company  radio  program.  leav« 
Lord  &  'Thomas.  Los  Angeles,  to  j^ 
Union  Oil’s  public  relations  depart¬ 
ment,  where  he  will  be  in  charge  o 
publications. 


Angle  Shaver  and  the  recently  ac- 
paper  advertising  to  attract  new  cus-  Quired  Sparklet  Devices.  Inc.,  manu- 


HAS  SPORT  ACCOUNT 

Ferry-Hanly  Co.,  New  York, 


tomers  in  sections  where  Noxzema  facturers  of  Sparklet  syphons  and  been  appointed  advertising  agent 
was  unknown.  bulbs.  A.  G.  Spaulding  &  Bios.  Nationa^ 

“We’ve  successfully  used  this  plan  Hirshon-Garfield,  Inc.,  has  been  magazines  and  trade  publications  w 
of  having  a  drive  for  new  customers  retained  as  advertising  and  merchan-  be  used. 


FOR  MAY  4.  1940 


11 


4^difetti5et5 


■^aencie5 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT _ 

AS  EVERY  NEWSPAPER  advertis-  put  the  name  of  his  firm  in  the  public 
ing  manager  knows,  new  ideas  eye  to  a  greater  degree  than  any  other 
create  new  advertisers  or  induce  old  advertising  method  has  yet  been  able 
ones  to  increase  their  space.  Every  to  do.  Tangible  results  are,  of  course, 
city  has  its  list  of  hard-to-sell  pros-  hard  to  single  out  in  his  type  of  busi- 
pects,  many  of  whom  could  un-  ness,  but  the  goodwill  the  funeral 
doubtedly  be  put  on  a  contract  basis  home  is  building  is  quite  apparent  al¬ 


ii  given  an  attractive  copy  idea. 


ready.  Requests  and  ‘thank  yous’ 


FVom  a  copy  standpoint,  funeral  from  the  organizations  he  publicizes 


Nickel  NewsE^^ 


homes,  which  generally  can  well-  convince  him  he  is  on  the  right  track, 
afford  to  advertise,  are  perhaps  the  “From  the  newspaper’s  viewpoint  it 

is  a  more  than  satisfactory  campaign 
^  since  a  three-column,  8-inch  ad  each 

week  is  better  than  average  for  a 
L  I  funeral  home  and  the  material  it  fea- 

l>CW5  tures  can  be  easily  gathered  through 

r  e  '■  the  news  gathering  sources  the  news- 

_ m  Broiiwiiood  Mooting  ^  paper  has  at  its  disposal. 

j  Tax  Sales  in  Display  Space 

j  ,  IN  LONGVIEW,  WASH.,  the  Daily 

SCHOOL  EXHiliT  .-i.iJ;  n  News,  al  hough  not  the  official 

I  county  publication  has  induced  the 
county  commissioners  to  use  display 
|  space  to  advertise  auctions  of  dis- 

riZr”'*—  -  1  tressed  property.  Run  five  columns 

f '  i'i/  I  V  i7  ^  ^  S^SSjUNCfO  I  I  wide  and  a  full  page  deep,  t  e  copy  is 

^HUUIb  !S  >  strikingly  different  from  the  average 

t  I  official  announcements  of  tax  sales. 

■  smic  i  Each  piece  of  property  is  described 

•  f  ;  as  an  aggressive  real  estate  man  would 

n  1  HT’S’I'rirJ'  j  do  it,  with  the  best  features  empha- 

I  rrsr.'rjr*,:;:  sized,  and  then  the  price  is  given. 

Since  the  parcels  are  being  sold  for 
1  taxes,  the  prices  are  extremely  low. 

Sometimes,  however,  a  piece  of 
most  difficult.  Because  of  the  deli-  property  defies  the  optimism  of  the 
cacy  of  the  subject  involved,  most  od^  writer,  but  not  his  candor; 
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GOV.  LEHMAN  APPROVES  $100,000  N,  Y,  AD  BILL 

GOVERNOR  HERBERT  H.  LEHMAN  of  New  York  has  rejected  what  he  terms 
a  “worthwhile”  bill  to  require  state  police  to  issue  identification  cards  to 
news  reporters  and  photographers  on  application  of  newspaper  owners.  Gov¬ 
ernor  Lehman  criticized  the  bill  as  “loosely  drawn”  and  added:  ‘‘If  a  reporter 
or  news  photographer  merely  has  in  his  pocket  an  expired  police  card,  he 
would  be  guilty  of  a  misdemeanor.  Surely  mere  possession  should  not  make 
a  criminal.”  At  the  same  time,  Lehman  approved  a  $100,000  appropriation  to 
advertise  New  York  State’s  scenic  attractions  foi  World’s  Fair  visitors.  He 
declared  the  fund  measure  was  enacted  surreptitiously  by  the  Republican 
majority  lawmakers — with  whom  he  had  a  long  state  budget  dispute — after 
eliminating  a  $157,000  appropriation  to  finance  the  state  publicity  bureau. 


homes  are  content  to  carry  a  simple  *  Steep,  sloping  lot  on  west  side  of 
card  announcement  in  paid  news-  Fifth,  at  end  of  Lord  street,  Kelso; 
paper  space.  *  I®®  what  you  can  use 

In  Sheboygan,  Wise.,  however,  this  _ _ 

problem  has  been  solved  by  the  ‘  1  AUCTI0H*.^L.  "" 

Press  in  a  novel  way  which  might  ftFIcTAri 

easily  be  duplicated  in  scores  of  “"’rgy*' j Dis^MiTed MyAfea 

cities.  Once  a  week  in'  space  eight  ^ 

inches  deep  on  three  columns  the  m  . 

Nickel  Funeral  Home  runs  a  minia-  |||jk||p||M||J  Sigg 
ture  “newspaper,”  the  Nickel  News,  ~ 

with  masthead,  volume  number, 

dateline  and  “ears.”  ^=^=1^'* --  i 

Stories  carried  on  the  page  are  an-  . 

nouncements  of  forthcoming  church  w'l_? '■». 

and  fraternal  organization  events.  In 

the  illustration  shown  here  seven  * 

stories  are  carried,  with  the  announce-  ” 

ment  of  the  Home  placed  -under  an  il-  ** 

lustration  in  the  lower  left-hand  cor-  ^  Wg-  __2,  r,  ^  - 

ter.  Tlie  anouncement  line  says:  r  -I  ”  ' 

"Where  Service  Comes  First,  Cour-  '  .t:  :*  ’  Ij  V 

^y  of  Nickel  Funeral  Home,  Phone  "9  ^ 

Discussing  the  idea,  C.  M.  Wonder-  '  il-  -  . 

gem,  advertising  manager  of  the  Press, 

SMd  the  idea  originated  in  the  adver-  it  for  is  hard  to  determine,  but  it 
tising  department,  “where  promoting  ought  to  be  worth  the  song  for  which 
the  unusual  has  been  found  to  be  it  is  offered  .  .  .  $25.” 
profitable  for  the  paper  and  the  ad-  R.  M.  Anderson,  manager  of  the 
vertiser.”  He  continued:  Daily  News,  states  that  the  display 

“The  request  for  a  campaign  that  ads  are  producing  good  results  for 
would  start  the  people  of  Sheboygan  the  county,  creating  a  brisk  demand 
talking  about  the  Nickel  Funeral  for  property.  He  says  that  parcels 
Home  came  from  Mr.  Nickel  himself  are  being  bid  in  at  prices  substantially 
and  was  worked  out  in  the  Press  of-  higher  than  was  the  case  before  the 


It  was  submitted,  accepted  and  display  technique  was  used, 
has  now  run  for  two  months  once  each  Whether  the  idea  is  new  we  are  not 
wwk.  The  local  rate  is  charged.  in  a  position  to  say,  but  it  is  bringing 
The  copy  for  each  ‘edition’  is  pre-  results  for  the  county  and  extra  space 
pared  on  the  copy  desk  of  the  adver-  to  the  News, 
thing  department  from  tips  given  by 

^  society  department.  Church  and  Ad  Line  of  the  Week 
fraternal  news  of  all  sorts  is  accepted  SKATING  on  the  thin  ice  of  an  ex¬ 
hat  has  to  do  with  coming  events  clamation  point  Giro’s  perfumes  of 
only.  News  from  the  neighborhood  Paris  says  in  the  April  27  New 
area  of  the  Nickel  Funeral  Home  is  Yorker: 
given  display  preference.  All  denomi-  Did  You  Ever! 

nations  are  covered.  SURRENDER 

“Though  the  series  is  still  young.  Ax  $5.00 

Mr.  Nickel  has  announced  that  it  has  As  Well  as  $10.00 — $17.50  and  $32.00. 


Graham-Paige  Ad 
Practically  100% 

In  Newspapers 

By  HIL  P.  BEST 

Detroit,  May  1 — Newspapers  are  the 
number  one  medium  for  the  complete 
Graham  line  of  cars  now  in  volume 
production  at  the  Detroit  plant.  De¬ 
troit  newspaper  representatives  gath¬ 
ered  with  executives  of  the  Graham- 
Paige  Motor  Corporation  at  a  luncheon 
yesterday  and  heard  an  outline  of 
Graham  newspaper  plans. 

Headed  by  Joseph  B.  Graham,  presi¬ 
dent,  speakers  at  the  luncheon  in¬ 
cluded  August  Johnson,  vice-presi¬ 
dent;  W.  L.  Eaton,  secretary  and  treas¬ 
urer,  and  E.  R.  Goble,  president  of 
Stack  -  Goble  Advertising  agency. 
Graham  advertising  to  be  placed  with 
factory  co-opieration  will  be  practic¬ 
ally  100%  in  the  newspapers  in  the 
cities  where  Graham  dealers  and  dis¬ 
tributors  are  located. 

It  was  announced  the  Graham  Cor¬ 
poration  has  set  aside  $20  on  each  car 
as  the  distributors’  share  of  the  news¬ 
paper  appropriation  and  this  will  be 
matched  with  a  like  sum  by  the  fac¬ 
tory  giving  practically  $40  per  car  sold 
for  newspaper  advertising. 

The  publishers  of  the  country  were 
requested  to  write  to  Joseph  B. 
Graham,  president  of  Graham-Paige 
Motors  Corporation,  Detroit,  telling 
him  of  any  potential  dealer  for  the 
Graham  line  in  their  town.  Newspa¬ 
per  advertising  based  on  car  sales  will 
follow  the  appointment  said  Mr. 
Graham. 

The  May  newspaper  schedules  for 
all  automotive  companies  have  been 
expanded  over  April. 

Headed  by  Chevrolet  placed  through 
the  Campbell-Ewald  agency  practic¬ 
ally  every  daily  and  weekly  newspa¬ 
per  in  the  country  where  a  Chevrolet 
dealership  is  operating  will  carry 
the  Chevrolet  copy. 

Plymouth  has  released  its  large  May 
schedule  through  the  J.  Stirling 
Getchell  Agency  to  its  large  list  of 
papers  published  in  cities  of  10,000 
population  or  over.  Plymouth  adver¬ 
tising  follows  a  general  policy,  with  a 
few  exceptions  of  entering  cities  in 
this  population  scope. 

The  Ford  schedules  for  May  appear 
to  be  slightly  increased  over  the  April 
releases.  The  McCann  -  Erickson 
agency  through  its  various  district 
offices  has  released  May  schedules 
from  the  various  Ford  branches. 

Down  in  Toledo  earlier  this  week 
we  were  told  that  the  Willys-Overland 
May  schedules  will  be  increased  over 
the  previous  releases.  The  U.  S.  Ad¬ 
vertising  agency  has  been  given 
okayed  schedules  in  newspapers  which 
will  run  the  volume  of  Willys-Over¬ 
land  linage  up  considerably. 

It  is  announced  that  the  Hudson 
.schedule  for  May  to  be  placed  by 
Brooke,  Smith  &  French  agency  will 


be  about  the  same  as  the  April  re¬ 
leases. 

Considerable  Buick  advertising  con¬ 
tinues  upward  following  the  sales  of 
Buick  cars  during  April.  W.  F.  Huf- 
stader  announces  large  sales  increases 
and  says  that  the  substantial  increase 
in  April  businesses  reverses  last  year’s 
trend,  when  March  proved  to  be  the 
peak  month  of  the  1939  spring  season. 
The  Arthur  Kudner  agency  is  releas¬ 
ing  the  large  May  schedules. 

Pontiac  will  have  another  large 
newspaper  release  in  May  placed  by 
the  MacManus,  John  &  Adams  agency. 
’The  D.  P.  Brother  agency  are  releas¬ 
ing  the  May  Oldsmobile  schedule  to 
the  regular  Oldsmobile  list  of  news¬ 
papers.  During  May  Dodge  will  have 
a  passenger  car  release  through  the 
Ruthrauff  and  Ryan  agency  and  the 
usual  truck  release  through  the  Ross 
Roy  Agency.  The  Lee  Anderson 
agency  released  an  expanded  Chrysler 
list  about  a  week  ago  to  newspapers 
covering  May  advertising. 

Down  in  South  Bend  the  Studebaker 
Corporation  continues  to  release  large 
newspaper  schedules  through  Roche, 
Williams  and  Cunnyngham  agency  of 
Chicago. 

Another  one  of  the  Chrysler  units 
that  has  released  a  May  schedule  to  a 
limited  list  of  newspapers  is  DeSoto. 
The  J.  Stirling  Getchell  agency  has 
just  released  their  newspaper  check¬ 
ing  for  their  regular  list  of  papers  for 
May. 

Tentative  plans  for  a  May  schedule 
on  Packard  is  in  the  works  and  it  is 
expected  that  the  Young  &  Rubicam 
agency  will  have  a  definite  newspa¬ 
per  release  okayed  early  in  May. 

■ 

Ad  Drew  Response 
Across  5,000  Miles 

Philadelphia,  April  29 — The  story  of 
how  an  advertisement  in  the  Evening 
Bulletin  here  brought  a  response  from 
5,000  miles  away  was  related  today  to 
Editor  &  Publisher  by  Francis  S. 
Mason,  president  of  the  Benjamin 
Franklin  Federal  Savings  &  Loan  As¬ 
sociation. 

In  the  morning  mail  recently,  Mr. 
Mason  said,  he  received  a  letter  from 
Earl  D.  Dean,  of  Copper  Center, 
Alaska,  announcing  that  be  wished  to 
open  a  mail  savings  account.  Copper 
Point  is  situated  in  one  of  the  most 
isolated  sections  of  Alaska,  and  Ma.son 
wondered  how  Dean  ever  heard  of 
the  association.  He  wrote  the  Alaskan 
a  letter  to  that  effect  and  the  reply 
was  simple  and  direct. 

“Philadelphia  friends,”  Dean  wrote, 
“frequently  send  us  copies  of  the 
Evening  Bulletin.  In  one  of  them  I 
saw  your  advertisement.” 

The  ad  was  a  seven-column  spread 
placed  3  months  ago  by  Doremus  & 
Co.  on  a  co-operative  basis  for  18 
Federal  Savings  &  Loan  Associations 
here,  who.se  consistent  drive  in  news¬ 
papers  for  the  past  two  years  has 
brought  unusual  results,  according 
to  William  Reid,  manager  of  the 
agency. 
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SNPA  Plans  Trip 
To  Lufkin 
Newsprint  Mill 

Pre-Convention  Visit  May  18 
.  .  .  Sessions  at  Mineral 
Wells.  May  20-22 

An  interesting  program  has  been 
planned  for  the  38th  annual  conven¬ 
tion,  Southern  Newspaper  Publishers’ 
Association  to  be  held,  May  20,  21  and 
22  at  Mineral  Wells,  Tex. 

The  tentative  program,  released  by 
Walter  C.  Johnson,  of  Chattanooga, 
secretary-manager  of  SNPA.  includes 
such  speakers  as  David  Lilienthal, 
director  of  Tennessee  Valley  Author¬ 
ity,  and  Orville  S.  Carpenter,  chair¬ 
man  and  executive  director,  Texas 
Unemployment  Compensation  Com¬ 
mission. 

Mr.  Johnson  said  an  attendance  of 
approximately  300  is  expected.  Adolph 
Shelby  Ochs,  of  Chattanooga  (Tenn.) 
Times,  president,  will  preside. 

A  large  number  of  publishers  are 
planning  to  visit  the  plant  of  the 
Southland  Paper  Mills,  Inc.,  at  Herty, 
(Lufkin)  Texas,  en  route  to  the  con¬ 
vention.  Saturday,  May  18,  has  been 
designated  as  “SNPA  Day  at  the 
paper  mill  plant,  according  to  Mr. 
Johnson. 

The  following  committee  on  ar¬ 
rangements  has  been  named  to  plan 
for  the  pre-convention  visit  to  the 
mills:  Jack  Estes,  Dallas  News,  chair¬ 
man;  E.  C.  Davis,  Beaumont  Enter¬ 
prise  and  Journal^  Jack  McDermott, 
Lufkin  News;  Syril  A.  Parker,  Long- 
view  News-Journal. 

Train  information  has  been  distrib¬ 
uted  by  the  SNPA. 

Entertainment  Plonned 
The  only  entertainment  planned  for 
Sunday  is  golf  on  Mineral  Wells  Golf 
Course.  Later  in  the  day  members 
of  the  association  will  be  guests  of 
Houston  (Tex.)  Post  at  a  cocktail 
party,  from  6  to  8  p.m.,  Mrs.  Oveta 
Culp  Hobby,  executive  vice-president 
of  the  Post,  hostess. 

The  convention  will  open  formally 
Monday  morning.  Other  speakers 
listed  on  the  program  include:  Jack 
Willem,  research  director,  Stack- 
Goble  Advertising  Agency,  subject 
“Reader  Interest  in  Various  Classes  of 
Photography  Now  Figuring  in  the 
News;”  Mark  Ethridge,  general  man¬ 
ager,  Lotiist’ille  (Ky.)  Courier-Jour¬ 
nal  and  Times,  on  an  editorial  topic; 
Lew  Wallace,  legislative  and 
istrative  consultant.  National  Safety 
Council,  on  subject  “TV^  Obligation 
of  Newspapers  to  Their  Communities. 
iLoles  ^  Some  O^^st^ding  Safety 
Jobs  Done  by  American 
and  E.  L.  Kurth,  president.  Southl^cl 
Paper  Mills,  Inc.,  Lufkin,  Tex  on  ^ 
suSect,  “Making  Newsprint  from 

^piblishers  of  small  papers  will  give 
a  dinner  at  7  p.m.  Monday.  A.  yv. 
Huckle  of  Rock  Hill  (S  C.)  Herald, 
will  be  the  chairman.  A  business  ses¬ 
sion  will  follow  the  dinner. 

The  Walter  H.  Savory  Golf  'Tourna¬ 
ment  an  annual  program-feature, 
will  be  conducted  Tuesday  afternoon. 
Golf  trophies  will  be  awarded  to  win¬ 
ners  Tuesday  night  and  a  dance  will 
be  given  later  at  Baker  Hotel. 

A^number  of  entertainment  features 
have  been  arranged  wo™®" 
tors  by  a  committee  of  which  Mrs. 
Ted  Dealey  is  chairman. 

Mr.  Johnson  announced  Amon  u. 
Carter,  publisher  of  the  Fort  Worth 
Star-Telegram,  will  give  a  party  at 

his  farm  “Shadv  Oaks.”  ocated  near 
Fort  Worth.  Wednesday  afternoon. 


PULITZER  AWARDS 

The  eyes  of  the  nation’s  press  will 
focus  May  6  on  the  Department  of 
Public  Information  in  the  Journalism 
Building  of  Columbia  University,  New 
York,  where  on  4  o’clock  that  day,  as 
has  been  the  custom  for  years,  James 
T.  Grady,  the  university’s  director  of 
public  information,  will  announce  the 
winners  of  the  coveted  Pulitzer 
awards.  In  the  field  of  journalism, 
prizes  will  be  awarded  to  the  news¬ 
paper  performing  the  greatest  public 
service;  for  foreign  and  Washington 
correspondence;  for  editorial  writing; 
for  a  reporter’s  work,  and  for  the  best 
cartoon. 

■ 

Rudolph  Block  Dies; 
Wrote  “Vagabondia'' 

Tucson,  Ariz.,  April  30 — Rudolph 
Block,  known  to  thousands  of  news¬ 
paper  readers  as  Bruno  Lessing,  the 
nom  de  plume  under  which  he  wrote 
the  column  entitled  “Vagabondia,”  and 
known  to  intimates  of  the  Fourth 
Estate  as  “Rudy,”  died  yesterday  in  a 
sanitarium  on  the  outskirts  of  Tucson, 
after  an  illness  of  several  months. 

Up  to  his  last  illness.  Block  trav¬ 
eled  almost  continually,  gathering 
material  for  his  column,  and  his  ac¬ 
tivity  as  well  as  his  mental  alertness 
belied  his  70  years. 

In  addition  to  his  newspaper  col¬ 
umn,  Block  was  the  author  of  several 
books,  including  “Children  of  Men,” 
“With  the  Best  Intentions”  and 
“Lapidowitz.” 

But  “Vagabondia”  was  the  work  by 
which  he  was  best  known  and  it  was 
through  this  medium  that  so  many 
thousands  became  “acquainted”  with 
him,  and  the  column  absorbed  his 
attention  until  he  became  unable  to 
carry  it  on.  several  months  ago,  by 
reason  of  illness. 

Block  began  his  newspaper  work 
in  1888.  He  was  a  reporter  for  the 
New  York  Sun  for  six  years,  later  was 
Sunday  editor  of  the  New  York  Re¬ 
corder,  then  a  reporter  for  the  New 
York  World.  The  Hearst  papers  had 
claimed  him  since  1896.  being  for  28 
years  editor  of  the  Hearst  comic  sup¬ 
plements  and  the  originator  of  many 
popular  “strips”  that  were  drawn  by 
others. 

Block  had  a  number  of  hobbies  and 
was  the  owner  of  a  collection  of  1,400 
canes  of  different  woods,  which  had 
been  exhibited  by  the  Smithsonian 
Institute  and  by  the  New  York  Bo¬ 
tanical  Gardens. 

He  is  survived  by  his  widow,  the 


former  Emma  Hanson  of  New  York 
City,  and  two  sons,  Rudolph,  of  New 
York  City,  and  Alfred  Leavitt,  of 
California.  Mrs.  Block  and  Rudolph, 
Jr.,  were  with  him  at  the  end. 

■ 

Admen  to  Discuss 
Consumer  Movement 

Harrisburg,  May  1 — New  promo¬ 
tions  by  chain  stores  and  independent 
retailers  and  a  discussion  of  the  con¬ 
sumer  movement  will  feature  a  two- 
day  Display  Advertising  Conference 
to  be  conducted  by  the  Pennsylvania 
Newspaper  Publishers’  Association  and 
the  Interstate  Advertising  Managers’ 
Association  at  the  Penn-Harris  Hotel 
here.  May  10-11. 

Officers  of  the  Pennsylvania  Chain 
Store  Council,  comprising  the  largest 
newspaper  advertisers  in  the  terri¬ 
tory,  have  asked  every  newspajier  in 
the  state  to  be  represented  at  this 
conference  because  they  have  impor¬ 
tant  messages  to  deliver,  most  of 
which  will  mean  increased  linage. 
Representatives  of  the  chains  on  the 
program  are;  F.  Carter  Schaub,  Sears, 
Roebuck  &  Company;  J,  M.  Ellis,  G.  C. 
Murphy  Company,  and  Loyal  D, 
Odhner,  managing  director  of  the 
Council. 

The  consumer  problem  will  be  the 
subject  of  an  address  by  Irwin  Robin¬ 
son,  managing  editor.  Advertising 
Age,  and  will  be  illustrated  by  the 
showing  of  a  sound  film,  “Science  in 
Industry.” 

R.  H.  McKinney,  newspaper  repre¬ 
sentative,  will  deliver  one  of  the  prin¬ 
cipal  addresses  of  the  conference  at  a 
luncheon  on  “Modern  Selling  Methods 
in  the  Development  of  Newspaper 
Advertising,  Retail  and  General.” 

H.  W.  Hailey,  promotion  manager  of 
the  Scripps-Howard  Newspapers,  will 
talk  on  promotion. 

AP  SHIFTS  PETERSON 

Elmer  Peterson  has  been  named 
Associated  Press  chief  of  bureau  at 
Stockholm,  with  jurisdiction  over  news 
coverage  of  Sweden,  Norway  and  Fin¬ 
land.  J.  Wes  Gallagher,  who  went 
abroad  from  the  New  York  cable  desk 
a  few  weeks  ago,  is  in  charge  at 
Copenhagen  as  correspondent,  report¬ 
ing  to  Chief  of  Bureau  Louis  P.  Loch- 
ner  at  Berlin.  Both  appointments  are 
effective  immediately. 

N.  M.  DAILY  SUSPENDS 

The  Hobbs  (N.  M.)  Post-Courier 
has  suspended  publication. 


High  Court  to  Rehear 
Calif.  Tax  Case  May  9 


UNLESS  successful  in  overturning  a 

recent  decision  at  a  Californit 
Supreme  Court  rehearing  May  9, 
newspapers  in  California  must  pay  a 
3%  sales  tax  on  the  gross  receipts  of 
newspaper  sales,  retroactive  to  Jan. 
1,  1937. 

The  State  Board  of  Equalization 
April  13  received  directions  from  At¬ 
torney  General  Elarl  Warren  to  pro¬ 
ceed  immediately  with  collection  of 
the  tax.  The  statute  of  limitations 
expired  April  15  on  taxes  for  the  first 
taxable  quarter  of  1937. 

Announcement  that  the  ruling 
would  apply  also  to  subsequent  pe¬ 
riods  was  made  by  the  Attorney  Gen¬ 
eral. 

There  is  no  alternative  to  the  col¬ 
lection  order  because  of  the  court’s 
decision  that  “newspapers  are  tangible 
personal  property  and  gross  receipts 
from  the  sale  thereof  at  retail  are 
taxable,”  Mr.  Warren  said. 

This  ruling  was  made  in  a  case 


against  C.  M.  Bigsby  and  the  Comp¬ 
ton  Printing  Co.,  Los  Angeles. 

Bills  for  the  first  quarter  of  1937 
were  promptly  mailed  newspapers  fol¬ 
lowing  the  Attorney  General’s  ruling. 
Should  the  rehearing  fail,  publishers 
would  have  to  pay  3%  taxes  for  40 
months  of  circulation  return  just  to 
bring  themselves  up  to  date.  For 
example,  a  10,000  circulation  news¬ 
paper  selling  at  75  cents  monthly  to¬ 
day  faces  a  minimum  levy  of  $9,000. 
Street  sale  prices  would  increase 
this. 

Publishers  have  been  granted  a  re¬ 
hearing  on  the  ground  they  were  not 
represented  in  the  original  action  filed 
against  Mr.  Bigsby.  In  that  case  the 
court  held:  1 — the  sales  tax  applies 
to  the  full  charge  made  for  ordinary 
printing  even  though  the  customer 
furnishes  the  paper;  2 — the  sales  tax 
applies  to  a  throw-away  sheet;  3— 
distribution  of  newspapers  by  a  pub¬ 
lisher  to  subscribers  is  a  taxable  sale. 


How  U.  S.  Benefits 
From  Ads  Is  AFA 
Convention  Theme 

June  23-27  Set  for 
Chicago  Meeting  .  .  . 

NAEA  to  Meet  Also 

Advertising’s  contribution  to  the 
American  way  of  living  will  be  the 
theme  of  the  general  sessions  of  the 
36th  Annual  Convention  and  Exposi¬ 
tion  of  the  Advertising  Federation  of 
America  at  the  Hotel  Sherman,  (Chi¬ 
cago,  June  23-27. 

Meeting  in  conjunction  with  the 
AFA,  as  it  has  done  for  years,  will  be 
the  Newspaper  Advertising  Execu¬ 
tives’  Association,  whose  luncheon 
June  25,  at  the  Hotel  La  Salle,  will  be 
the  highlight  of  its  June  24-26 
convention.  H.  G.  Moock,  vice-presi¬ 
dent,  Plymouth  Motors  Corp.,  Detroit, 
will  be  the  luncheon  speaker.  For¬ 
rest  R.  Geneva,  advertising  manager, 
Des  Moines  Register  and  Tribune, 
NAEA  president,  will  preside. 

To  Stress  Various  Views 

Speakers  representing  American  in¬ 
dustry,  the  consuming  public  and  ad¬ 
vertising,  will  discuss  the  AFA  con¬ 
vention’s  theme  at  the  general  lunch¬ 
eon  session  June  24,  in  a  program  ar¬ 
ranged  by  Paul  Garrett,  director  of 
public  relations.  General  Motors  Corp., 
chairman  of  the  convention  program 
committee. 

The  general  meeting  on  June  26  will 
present  the  views  of  advertising  as 
held  by  the  Government  and  at  least 
one  nationally  known  educator.  The 
AFA’s  current  educational  program  in 
behalf  of  a  better  understanding  of 
the  economic  functions  of  advertising 
will  be  highlighted  by  a  prominent 
speaker. 

The  AFA’s  annual  banquet  will  be 
held  Monday  evening,  June  24,  with  a 
nationally  known  public  figure  as 
speaker. 

The  Chicago  Federated  Advertising 
Club  and  the  Women’s  Advertising 
Club  of  Chicago  will  be  hosts  at  a 
reception  and  tea  to  visiting  delegates 
on  the  Sunday  afternoon  preceding 
the  convention. 

Monday  morning,  all  day  Tuesday 
and  Wednesday  morning  is  set  aside 
for  group  meetings  sponsored  by  na¬ 
tional  and  local  advertising  associa¬ 
tions,  several  of  which  are  affiliated 
with  the  Federation.  These  include, 
beside  the  NAEA,  the  Public  Utilities 
Advertising  Association,  Direct  Mail 
Advertising  Association,  National  Re¬ 
tail  Advertising  Conference,  Industrial 
Marketing  Conference,  Financial  Ad¬ 
vertising  Conference,  Premium  Ad¬ 
vertising  Association,  Outdoor  Adver¬ 
tising  Association,  and  the  National 
Association  of  Broadcasters.  Sales 
Managers  Division. 

T.  O.  DAVIDSON 

T.  O.  Davidson,  the  dean  of  syndi¬ 
cate  men  and  manager  of  the  Special 
Service  Departments  of  United  Fea¬ 
ture  Syndicate,  died  of  a  heart  attack 
April  29  at  his  home,  43-23  222nd 
Street,  Bayside,  L.  I.  He  started  with 
the  old  New  York  Herald  in  the  days 
of  James  Gordon  Bennett.  He  was 
later  put  in  charge  of  the  Herald 
Syndicate  department.  When  the 
Herald  was  sold  to  Mr.  Munsey,  Mr 
Davidson  went  to  280  Broadway  in 
charge  of  the  Herald-Sun  Syndicate 
department.  On  the  sale  of  the  Her¬ 
ald  to  the  Tribune,  he  continued  with 
the  Herald-Tribune  Syndicate.  He 
later  organized  the  Graphic  Syndicate 
which  was  sold  in  1931  to  United  Fea¬ 
ture  Syndicate.  His  wife,  five  daugh¬ 
ters  and  a  sister  survive. 


ADJACENT 

COUNTIES 


(ContQii) 


(to«n9stowtl 


“We  Certainly  Made  a  Wise  Choice 
in  the  Cleveland  2-in-l  Market” 


21.8®1> 

•f  Ohio*!  Volumf 


GREATER 

CLEVELAND 


V''*®  Vv\ 

14.4% 

of  Ohio's  Volomo 


Stall'  of  Ohio  by  Counlus 


T  «  t  >  I  Sales 
39  Weeks— I  931 


Cyyaheqa  County  ...  (Cl«v*land)  .$279,348,163.06 
Countios  (AfTiocont  to  Cleveland) . .  184,236,050.23 
Hamilton  County. ...  (Cincinnati)  .  138,411,993.42 

Franklin  County . (Columbus)  95,044,910.89 

Lucas  County . (Toledo)  ....  82,240,580.45 

Summit  County . (Akron) .  73,521,643.77 

Montgomery  County  (Dayton)  ...  69,855,720.73 

Mahoning  County. ...  (Youngstown)  50,596,429.18 

Stark  County . (Canton)  . . .,  49,297,809.06 

Totol  for  above  9  markets. .  .$1,022,553,300.79 
Grand  total  for  state .  1,283,778,104.98 


SUMMIT 

COUNTY 


3.9%  3.8% 

•f  Ohia'i  VoUme  .f  Ohio's  Volomo 


MAHONING 

COUNTY 


STARK 

COUNTY 


$279,348,163  $184,236,050  $73,521,643  $50,596,429  $49,297,809 

- TH£  eOMFACT  CLEVELAND  MARKET  $637.000,095.30— AS®,  OF  OHIO'S  RETAIL  SALES - 

In  the  above  chart.  Greater  Cle\ eland  and  the  2f>  neighboring 
counties  are  indicated  bv  the  two  shaded  bars. 


Here’s  one  spot  where  you  can  increase 
sales  without  increasing  costs.  TWO  big 
markets — Ohio’s  largest.  Greater  Cleve¬ 
land — and  Ohio’s  second  largest — the  26- 
county  area  immediately  adjacent  com¬ 
bined  in  ONE  market. 

It  is  compact  for  quick,  economical  dis¬ 
tribution,  and  easily  covered  by  salesmen 
with  a  minimum  of  expense.  More  and 
more  manufacturers  and  distributors  ap¬ 
preciate  this. 

Just  as  unique  is  the  simplicity  with 
which  you  can  cover  this  rich  Cleveland 
2-in-l  market  with  your  advertising  mes¬ 
sage.  The  Plain  Dealer  is  as  inseparably 
identified-v/ith  the  26-county  area  as  it  is 
with  Greater  Cleveland  itself. 

In  no  other  metropolitan  market  can  you 
make  a  more  profitable  investment — dol- 
lar-return  for  dollar-spent. 

Ask  any  distrihutnr  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-in-l  market — Cleveland  PLUS 
the  26-county  area.  Then  ask  your 
advertising  agency  how  the  Plain  Dealer 
covers  this  2-in-l  market. 


CLEVELAND  PLAIN  DEALER 

National  representatives,  John  B.  }V oodward,  Inc, 


A.  P.  Had  1939  Deficit 
Of  $68,092.77 


Murphy  Hall 
Dedicated  at 
U.  of  Minnesota 

Ceremony  Is  Combined 
With  Annual  Short  Course 
For  Editors 


pany  and  son  of  the  late  William  J. 
Murphy,  delivered  the  response  to  the 
formal  dedication  address  of  Fred  B. 
Snyder,  member  of  the  University 
Board  of  Regents. 

During  the  day,  delegates  to  the 
Short  Course  and  others  attending  the 
ceremonies  heard  addresses  by  Dean 
Kenneth  E.  Olson,  director,  Medill 
School  of  Journalism,  Northwestern 
University;  Dr.  Frank  Luther  Mott, 
director  of  State  University  of  Iowa’s 
Minneapolis,  Minn.,  May  2 — Out-  Journalism  School;  Dean  Vernon  Mc- 
standing  figures  in  American  jour-  Kenzie,  head  of  the  University  of 
nalism  today  participated  in  the  dedi-  Washington  School  of  Journalism,  and 
cation  of  William  J.  Murphy  Hall,  Howard  W.  Blakeslee,  Associated 
new  University  of  Minnesota  Jour-  Press  science  editor, 
nalism  Building  named  for  a  former  As  a  special  feature,  Olin  Downes, 
Minneapolis  publisher  whose  bequest  music  critic.  New  York  Times,  ap- 
was  largely  responsible  for  the  struc-  peared  in  a  special  recital  as  guest 
ture,  considered  the  finest  of  its  kind  soloist  with  the  university  symphony 
in  the  world.  orchestra  at  an  all-university  convo- 

The  dedication,  which  combined  cation, 
with  the  university's  24th  annual  short  Dean  McKenzie  offered,  and  lauded, 
course  for  editors,  will  continue  the  argument  that  the  press  and  radio 
through  May  4.  of  democratic  countries,  “including 

Mr.  Murphy,  who  was  publisher  of  the  United  States,”  have  contributed 
the  Minneapolis  Tribune  from  1891  to  the  “acute  situation”  in  today’s 
until  his  death  in  1918,  bequeathed  world  “in  which  the  rule  of  force  is 
$350,000  to  the  university  department  opposed  to  the  rule  of  law.”  But  this, 
of  journalism.  Part  of  this  sum  was  he  contended,  was  “an  inescapable  and 
combined  with  funds  of  the  Public  essential  part  of  their  functions.” 
Works  Administration  and  the  uni-  Emphasizing  that  he  was  not  speak- 
versity  board  in  control  of  student  *ng  in  adverse  criticism.  Dean  Mc- 
publications  to  build  the  new  $275,000  Kenzie  asserted  that  “only  in  rare 
plant  which  has  every  type  of  training  cases  do  newspapers  (in  a  democ- 
facility  for  journalism  students.  racy)  consider  their  social  responsi- 

Today’s  program  was  climaxed  in  bility.  Only  rarely  do  they  refrain 
an  evening  banquet  at  which  Lee  A  from  publication  because  they  fear  the 
White,  public  relations  director,  De-  printing  of  their  factual  dispatches 
troit  News,  delivered  the  principal  might  bring  a  nation  closer  to  con- 
address  on  “The  Press  and  the  Pub-  flict.” 
lie.”  Mr.  White  spoke  in  place  of  ______ 

George  B.  Parker,  editor-in-chief  of  PaARKS  SOth  YEAR 
Scripps-Howard  Newspapers,  whose  Commemorating  the  50th  anniver- 
ill  health  prevented  his  scheduled  sary  of  the  Jersey  City,  N.  J.,  Typo- 
appearance.  graphical  Union  No.  94,  the  Jersey 

Kingsley  H.  Murphy,  secretary-  City  (N.  J.)  Jersey  Journal  on  April 
treasurer,  Minnesota  Tribune  Com-  27  issued  a  16-page  tabloid  sectioa 


Deduct:  Excess  of  I'.xik-ums  over  Revenue  for  Year- 
Exhibit  “B”  . 


Total 


Revenue 

Assessments  . . 

Interest  on  United  Stater 
laneous  Income  . 


(eivernmeiit  Securities  ami  Mi-cel- 


Exj^ses 

Domestic  News  Collection  . 

Foreign  News  Collection  . 

News  Distribution  . 

Supplemental  Services  . 

Administrative: 

Salaries  .  $2-0.527.23 

Employes’  Insurance  and  Pension  Premiums..  126,561.48 

S^ial  Security  Taxes  and  Expense .  222,021.63 

I.egal  Expenses  .  20.000.93 

Contributions  to  Employes’  Benefit  Fnml .  997.30 

Other  Expenses  .  166,367.78 

The  Associated  Press  Building, 

New  York,  N.  Y. 

Equipment  and  Special  Construction . 

Excess  of  Expenses  oz'cr  Revenue, 

Exhibit  “.\’  . 

KMPI.OVKES’  nKXKFlT  IT  NO 

Cash — O  n  Deposit  . . . 

United  States  Government  Securities  (Book  \  ante) . 

(Par  Value  $2,628,200.00) 

Accounts  Receivable 

Ixians  Receivable  . 

Due  from  Real  Estate  Agents . . . 

Accrued  Interest  Receivable  on  Investments . 

Investments  in  Mortgages  (Book  Value) 

Active  Mortgages  . 

Mortgages  in  Default  . 


I,ess:  Reserve  for  Possible  Losses 


WOULDN’T 


Mortgage  Bondholders’  Participation  certificates  (in 

Liquidation)  .  $26,000.0(1 

I..ess:  Reserve  for  Loss  thereon .  25.000.00 

Investments  in  Real  Estate  . 

i^ess:  Reserve  for  Depreciation  of  Buildings . 

Total  Fund,  available  for  Pensions . 

EMPLOYEES’  BENEFIT  FUND 

Resell  uc 

Interest  Earned  on: 

United  St.ates  (lovcrnment  Securities  . 

Mortgages  . 

i»ans  . 

Rental  Income — I-ess  Expenses,  including  Provision  for  De¬ 
preciation  of  Buildings  . . 

Rxee-s  of  Proceeds  over  Book  Value  of  Real  Estate  Sold . 

Contributions  from  The  Associ.ated  Press . 


Not  NO  lond  nf{o  .>liaini*N  "Winter  SenNon'"  was  olfi* 
eially  over  when  the  Hnre  Nhot  in  the  ei|ghth  rare  at 
lliaieah  faiied  to  eoine  home  on  eioNinfi  day  ...  .>lareh 
Tenth.  Then  more  many  refnNed  to  go 

and  more  people  bark  home  that  (he 

eaught  on  to  the  idea  eenNUN  enumerators 

of  ^’Staying  Thru  sent  out  hurry  rails 

.>lay.**  Thia  year  no  for  more  blankN! 


Expenses 

(iroup  Life  Insurance  . 

Pensions  . . . . 

Provision  for  Possible  Losses  on  Mortgage: 
Miscellaneous  . 

Xct  Ainoiiiit  added  to  Fund  during  Year.. 


MIAMI'S  SUMMER  MARKET  IS  A  BIG  MARKET,  TOO! 


FOR  MAY  4,  1940 
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DePioit  Thws  Scc/les  /3xa 


^ains 


As  Detroit  Industrial  Activity 
Nears  Record 


the  DETROIT  NE\NS 

TOTM  met  PMO 

V^EEKORT 
CIRCULATION 

For  6  M.n*bs  Period  £"<»■"« 

Moreh  31.  1»« 

338,656 

GMN  of  >Ti232 

over  6  Mooths  Period  E.din, 

Morch  31.  1939 


the  DETROIT  NEWS 

T0T4L  MET  PAID 

SUNDAY 
CIRCULATION 

**ere*  37, 

400,696 

*  OF  21,735 

“ere*  37,  7»3» 


In  March  the  City  and  Trading  Area 
Weekday  Circulation  of  The  News  Was 
80.5%  Home  Delivered — an  ALL  TIME  HIGH 


Maintaining  a  consistent  record  of  circulation 
gains,  month  after  month,  The  Detroit  News 
reached  another  10-year  high  for  March.  This  was 
the  8TH  CONSECUTIVE  MONTH  during  which 
Detroit  News  circulation  reached  a  10- YEAR  HIGH 
FOR  THE  MONTH,  and  the  /•///>  consecutii  e  month 
that  Detroit  News  circulation  showed  a  gain  over 
the  corresponding  month  of  the  preceding  year! 

In  addition  to  a  substantial  circulation  increase, 
The  Detroit  News  reached  an  all-time  high  in  HOME 
DELIVERED  CIRCULATION  in  March,  with  80.5% 
of  the  total  city  and  trading  area  weekday  circu¬ 
lation  home  delivered  by  exclusive  Detroit  News 
carriers. 


These  consistent  circulation  gains,  month  after 
month  during  193  9  and  1940,  and  the  steady  in¬ 
crease  in  home  delivered  circulation,  are  tributes 
both  to  the  extensive  economic  recovery  in  the  De¬ 
troit  market  and  to  the  excellence  of  news  coverage 
maintained  by  this  newspaper. 

Today,  with  its  exceptional  coverage  of  the  De¬ 
troit  market  and  its  great  HOME  DELIVERED 
CIRCULATION,  The  Detroit  News  offers  adver¬ 
tisers  more  value  for  their  advertising  dollars  than 
at  any  time  in  a  decade.  Let  The  News  really  send 
your  sales  message  home  in  this  active,  important 
market  now. 


THE  DETROIT  NEWS 


N«w  York:  I.  A.  KLEIN,  Inc. 


THE  HOME  NEWSPAPER 


Chicago:  J.  E.  LUTZ 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


About  Los  Angeles 

TO  THOSE  who  know  what  kind  of 

promotion  the  Los  Angeles  Times 
turns  out  it  will  come  as  no  surprise 
that  they  have  once  again  rung  the 
bell  with  their  “Yearbook  for  1940.” 
Here  is  as  well  put  together  a  news¬ 
paper  story  as  we  have  ever  seen,  a 
beautiful  job  from  start  to  finish. 

The  book  is  impressive  from  the 
very  first  glance.  Physical  details  are 
that  it  is  printed  in  letter  press  in  two 
colors,  the  cover  boasting  four;  mea¬ 
sures  10x11  inches;  is  plastic  bound. 
The  design  is  strikingly  modem 
throughout;  the  book  has  a  clean, 
cool,  pleasant  feeling.  The  practical 
effect  of  the  design  is  to  arrest  the 
attention  and  to  carry  it  easily  right 
through  the  book. 

The  story  is  well  written.  It  falls 
naturally  into  three  parts.  First,  the 
bigness  of  Los  Angeles  is  discussed 
so  that  one  gets  the  importance  of  this 
market.  Then  a  measure  is  made  of 
the  newspapers  in  the  market.  This 
is  done  by  reporting  a  number  of 
surveys — among  new  home  builders, 
new  car  buyers,  retail  store  customers. 
Then  the  linage  records  of  Los  An¬ 
geles  newspapers  are  given.  And  in 
conclusion  comes  a  biographical  note 
showing  how  the  Times  has  been  a 
contributing  force  in  the  growth  and 
development  of  its  city. 

The  section  of  the  book  devoted  to 
reader  surveys  is  interesting.  In  no 
case  is  a  survey  reported  that  was 
made  by  the  Times  itself.  The  sur¬ 
veys  were  all  made  by  Los  Angeles 
merchants  among  their  own  custom¬ 
ers. 

More  than  150,000  questionnaires 
were  sent  out  in  about  a  dozen  such 
surveys,  with  a  return  of  better  than 
20%.  The  Times,  of  course,  suggests 
the  idea  of  the  surveys  to  the  mer¬ 
chants,  but  handles  it  so  that  the  mer¬ 
chants  make  the  surveys  themselves 
and,  in  most  cases,  tabulate  them 
themselves.  The  results  speak  a  lot 
more  emphatically  to  the  merchants 
because  of  this.  And  we  imderstand 
that  they  have  been  responsible  for 
the  redistribution  of  considerable  lin¬ 
age,  testimony  to  the  value  of  re¬ 
search  when  it  is  properly  handled. 

The  “Yearbook”  is  the  work  of  the 
Times  research  department.  To  the 
department,  and  to  Robert  E.  Baxter, 
the  director,  goes  a  big  hand  for  a 
fine  job  that  will  imdoubetdly  prove 
an  effective  job. 

Continuing  Data  File 

ONE  IMPORTANT  point  never  to 

be  lost  sight  of  in  newspaper  pro¬ 
motion  is  that  it  must  be  a  continuing 
process.  Newspapers  lay  heavy  stress 
on  this  point  in  selling  advertisers. 
And  just  as  newspaper  advertising  to 
be  completely  successful  should  be 
consistent  and  continuous,  so  should 
newspaper  promotion  be  a  continuing 
process  of  education,  information  and 
selling. 

Thor  M.  Smith,  promotion  manager 
of  the  Son  Francisco  Call-Bulletin, 
puts  h  very  well  when  he  says,  “Con¬ 
tinuing  studies  have  become  a  trend 
in  the  advertising  business.  TTiey 
represent  a  desire  on  the  part  of  ad¬ 
vertising  men  to  have  up-to-the-min¬ 
ute  information  —  with  cumulative 
value.” 

And  in  line  with  this  thought,  the 
Call-Bulletin  has  just  sent  to  agencies 
and  advertisers  a  Continuing  Data  File 
that  impresses  us  as  an  unusually 
fine  and  effective  promotion.  The  file 
consists  of  an  814x11  folder  which 


bellows  out  to  about  2  inches.  It  is 
tabbed  “Continuing  Data  File  on  San 
Francisco  and  the  Call -Bulletin,”  and 
is  distinctively  covered  in  a  gold  paper 
in  keeping  with  the  Call-Bulletin’s 
promotion  of  itself  as  “the  nugget 
paper  in  a  golden  market.” 

Inside  this  folder,  designed  to  be¬ 
come  a  permanent  part  of  the  adver¬ 
tiser’s  fUes,  are  several  folders — one 
giving  basic  data  on  the  San  Francisco 
market,  one  giving  historical  and  edi¬ 
torial  data  on  the  Call-Bulletin  and  a 
couple  reporting  the  results  of  recent 
liquor  studies  made  by  the  paper  in 
its  market. 

A  neat  touch  is  the  inclusion  of  a 
miniature  copy  of  the  Call-Bulletin, 
well  done  in  offset.  This  overcomes 
the  problem  newspapers  always  have 
of  how  to  get  their  product  into  the 
prospect’s  hands. 

“We  plan  to  make  this  file  continu¬ 
ing  in  every  sense  of  the  word,”  Mr. 
Smith  says.  “It  will  be  supplemented 
at  regular  intervals  with  additional 
folders.  Such  things  as  circulation 
figures,  linage  comparisons,  etc.,  will 
be  prepared  in  up-to-the-minute  bul¬ 
letin  form.” 

Here  is  a  promotion  which  ad¬ 
vertisers  and  agencies  ought  to  wel¬ 
come. 

It  makes  their  job  of  keeping  current 
their  files  on  markets  and  newspapers 
a  lot  easier.  It  is  a  promotion  other 
newspapers  all  over  the  country  could 
well  copy  because  it  is  in  a  field 
of  promotion  in  which  standardization 
is  to  be  welcomed  rather  than  ab¬ 
horred. 


Leader's  Film 

A  FREQUENT  text  for  our  preach¬ 
ments  is  the  sad  fact  that  news¬ 
papers  don’t  spend  enough  money  for 
promotion.  We  vary  it  this  week 
without  fear  of  being  accused  of  con¬ 
tradicting  ourselves.  It’s  not  always 
how  much  you  spend  that  makes  a 
good  promotion,  it’s  the  enterprise  you 
show,  the  idea  you  put  behind  it  tiiat 
pulls  it  out  of  the  routine. 

The  La  Verne  (Cal.)  Leader  is  a 
weekly  newspaper.  But  it  has  pro¬ 
duced  what  sounds  like  a  swell  pro¬ 
motion — at  a  cost  of  practically  nothing 
at  all.  Somebody  on  the  Leader  got 
hold  of  a  movie  camera,  and  the 
Leader  is  now  exhibiting  a  film,  “A 
Leade’*  Is  Born,”  to  audiences  that 
are  booked  two  months  ahead. 

From  an  item  in  the  Leader,  we 
glean  these  facts:  The  picture  shows 
the  way  a  typical  weekly  news¬ 
paper  is  published,  taking  a  news  story 
from  the  time  it  enters  the  office  until 
it  is  delivered  to  the  homes  of  sub¬ 
scribers.  Produced  in  8  mm.  film,  the 
picture  cost  the  Leader  exactly  $12, 
including  film,  flood  lights,  titles  (made 
from  type  set  in  the  shop),  and  pro¬ 
cessing. 

Into  Their  Homes 

GOOD  SHOWMANSHIP  is  displayed 
by  the  Chicago  Herald- American  in 
a  current  promotion  directed  toward 
local  advertisers.  Every  Sunday 
morning,  messengers  deliver  right  to 
the  homes  of  a  group  of  influential 
local  advertisers  a  special  replate  edi¬ 
tion  of  the  Sunday  paper.  The  replate 
changes  the  front  page  into  a  promo¬ 
tional  page  carrying  a  pointed  message 
about  the  paper’s  progress.  On  Mon¬ 
day  morning,  these  advertisers  get  at 
their  offices  a  letter  from  the  Herald- 
American  which  carries  a  little  further 
the  point  about  the  paper’s  progress. 


ANOTHER  NEA 
EXCLUSIVE  * 

JOHH  T. 

FLYNN 
interviews 
the 

presidential 

candidates 


Flynn  put  this 
straightforward 
question  to  eight 
candidates : 


What's  to  be  done 
to  put  an  end  to 
borrowing,  to  re¬ 
vive  private  in¬ 
vestment,  to  make 
jobs  in  industry? 


The  Answers  make 
six  timely,  pene¬ 
trating  articles, 
exclusive  to  NEA 
Service  (Clients. 


May  we  tell  you 
about  NEA's  new 
BIG  NAME  program 
--  and  about  the 
new  high-speed 
Telephoto  picture 
coverage? 


3rd  St. 
nd 
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of  our  pocketbooks.  job. 


Not  all  newspapers  are  good  newspapers. 
Obviously,  and  honestly.  Some  are  but 
fair — some  mediocre.  But  there  are  no 
lifeless  newspapers.  For  when  a  paper 
ceases  to  serve,  stops  “giving,”  its  lifeblood 
of  readership  drains  as  quickly  as  the 
bathroom  basin.  Dead  newspapers  fur¬ 
nish  their  own  tinder  for  cremation. 

Why?  Because  the  greatest  asset  news¬ 
papers  possess  provides  its  own  penalty. 
No  medium  is  closer  to  its  readership.  No 
medium  is  so  strictly  “local.”  No  medium 
is  read  so  avidly — believed  so  completely 
— by  men,  women,  children,  merchants, 
bankers — by  all.  Hence — no  medium  has 


That  is  why  every  newspaper,  alive  and 
kicking  today,  can  offer  you  an  exclusive 
and  individual  market — wrapped  up  and 
ready  for  selling. 

And  that  is  why  every  single  newspaper 
properly  used — will  pay  you  a  profit. 
Earn  for  you  a  healthy  share  of  its  market. 

A  schedule  in  every  daily  in  the  United 
States  w’ill  cost  you  a  lot  less  than  you 
expect.  And  pay  you  a  lot  more  than 
you’ll  believe.  But  if  you  don’t  want  to 
take  1888  newspapers  at  one  gulp — taste 
a  sample — make  a  test — today — in  a  single 
state — and  prove  this  profit-story  to  your 
own  satisfaction. 


s  PROVE  IT  IN  PENNSYLVANIA 


Here  in  Pennsylvania — in  138  "Key  City"  and  "Home  Town"  newspapers  with  a  total  in-Pennsylvania  circulation  of 
3,361,296— 'you  can  buy  a  selling  campaign  at  an  unequalled  low  per  customer-contact.  Ask  any  of  the  COOPER¬ 
ATING  NEWSPAPERS  OF  PENNSYLVANIA  listed  below,  or  their  special  representatives,  for  facts  and  cooperation. 


to  5,000  Cir 

^nlppa  Gazette 
tebridge  CiUzen  ( 
Enterprise 

^nmbla  New*  <1 
Intellig 
“"enrllle  Record  ‘ 
New»-DI»i 
‘ondidale  North  1 

.^porter  (E) 
l^lghton  Leader 
2*®"r^ela  Pnbll 
Cormol  Iten 
•*^CoUege  *  Be 
,t«Btre  Time*  (| 
Demoer 


Tyrone  Herald  (E) 
Vandergrift  New*  (E) 

5  to  10,000  Circulation 

Beaver-Roebester  Time*  (B) 
Beaver  Fall*  Newa-Tribune 
(E) 

Bloomaburg  Free*  (M) 
Bradford  Era  ( M ) 

Bradford  Star  &  Record  (E) 
Bradford  Herald  (8) 
Brownaville  Telegraph  (E) 
Chamberaborg  PubUe 
Opinion  <E) 

Cleoraeld  Progre**  (E) 
ConneUavUle  Courier  <E) 
DuBoi*  Courier  Expree* 
(HOB) 


Indiana  Gazette  (E) 

Meadville  Tribune-Republi¬ 
can  (M&E) 

New  Kensington  Dispatch 
(E) 

Oil  City  Blizzard  (E) 
Punxsutawney  Spirit  (E) 
Stroudsburg  Record  (M) 
Tarentum  Valley  Dally  New* 
(E) 

Towanda  Review  (31) 

Warren  Time-Mirror  (E) 
Waynesboro  Record-Herald 
(E) 

10  to  25,000  Circulation 

Altoona  Mirror  (E) 


-Ardmore  Main  Line  Time* 
Butler  Eagle  (E) 

Chester  Times  <E) 
Greensburg  Review  Tribune 
(MAE) 

Hazleton  Plain  Speaker  (E) 
Hazleton  Standard-Sentinel 
(.M) 

McKeesport  New*  <E) 

New  Castle  New*  (E) 
Norristown  Times-Herald  (E) 
Oil  City  Derrick  <M) 
Sbamokln  News-Dispatch  (E) 
Sunbury  Daily  Item  (E) 
-Upper  Darby  New* 
Washington  Observer  Repor¬ 
ter  (MAE) 


Williamsport  Gazette-Bulletin 
(M) 

Williamsport  Sun  (E) 

25  to  50,000  Circulation 

Erie  Dispatch  Herald  (EA8) 
-Germantown  Courier 

Moro  than  50,000 
Circuiotion 

Allentown  Call  (MAS) 
Allentown  Chronicle  (E) 
Johnstown  Tribune  Democrat 
(MAE) 

Wilkes-Barre  Times-Leader 
News  (E) 

Wilkes-Barre  Record  (M) 

-  Selected  Weekliea 


18-C  IRCULATION 


EDITOR  &  PUBLISHER  FO] 


Outlines  Plan 
For  Making  Mail 
Subs  Profitable 


Jesse  Birks  of  Decatur 
Suggests  "Club  Prices"  and 
High  Single  Rate 
By  GEORGE  A.  BRANDENBURG 

Declaring  there  is  no  "royal  road’’ 
to  success  in  obtaining  mail  circula¬ 
tion.  Jesse  B.  Birks,  Decatur  (Ill.) 
Herald  &  Review,  told  Central  States 
members  recently  that  intelligence 
and  hard  work  are  essential  to  main¬ 
taining  such  circulation  on  an  annual 
pay  basis. 

Mr.  Birks  pointed  out  that  if  a 
newspaper  has  sufficient  circulation 
to  maintain  its  advertising  rates,  a 
circulator  has  a  good  chance  to  place 
mail  subscribers  on  a  more  business¬ 
like  basis.  “How  much  money  or 
what  part  of  your  mail  price  finally 
reaches  the  cash  register?”  he  asked. 
“Do  you  get  *4,  Iz,  or  ^i?  Do  your 
selling  costs  eat  up  your  income? 
How  much  does  the  print  paper  cost 
you?  How  much  is  postage?  Figure 
it  out  on  an  annual  basis  sometime.” 

Mr.  Birks  presented  the  following 
highlights  from  a  questionnaire  sent 
to  Central  States  members  on  per 
cent  of  mail  to  total  circulation: 

“From  the  results,  mail  etjuals  about  1  3  of 
(»ur  circulation  and  we  are  spetuling  al>out 
40%  of  our  price  selling  it.  The  60%.  we 
have  left  is  not  enough  to  pay  ftir  the  paper, 
comics,  ink  and  postage.  We  also  haul  a  lot 
of  mail  in  our  trucks  direct  to  i>«)st  offices  in 
order  to  get  that  day  serviev.  We  are  losing 
money.  What  shall  we  dt>?  Raise  prices,  cut 
costs  or  both  and  still  maint.iin  adequate  mail 
circulation. 

“I low  to  do  it?  Study  the  situation  care¬ 
fully.  Weigh  all  the  angle'.  You  will  prob¬ 
ably  find  your  comniis.‘»ion  solicitors  are  pro* 
ducing  very  little  new  business.  They  wander 
around  with  a  mail  list  picking  up  renewals  or 
even  having  the  farmer  mail  the  renewal  to 
them  rather  than  the  office.  You  pay  on  the 
average  32%  for  this  service.  Practically  all 
the  solicitor  gets  would  renew  without  him 
direct  to  the  office.  Forceful,  successful  ex¬ 
piration  notices  can  be  sent  out  for  less  than 
32%.  Put  him  on  exclusively  new  business 
at  any  per  cent  you  want,  he  won*t  last  long. 
Therefore  he  is  eliminated  and  a  good  rid¬ 
dance. 

‘‘Establish  a  flat  10%  commission  on  either 
new  or  renewal  to  allow'  to  postmasters,  small 
town  carriers  and  to  the  few  people  who  will 
send  in  four  or  five  a  year. 

“Set  r  ''  but  rather  high  ‘single  subscrip¬ 
tion’  price  Mso  announce  at  the  same  time  a 


John  W.  Kurtz.  St.  Louis  Globe-Dem¬ 
ocrat  mail  subscription  manager,  who 
told  Midwest  circulators  a  survey  re¬ 
vealed  that  farmers  are  vitally  inter¬ 
ested  in  religion.  The  study  showed 
that  practically  every  farm  family  in 
the  Globe-Democrat  territory  was 
affiliated  with  some  church.  Mr. 
Kurtz  said: 

“We  also  found  th.it  where  a  man  might 
be  a  Methodist  and  lived  five  miles  away  from 
the  MethiKlist  church,  he  would  go  to  the 
.Methodist  church  in  place  of  atleiuiing  the 
Ilaptist  church  which  was  only  one  mile  from 
his  home,  and  we  found  as  well  that  the  farmer 
does  place  a  great  deal  of  confidence  in  the 
wistlom  and  judgment  of  the  pastor  of  a 
church  whose  religious  belief  is  as  his  own. 

‘*So  uiiderneatli  the  farmer's  desire  for  news, 
market  tpiotatiou'.  eic.,  the  one  es>ential  thing 
he  was  greatly  inlerestetl  in  was  religion. 
Therefore,  we  at  the  Olohe-Democrat,  called 
on  a  number  of  i*a>tor>.  as  well  as  a  few  edu¬ 
cators  and  some  leading  farmers  and  secured 
photographs  and  lelter^  from  them  as  to  why 
they  preferre<l  the  St.  Louis  (Ilobe-Democrat 
and  printed  ihc'e  letters  and  photographs  tor 
wide  distribution  in  our  territory. 

“To  the  bc't  (*f  our  knowledge  this  is  the 
tii't  time  in  history  where  a  group  of  pastors 
of  all  denominations  have  joined  hatids  in 
prai'ing  any  one  thing  except  the  Bible.  Edu* 
cator>  have  prai-ed  the  (dobe-Deniocrat  as  a 
help  to  education,  and  they  have  mentioned  to 
me  personally  that  in  their  opinion  the  Glolie- 
Deiiiocrat  editorial  page  was  outstanding  for 
it**  grammatical  correctness  and  exceptionally 
good  use  of  the  English  l.angu.age. 

“Kariiiers  have  praised  the  tjlobe- Democrat 
on  account  of  the  detailed  market  re|>orts  which 
eiialde  them  to  matket  their  product  at  such 
time  as  to  sell  at  the  best  prices.  The  fact  that 
the**e  gentlemen  felt  that  the  Globe*l democrat 
wa-  worthy  •»{  their  words  of  praise,  has  had 
a  detinite  influence  on  adding  new  readers  as 
well  a'  ni.iking  it  easier  to  get  renewals. 

“It  woubl  have  been  i*ossible  to  publish  dou¬ 
ble  the  number  of  testimonials  that  we  have 
published;  however,  we  wanted  to  slay  within 
4  page**.  The  fact  that  jgistors  are  tran**- 
ferred  fn.rn  one  locality  to  another,  really 
give-*  ad  litioiial  influence  to  the  circular.  We 
have  now  found  that  in  several  cases  every 
faintly  w’m  are  members  or  regular  attendants 
at  'oine  <tf  the-e  rural  churches,  are  readers  of 
the  (.ilobe-Democral  one  hundred  per  cent,  and 
we  are  striving  to  a<ld  many  more  churches  to 
this  li't  of  one  hundre<l  i>er  cent  coverage.” 


Licensee  and  Location 


5c  Race  Special 
Edition  Started 
By  Boston  Daily 


Record-Americon  Adds 
Four  Racing  Pages  .  .  . 
Inquirer  Drops  Postscript 


tioii  price  .Iso  announce  at  the  same  time  a 
‘Club  Pric  of  about  25%  lower.  ‘Club 
Prices’  allowed  when  subs  .ire  received  in 
groups  of  two  or  more,  new  or  renewal.  Pro¬ 
mote  the  Club  Plan  for  all  it  is  worth  in  ads 
in  the  paper,  circulars,  expiration  notices,  cor¬ 
respondence.  People  soon  become  aware  of 
the  Club  Plan  and  use  it. 

I'se  bargain  offers  in  le.-s  than  a  year  offers. 
Do  not  disturb  the  annual  price  structure,  that 
is  dangerous.  Short  term  offers  do  not  seem 
to  disturb.  On  Dollar  Day,  fall  opening,  spring 
showing,  etc.,  the  merchant  often  asks  for 
extra  distribution  in  R.F.D.  routes.  Slip  a 
page  ad  into  the  mail  edition  offering  three 
months  for  a  dollar,  etc.  Those  who  come  in 
on  these  offers  can  be  followed  up  by  expira¬ 
tion  notices,  and  many  renewed  on  the  annual 
basts. 

"How  it  works— )ur  mail  has  remained 
about  the  same  for  seveial  years.  It  is,  how¬ 
ever,  a  few  hundred  higher  than  five  years 
ago.  We  use  a  plan  like  described  above. 
Our  experience  has  been  th.it  50%  will  renew 
from  expiration  notices  prior  to  expiration  date, 
another  25%  come  in  within  30  days.  This 
leaves  25%  to  secure  in  other  ways  such  as 
stragglers  who  finally  Ojme  in.  from  10%  solic¬ 
itor  and  from  bargain  offers.  In  our  experi¬ 
ence  this  maintains  our  mail. 

"What  does  it  mean  financially?  During 
1939  we  averaged  6,681  m.til,  spent  including 
everything,  paper,  ink.  comics,  commission. 
Itostage,  and  $2,256  pro  rata  Per  wk 

trucking  .  $38,447  4.997 

Income  .  38,283  5.005 


Tacksonvillc  (I'la. )  Journal 


Call  Letter 

of  Present 

Statiim 

F  requency 

Power 

WSJS 

42,800 

Ikw 

W.NHII 

43.400 

1  kw 

KPKC 

43.000 

1  kw 

\V.\Ah' 

42.600 

I  kw 

\V(:.\.V 

43.400 

1  kw 

W  HIO 

42,600 

1  kw 

KXOK 

43,000 

I  kw 

\VG.\ 

43,200 

1  kw 

\VK.RC 

43,400 

1  kw 

\VI..\1‘ 

4.1,200 

1  kw 

WWJ 

43,000 

I  kw 

we  Ml 

43.200 

I  kw 

WSL 

43.400 

I  kw 

WKb.V 

43.400 

Ikw 

(  Viintitt-towi 

) 

WMII’ 

42.800 

1  kw 

WIUK 

43,000 

1  k» 

17  Newspapers 
Applying  for 
FM  Stations 


Seventeen  newspapers  have  made 
application  to  the  Federal  Communi¬ 
cations  Commission  for  license  to  op¬ 
erate  a  broadcasting  station  under  the 
new  frequency  modulation  system. 
One  newspaper,  the  Milivaukee  Jour¬ 
nal,  is  already  operating  a  station  with 
this  system. 

The  Radio  Committee  of  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion,  JS  Gray,  Monroe  (Mich.)  News, 
chairman,  in  its  report  to  the  con¬ 
vention  last  week  stated  there  are  now 


Edition  started  a  month  previously  by 
the  Inquirer  was  discontinued  as  un¬ 
profitable  April  20.  The  Inquirer,  a 
morning  paper,  added  to  its  regular 
final  edition  four  outside  pages  con¬ 
taining  morning  scratches  and  late 
news  of  racing  and  other  sports. 


Farmers  Religious  Minded 

WHILE  on  the  subject  of  mail  circu¬ 
lation.  we  present  the  remarks  of 


Prepared  by  advance  promotion, 
gains  instead  of  losses  were  reported 
today  by  J.  M.  Stenbuck,  circulation 
manager  of  the  Boston  Record-Ameri- 
can,  when  the  new  5c  price  went  into 
effect  for  the  Race  Special  edition  of 
the  Boston  American  which  comes  off 
the  press  just  after  the  scratches  are 
announced  at  9  a.m. 

Four  pages  devoted  entirely  to  rac¬ 
ing  news  were  added  to  the  edition 
with  the  price  rise,  and  readers  were 
prepared  for  the  rise  by  advance  pro¬ 
motion  which  included  annoimce- 
ments  over  loud  speakers  at  the  local 
tracks,  and  display  copy  in  the  papers. 

In  addition  on  Friday  and  Saturday 
of  last  week,  the  four  extra  pages  were 
added  at  the  regular  price  of  two  cents 
and  readers  were  told  that  the  editions 
were  actual  samples  of  the  paper  as 
it  would  be  after  the  price  rise.  This 
is  one  of  the  few  instances  of  an  en¬ 
tire  edition  price  rise  with  other  edi¬ 
tions  remaining  lower  and  reaching 
the  same  people. 

The  Record-American  has  been 
gradually  raising  its  outside  prices, 
trying  out  areas  by  units.  Encour¬ 
aged  by  its  success,  45,000  more  read¬ 
ers  were  recently  placed  under  the 
3c  rate,  making  the  total  Record  read¬ 
ers  paying  3  cents  nearly  half  the  total 
circulation. 

In  Philadelphia  a  9  A.M.  Postscript 


if 


.  .  .  But  among  New  York's  buy¬ 
ing  families  it’s  The  Sun  that, 
copy  for  copy,  carries  greatest 
weight  in  the  home  each  evening! 


814  standard  broadcasting  stations  in 
the  country,  an  increase  of  50  during 
1939.  The  report  said: 

“A  feature  of  newspaper  interest  in 
connection  with  the  claims  made  for 
frequency  modulation  is  that  the  new 
system  offers  particularly  favorable 
factors  for  the  establishment  of  sta¬ 
tions  in  the  smaller  communities.  The 
relative  low  cost  of  transmitters  and 
of  maintenance  costs,  and  freedom  of 
the  medium  from  other  station  inter¬ 
ference  are  points  emphasized  in  this 
connection.” 

The  FCC  reports  the  above  17 
newspaper  applications  to  date.  Not 
included  in  the  list,  but  mentioned  by 
the  Radio  Committee  as  having  ap¬ 
plied,  is  the  Worcester  (Mass.)  Tele¬ 
gram. 


ANNUAL  YEAR  BOOK 

A  complete  chronicle  of  1939  events 
is  available  in  the  Britannica  Book  of 
the  Year  for  1940,  just  published  by 
Encyclopedia  Britannica,  Inc.,  of  Chi¬ 
cago.  ($10.)  This  third  annual  edi¬ 
tion  of  the  yearbook,  according  to 
Walter  Yust,  editor,  involved  more 
work  than  either  of  its  predecessors, 
and  the  European  war  made  its 
influence  felt  in  approximately 
three-fourths  of  the  more  than  1,000 
articles. 

There  is  an  extensive  tabulation  of 
naval  losses  of  belligerents  and  neu¬ 
trals,  accompanying  the  article  on 
submarine  warfare.  Accomplishments 
in  the  field  of  medicine  during  the  last 
year,  particularly  in  the  development 
of  many  new  uses  for  sulphanilimide 
and  sulphapyridine,  are  told.  Wher¬ 
ever  possible  the  text  is  illustrated 
with  pictures,  and  in  effect  the  book 
is  also  a  review  of  the  best  in  news 
photography  in  1939.  There  were  51 
contributors  from  abroad,  and  470 
from  North  and  South  America. 


CREDIT  MEN  TO  MEET 


Newspaper  credit  executives  from 
Canada  and  the  United  States  will 
convene  at  Toronto,  May  19  to  23  dur¬ 
ing  the  Credit  Congress  of  the  Adver¬ 
tising  Media  Industry  Group  in  con¬ 
nection  with  the  45th  annual  conven¬ 
tion  of  the  National  Association  of 
Credit  Men. 


NEWSPAPER 

Owner-Publisher 


WANTED 


To  make  an  informal  contact 
(aiming  to  establish  mutual  con¬ 
fidence) — with  a  seasoned,  basi- 
ness-minded  man  of  34  who  is 
exceptionally  well  equipped  for 
the  duties  of  assistant  to  pub¬ 
lisher. 


He  is  prepared  to  meet  chang¬ 
ing  conditions  and  accept  hroad 
responsibilities  in  handling  pres¬ 
ent  and  long-range  problems  of  a 
progressive  newspaper.  Address — 


Itox  ;T».4 

KItITOK  &  ri  BI.ISHKK 


Circulation 
for  April 


SO496OI 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  April,  IMO- 


April  circulation  of  The  Sun¬ 
day  Sun  averaged  201,184  P*^ 
Sunday. 


Everything  in  Baltimore 
Revolves  Around 


THE  SUN 

Morning  Evening  Sunday 


■ 


I 
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Pro-Geiman  Propaganda 


A  Message  of  Some  Importance  to  Every 
Newspaper  Editor  in  the  United  States 


SINCt  Its  founding  in  Novem¬ 
ber  1931  the  NATIONAL 
WHIRLIGIG  —  News  Behind 
the  News  service  has  built  its 
name  to  the  best  of  the  abilities 
of  its  writers  and  its  editor. 
Other  syndicate  men  have 
frequently  told  editors  that 
the  news  service  is  not  a  feature 
but  an  institution.  That  may  be 
because  we  have  lived  up  to  our 
self-imposed  task  of  giving  the 
nation’s  editors  the  absolute 
facts  obtained  behind  the  scenes 
in  Washington  and  New  York. 
These  they  would  have  gotten 
for  themselves  had  they  our 
seats  and  contacts. 

Sometimes  our  News  Behind 
the  News  has  been  so  exclusive 
that  its  truth  has  been  chal¬ 
lenged.  Often  weeks — occasion¬ 
ally  months  —  have  been  re¬ 
quired  to  prove  that  we  were 
right.  In  one  famous  instance 
the  final  verification  may  not 
come  until  next  year. 

The  European  War  created  an 
opportunity  for  News  Behind 
the  News  even  greater  than  we 
had  foreseen  when  the  service 
was  founded.  This  resulted 
in  part,  from  what  I  learned 
as  a  member  of  the  A.E.F.  in 
1917-19,  in  command  of  troops 
(11 1th  Inf.)  and  attached  to  the 
General  Staff  at  Chaumont  in 
France.  As  a  unit  of  G2  during 
hostilities,  and  of  G5  subse¬ 
quently,  I  ascertained  at  first 
hand  the  difference  between 
what,  as  an  active  newspaper- 
|nan,  I  had  dealt  with  as  news 
In  this  country  and  that  which, 
*n  my  official  positions  on  spe¬ 
cial  duty  in  Great  Britain  and 
France,  was  easily  accessible  in 
fhe  form  of  stark  facts.  None 
of  the  many  books  I  have  since 
read  on  the  subject  of  World 
War  propaganda  have  done 
jnstice  to  the  wide  open  spaces 
wtween  those  truths  and  the 
fiction  which  was  distributed  as 
news  over  here. 

The  late  Frank  Simonds,  with 
^hom  I  was  associated  before 


By  RICHARD  H.  WALDO 

going  to  training  camp  and  af¬ 
ter  becoming  head  of  the  Mc¬ 
Clure  Syndicate  in  1929,  wrote 
continually  of  the  Versailles 
peace  treaty  as  being  a  mere 
armistice.  Up  till  his  untimely 
death  he  referred  to  the  twelfth 
year  of  the  war — the  fifteenth 
year  of  the  war — and  so  on. 
Belief  in  his  convictions  has  had 
much  to  do  with  the  policies  of 
the  McClure  Syndicate  in  its 
presentation  of  foreign  News 
Behind  the  News. 

Throughout  the  years  I  have 
maintained  and  strengthened 
the  exceptional  connections 
abroad  which  my  General  Staff 
duties  made  available.  Com¬ 
paratively  young  friends  of  my 
overseas  service  period  have 
gone  far  in  civilian,  political, 
and  military  life.  Until  the 
present  war  broke  in  Septem¬ 
ber  I  shared  the  confidence, 
spoken  and  written,  of  men  who 
were  helping  to  shape  and  carry 
out  the  policies  of  Britain  and 
France.  It  has  therefore  been 
possible  to  forecast  eventuali¬ 
ties  which  the  brilliant  dis¬ 
patches  of  Leland  Stowe  first 
dealt  w'ith  in  current  reporting. 

In  July  and  August  of  last 
year  I  called  on  all  of  my  sources 
for  summations  of  what  they 
knew  or  believed  concerning 
the  conduct  and  outcome  of  a 
war  between  the  Allies  and  Ger¬ 
many.  Here  is  the  gist  of  w  hat 
they  gave  me: 

British:  "If  a  w^ar  comes  soon 
we  shall  be  in  hard  case,  except 
for  our  Navy.  Outside  of  our 
Guards  Regiments  we  have 
nothing  but  our  Territorials 
who  do  not  compare  with  your 
National  Guard  in  training  or 
equipment.  For  the  first  two 
years  the  Germans  will  have 
everything  their  own  way.  By 
that  time  you  (the  U.  S.)  will  be 
in  the  war  full  strength — we 
have  not  the  slightest  reason  to 
question  that.  Thereafter  it  will 
take  from  four  to  six  years  to 
beat  the  Nazis  to  their  knees — 


perhaps  longer.  We  see  a  w'orld 
at  w'ar,  perhaps  for  ten  years, 
with  vast  adjustments  being 
made  to  conduct  business  un¬ 
der  completely  new'  conditions. 
Nobody  wTll  win,  but  Germany 
w'ill  be  broken  up  beyond  the 
power  of  again  rearming.  Un¬ 
derestimation  of  Germany’s  na¬ 
tional  achievements  during  the 
past  five  years  could  prove  fa¬ 
tal.’’ 

French:  "France  has  the  finest 
military  staff  in  the  world,  and 
more  than  a  million  first-class 
fighting  men.  They  are  not 
trained  as  the  Germans  are  but 
in  defense  there  are  no  better 
men  anywhere.  Throughout  the 
ranks  there  is  a  strong  spread  of 
reluctance  to  crossing  their  own 
borders.  The  phrase  ’ne  marche 
plus’  (we  will  not  march  again) 
may  give  the  Staff  some  trouble 
until  the  Yankees  come  over  as 
they  did  in  the  World  War. 
Production  of  materiel  is  not 
likely  to  be  adequate — we  must 
depend  on  the  U.  S.  for  much 
of  what  will  be  required.  We 
are  sure  that  we  can  depend  on 
you — or  we  w'ould  not  fight.  If 
France  loses  another  million 
peasants  there  will  be  no  France 
left.” 

Washington  men  in  whom  I 
have  the  utmost  faith  have  been 
warning  me  since  September 
that  this  country  would  be 
taken  into  the  war.  One  told 
me  recently:  "We  are  in  the 
war  now  up  to  our  necks.  The 
only  question  is  how  to  break 
the  new's  smoothly  to  the  pub¬ 
lic.  The  1916-17  plan  is  being 
followed  with  streamlined  im¬ 
provements.  Don’t  stick  your 
neck  out  too  far  in  trying  to 
keep  us  out — there  is  nothing 
you  can  do  about  it.” 

Our  WHIRLIGIG  service  is 
doing  its  utmost  to  convey  the 
facts  to  the  American  people. 
Nearly  two  hundred  editors 
have  given  every  indication  of 
being  pleased  with  our  w'ork, 
and  of  being  sure  that  we  are 


reporting  what  we  learn  with¬ 
out  fear  or  favor.  Four  edi¬ 
tors  have  taken  a  different  view. 
One  of  them  wTOte  me  last 
week  as  follows: 

"I  thought  you  would  be  in¬ 
terested  in  a  conversation  w  hich 
took  place  between  a  group  of 
about  a  dozen  newspaper  pub¬ 
lishers  at  the  Associated  Press 
convention. 

"One  of  them  asked  if  any  of 
the  others  subscribed  to  the 
NATIONAL  WHIRLIGIG. 
Two  or  three  said  that  they  did. 
Then  the  man  who  asked  the 
question  said:  ’Have  you  been 
reading  all  the  pro-German  pro¬ 
paganda  in  the  pink  sheet?’ 

"A  couple  of  the  others 
laughed  and  said  they  had.  One 
of  them  then  added  that  the  spe¬ 
cial  supplementary  stuff  which 
is  sent  along  is  even  more  ob¬ 
viously  pro-German  than  the 
material  on  the  international 
situation  which  appears  in  the 
pink  sheet  and  which  is  confi¬ 
dential.” 

If  I  or  my  associates  are  pro- 
German,  then  so  is  Leland 
Stow'e.  I  am  of  French  and  En¬ 
glish  descent  —  an  American 
since  1642.  The  men  who  work 
with  me  are  Americans  to  the 
core.  We  believe  that  inter¬ 
vention  by  the  LJnited  States  in 
the  European  War  will  destroy 
Democracy  in  this  nation 
through  the  corollary  introduc¬ 
tion  of  the  Industrial  Mobiliza¬ 
tion  Plan,  and  through  the  in¬ 
calculable  wasting  of  our  re¬ 
sources.  Until  the  1.  M.  P.  stops 
us,  w'e  shall  continue  as  Ameri¬ 
cans  to  tell  the  truth  about  the 
Allies’  plans  and  w'eaknesses  in 
all  honor  and  fearlessness.  Vast 
international  interests  will  con¬ 
tinue  to  foster  the  propaganda 
w'hich,  in  milder  forms,  served 
so  w'ell  to  hoodw'ink  and  cozen 
this  nation  a  quarter  century 
ago. 

There  may  be  other  editors  in 
the  country,  beyond  those  now 
served,  who  would  like  to  have 
the  facts  as  this  wholly  inde¬ 
pendent  organization  gets  them. 
We  shall  be  glad  to  hear  from 
those  editors,  and  give  them  the 
opportunity  to  approve  or  dis¬ 
approve  of  the  service.  They 
might  like  to  know  what  we  are 
doing  w'ith  the  unparalleled  op¬ 
portunity  to  get  news  behind 
the  news  from  developments  in 
Europe — past,  present,  and  to 
come. 
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EDITOR  &  PUBLISHER 


*  E  D  I 


OUT  OF  POLITICS! 


I'HE  (iiiild's  International  Exec-ntive  Board,  its 
C'anadian  inenil)er  not  voting,  has  suggested 
tliat  the  Memphis  ci>nvention  rt'consider  the  en¬ 
dorsement  given  to  a  tliird  term  for  President 
Roosevelt  hy  the  last  international  meeting.  The 
reason  stated  is  that  recent  and  jKjrtended  devel¬ 
opments  in  legislation  and  administration  under 
the  New  Dejd  have  not  lK*en  satisfactory. 

We  heartily  endorse  the  boartl's  suggestion,  with 
this  amendment:  that  the  delegates  l)e  instructed 
to  vote  the  guild  entirely  out  of  national  and  in¬ 
ternational  politics.  It  isn’t  a  question  of  inter¬ 
ference  with  the  right  of  the  newspaiierman  as  a 
citizen  to  think,  talk,  and  vote  as  he  pleases.  That 
is  undeniable.  .\nd  if  the  guild  were  an  organiza¬ 
tion  of  i>cople  not  concerned  with  the  reporting  of 
political  events,  there  could  lie  no  objection  to 
its  statement  of  a  position  on  any  candidacy  or 
any  policy. 

Neither  do  we  claim  that  the  American  News- 
paj)er  Guild’s  statements  on  several  controversial 
lK>licies  have  influenced  the  writing  of  any  resjwn- 
sible  newspaper  re|K)rter,  guild  member  or  not. 
We  neerl  make  no  such  claim  to  establish  our 
jMtint. 

That  point  is  that  the  public  expects  unbiased 
jiewspaj>er  re|)orts  on  the  third  term,  as  on  every 
•ither  |M)litical  question.  The  public  knows  next 
to  nothing  about  how  news  is  gathered  or  the 
factors  which  influence  its  presentation,  but  it  is 
often  ready  to  believe  the  worst  alx)ut  newspa- 
|)ers  with  which  it  disagrees.  And  when  a  group 
generally  believed  to  be  directly  concerned  with 
the  writing  of  news  comes  before  the  public  with 
one  definite  pronouncement  on  a  third  term  for 
Mr.  Roosevelt,  then  appears  to  reverse  that  stand 
a  few  months  later,  the  public  is  likely  to  have  its 
su.spicions  of  all  third  term  news. 

If  newspapermen,  unwittingly,  by  their  or¬ 
ganized  action,  discount  the  reliability  of  politi¬ 
cal  news,  newspapers  first  and  newspapermen 
second,  will  suffer  at  the  public’s  hands.  It  isn’t 
e:.ough  that  their  job  be  clean  to  their  own 
knowledge;  it  must  be  above  suspicion  by  tho.se 
without  that  knowledge. 

The  Guild  simply  can’t  participate  in  politics 
without  hurt  to  the  best  interests  of  its  editorial 
membership.  It  should  have  no  concern  with 
jK)litics.  It  cannot  exercise  political  pressure,  it 
cannot  throw  its  weight  in  any  political  campaign, 
without  alienating  more  of  the  honorable  and 
<apable  editorial  men  upon  which  its  long-run 
.strength  must  rest.  It  can’t  be  a  tail  to  the  way- 
^^ard  CIO  kite  without  adding  to  the  distrust  its 
past  conduct  has  incurred. 

So,  in  the  hope  that  some  delegates  at  ^lem- 
phis  next  month  may  be  influenced  to  leave  the 
l)aths  of  youthful  wanderings,  we  again  .say  that 
the  only  action  which  should  follow  the  lEB’s 
third  term  motion  is  one  which  will  take  the 
guild  out  of  politics,  not  only  for  1940,  but  forever. 


He  shall  judge  thy  people  with  righteousness,  and 
thy  poor  with  judgment.  Psalm  LXXII:2. 


A  PRIZE  FOR  PEGLER? 

'J'Hfi  N.\ME  of  Westbrook  Pegler  has  been  sug¬ 
gested  to  us  as  a  candidate  worthy  of  con¬ 
sideration  for  a  Pulitzer  prize.  We  believe  that 
decisions  for  the  1939  awards  have  already  been 
made  and  will  be  published  within  the  next  few 
days,  but  we  want  to  be  recorded  now  as  heartily 
cndor.sing  the  suggestion  for  next  year.  Few 
newspapers  have  rendered  better  public  service 
than  has  this  columnist  in  his  frontal  attacks  on 
racketeering  in  organized  lalmr. 

The  Neu'ark  Evening  Xeus  made  the  point  the 
other  day  that  if  a  Tom  Dewey  had  done  the  job 
of  cxiKJsing  crime  that  Pegler  has  brought  to  the 
indictment  stage  by  his  mercile.ss  pounding,  the 
newspai)ers  would  be  plastering  him  with  i)rai.se. 
.\s  a  newspaperman  himself,  Pegler  has  rated 
scant  notice  from  his  contemporaries  and  few  of 
the  accounts  of  the  proceedings  against  the 
notorious  Bioff  and  Scalise  have  even  mentioned 
his  name.  Yet,  without  his  persistency  in  digging 
up  facts  that  influential  people  wanted  to  hide, 
and  his  skill  in  making  words  burn,  these  two 
criminals  would  still  be  free  and  prosperous — 
free  to  thumb  their  no.ses  at  law,  and  prosperous 
on  the  earnings  of  poor  people. 

When  Pegler  goes  down  the  line  on  a  topic  of 
this  kind,  his  acidulous  vocabulary  is  apt  to  get 
tiresome,  but  we  don’t  know  of  any  better  instru¬ 
ment  for  making  the  wicked  uncomfortable  and 
the  indifferent  active.  He’s  one  newspai)er  cam¬ 
paigner  who  refused  to  get  tired  throwing  fast 
ones  until  the  batter  was  out,  and  we  doubt  that 
his  present  “change  of  pace”  will  last  long.  If  his 
past  accomplishments  for  the  good  of  organized 
labor  and  the  unorganized  public  don’t  get  him  a 
Pulitzer  Prize  this  year,  we  suspect  that  the  next 
year’s  award  committee  will  have  plenty  of  his 
material  for  consideration. 


SPORTS— WINTER  VS.  SUMMER 

WE  ARE  ASKED  whether  it  is  true  that  metro- 
imlitan  newspapers  publish  15  to  20  per  cent 
le.ss  sport  news  in  .summer  than  in  winter,  even 
tliough  more  people  are  active  in  sports  between 
May  and  September  than  at  other  seasons. 

W’ithout  benefit  of  any  recent  examination,  we 
.should  say  that  they  do.  Many  more  millions  of 
people  are  engaged  in  summer  sports  than  in  win¬ 
ter,  but  they  are  not  the  people  who  get  their 
names  into  the  sports  columns.  The  summer  sports 
are  more  largely  those  in  which  newspaper  read¬ 
ers  themselves  participate;  winter  sports  command 
them  mainly  as  spectators,  hence  news  readers. 


A  L 


RADIO— 1935  AND  1940 

'I'HE  Guild  Reporter  for  May  1  goes  back  into 
press-radio  history.  It  quotes  these  .sentences 
from  an  Editor  &  Publisher  editorial  in  Janu¬ 
ary.  19.35,  as  the  lead  of  its  “news  rejiort”  on 
publi.shers’  actions  on  radio  last  week: 

“If  the  people  are  solidly  liehiiid  ra«lio  as  a  news 
ine<lium,  it  only  means  that  the  pteople  do  not  realix 
the  kind  of  frankenstein  they  are  backing.’’  .  .  .  “Spon¬ 
sored  material  ...  is  naturally  edited  by  the  siwusors" 
.  .  .  “Radio  is  a  government-licensed  medium  and  in 
case  of  war  or  any  other  vast  crisis,  when  the  peopk 
might  be  most  in  need  of  a  free  press,  radio  could  be 
suppressed  like  the  blowing  out  of  a  Christmas  tree 
candle.” 


FO  R 


PERS 


MEN 


KNIGHT  OF  THE  FREE  PRESS 

PrRCH.\SE  of  the  Detroit  Free  Press  by  John 
S.  Knight,  announced  this  week  in  Detroit, 
<an  Ire  con.sidered  fortunate  for  the  city  and  for 
■Vincrican  journalisin.  The  Free  Press  has  had  a 
long  and  di.stinguished  hi.story.  During  the  past 
years  under  the  ownership  of  Edward  Douglas 
Stair,  it  has  witne.s.sed  the  magic  rise  of  Detroit 
to  one  of  tlie  nation’s  first  cities,  and  it  has  hand- 
•somely  kejrt  jrace  with  the  city’s  growth. 

Mr.  Stair,  now  81,  chose  to  sell  his  paper  to 
the  man  he  considered  best  qualified  to  continue 
its  traditions  and  to  strengthen  them,  rather 
than  to  await  the  hazards  of  a  sale  under  his 
will,  and  the  many  newspapermen  who  know’ 
John  Shively  Knight  will  applaud  his  selection. 
^Ir.  Knight  himself  has  continued  a  vigorous 
newspajicr  tradition  in  his  conduct  of  the  Akron 
Beacon-Journal.  He  is  young,  but  he  is  also  a 
thoroughly  trained,  competent  and  enthusiastic 
newspaperman — distinguished  as  an  owner  who 
actually  works  as  a  shirtsleeve  editor.  He  is  to 
be  congratulated  on  the  great  opportunity  that 
lies  before  him  in  the  Motor  City — an  oppor¬ 
tunity  that  can  lead  him  before  long  to  top  rank 
among  American  newspaper  owners. 


To  which  the  Guild  Rejiorter  adds: 

“The  days  when  Editor  &  Publisher  will  .ay 
such  dire  things  about  radio  are  gone  forever.” 
Not  quite  so. 

Editor  &  Publisher  has  had  more  rea,son  than 
ever  to  believe  during  the  pa.st  six  months  that 
sole  public  reliance  upon  radio  for  news  and  guid 
ance  would  be  calamitous.  Radio  has  called  ei 
ten.sively  upon  trained  newspajK-rmen  as  reporters 
and  commentators;  it  has  develoi>ed  some  fine  men 
on  its  own.  Few  of  them,  we  should  .say,  are  a 
hair  behind  the  ablest  and  squarest  newspaper¬ 
man  in  their  desire  to  bring  the  truth  to  the  pub¬ 
lic  intelligently  and  concisely.  Their  best  efforts, 
however,  are  balked  by  the  human  disabilities  of 
the  jmblic  it.self — the  inability  of  the  ear  to  com- 
j>rehend  and  assimilate  a  wide  range  and  variety 
of  information. 

The  eye  may  not  always  be  a  jierfect  channel  to 
the  brain,  but,  in  our  opinion,  it  is  far  less  falliUe 
than  the  ear.  .\nd  the  public,  according  to  news¬ 
paper  circulation  figures,  continues  to  read,  re¬ 
gardless  of  how  it  may  listen. 

Sponsored  news  was  a  newborn  babe  when  our 
1935  editorial  was  written.  The  danger  that  it 
might  lie  fitted  to  the  sponsor’s  requirements  was 
not  then  remote.  It  was  a  daily  jxjssibility,  and 
we  believe  that  Editor  &  Publisher,  by  its  re- 
jieated  warnings  of  the  perils  of  tampering  with 
news,  did  much  to  avert  the  danger.  To  date, 
we  have  heard  of  no  important  adaptation  of  the 
news  to  an  advertiser’s  program  or  exigencies. 

The  news  services  have  been  alive  to  their  re¬ 
sponsibilities.  United  Press,  International  News, 
and  Transradio,  as  well  as  newspapers  which 
have  sold  reports  for  local  siKinsorship,  have  uni¬ 
formly  insisted  that  the  news  goes  “as  written. 
The  Associated  Press,  in  permitting  advertising 
sponsorship  of  its  report  last  year,  also  insists 
uixm  the  complete  integrity  of  its  news,  however 
made  public.  So  long  as  that  spirit  prevails,  there 
is  no  danger  that  an  advertiser  can  jicrvert  new^ 
to  selfish  ends. 

We’ll  stand  pat  on  the  Reporter’s  final  quota- 
tion  from  our  1935  comment.  Railio  is  a  govern¬ 
ment-licensed  medium.  It  is  subject  to  full  con¬ 
trol  in  war  or  great  emergency.  Europe  has  shown 
its  propaganda  possibilities  as  a  war  weapon  in  t 
hands  of  a  despot,  and  remote  as  that  danger 
seem  to  us,  it  cannot  be  wholly  ignored.  This 
country  is  still  fortunate  that  the  pre.ss  has  no 
been  displaced  as  the  primary  news  medium, 
that  radio’s  inroads  upon  its  advertising  have 
lieen  merely  painful  and  not  fatal.  If  radio  ha 
destroyed  the  news  primacy  of  the  press,  or  i  • 
ever  could,  the  American  people  would  ha' 
something  serious  to  think  about. 


LOVER  OF  MANKIND  ^ 

I  can  repeat  over  to  men  and  women,  you 
ilone  such  good  to  me  I  would  «lo  the  same 
you. — Whitman,  in  “Song  of  The  Open  Boa  - 
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PERSONAL 

MENTION 


CHAS.  K.  BROWN,  editor,  Staunton 
(Va.)  Evening  Leader,  was  toast¬ 
master  at  the  annual  banquet  of  Ro- 

tary  Interna-  _ 

tional,  186th  dis¬ 
trict,  held  last 
week  in  Bristol, 

Va. 

George  B. 

Dealey,  publish¬ 
er,  Dallas  (Tex.) 

.Vetcs,  has  con¬ 
tributed  $500  to 
the  building 
fun ds  of  the 
Tirst  Methodist 
diurch  in  Gal- 
veston.  Mr. 

Dealey  lived 


Chas.  K.  Brown 


Galveston  before  going  to  Dallas  in 
1885  to  found  the  News. 

Grove  Patterson,  editor,  Toledo 
(0.)  Blade,  spoke  in  chapel  services 
at  Ohio  Wesleyan  University,  Dela¬ 
ware,  O.,  on  April  26,  and  was  a 
luncheon  guest  of  newspapermen 
there.  He  spoke  also  before  one  of 
the  college’s  journalism  classes. 

W.  T.  Anderson,  president  and  edi¬ 
tor,  Macon  (Ga.)  Telegraph,  addressed 
the  13th  annual  convention  of  the 
Georgia  Scholastic  Press  Assn.,  at  the 
Henry  W.  Grady  School  of  Journal¬ 
ism,  The  University  of  Georgia,  May 
3.  Ralph  McGill,  executive  editor, 
Atlanta  Constitution;  and  Ralph  Jones, 
head  of  the  photographic  department, 
Atlanta  Journal,  were  also  heard. 

R.  B.  Huber  was  elected  president 
of  the  Petersburg  (Va.)  Newspaper 
Corporation  at  the  annual  meeting  of 
the  board  of  directors  held  recently. 
Mrs.  E.  P.  Harris  was  re-elected  vice- 
president.  Mr.  Huber  has  been  an 
ofBcer  and  director  and  active  in  the 
management  of  the  publishing  com¬ 
pany  for  a  number  of  years.  The 
corporation  publishes  the  Petersburg 
Progress-Index  and  is  owner  of  Pet¬ 
ersburg’s  new  radio  station,  WPID, 
which  is  now  in  the  process  of  con- 
sUmetion. 

Francis  S.  Murphy,  publisher  and 
general  manager  of  HaHford  (Conn.) 
Timea,  weis  toastmaster  at  a  limcheon, 
April  30,  in  the  Hartford  Club,  honor¬ 
ing  Frank  E.  Gannett,  president,  Frank 
E.  Gannett  Newspapers  and  a  GOP 
presidential  candidate. 

Elmo  Scott  Watson,  editor  of  Pub- 
liihers’  Auxiliary  and  national  pres¬ 
ident  of  Sigma  Delta  Chi  journalistic 
^temity,  discussed  “Press  and  Radio 
in  the  1940  Election”  with  Park  Wheat- 
ley,  Northwestern  University  radio 
director,  over  WGN,  April  28. 

Herbert  Peele,  editor-publisher  of 
|he  Elizabeth  City  (N.  (3.)  Advance, 
js  candidate  for  the  Democratic  nom¬ 
ination  for  the  state  house  of  repre¬ 
sentatives  from  Pasquotank  county. 
W.  E.  Horner,  publisher,  Sanford 
(N.  C.)  Herald  and  president  of  the 
North  Carolina  Press  Assn.,  is  seek¬ 
ing  the  Democratic  nomination  for 
Ole  state  house  of  representatives  from 
bee  county. 

Jack  C.  Bedient,  publisher,  Albion 
(Mich.)  Evening  Recorder,  is  serving 
on  the  supervisory  committee  in 
™arge  of  a  citywide  cleanup  campaign 
the  month  of  May.  Lloyd  F. 
KuMh,  of  the  Evening  Recorder  edi- 
torial  staff,  is  publicity  director  of  the 
drive. 

Orville  S.  McPherson,  publisher, 
Aonaas  City  Journal,  and  Robert  W. 
Aeed,  news  editor  and  military  editor 
the  Kansas  City  Star,  were  named 
a  committee  to  present  Kansas 
ity  s  bid  for  the  1941  American 
t^ion  National  Convention  at  a 
meeting  in  Indianapolis  of  the  Legion’s 
•mtional  executive  committee. 


Paul  Martin,  publisher,  Lansing 
(Mich.)  State  Journal,  was  one  of  the 
judges  of  an  essay  contest  sponsored 
by  the  women’s  auxiliary  of  the  Mich¬ 
igan  Veterans  of  Foreign  Wars  or¬ 
ganization. 

Arthur  D.  Hecox,  publisher,  Sara¬ 
toga  Springs  (N.  Y.)  Saratogian,  has 
been  elected  president  of  the  Saratoga 
Springs  Rotary  Club. 

Eldwin  B.  Wilson,  editor,  Brooklyn 
Eagle,  was  the  speaker  at  the  monthly 
luncheon  for  April  of  the  Kings 
County  American  Legion.  He  was 
presented  with  a  desk  stand  of  na¬ 
tional  and  legion  colors.  Mr.  Wilson 
is  a  charter  member  of  the  Joyce 
Kilmer  Post. 

Frank  Maloy,  editor  and  general 
manager  of  Lorain  (O.)  Journal,  will 
discuss  the  paper’s  reader-sampling 
technique  under  the  title,  “Meet  Your 
Readers”  and  L.  G.  Smith,  vice-pres¬ 
ident  of  Fuller  &  Smith  &  Ross,  Inc., 
New  York  and  Chicago  agency,  will 
speak  on  “The  Clark  Studies  and  the 
^itorial  Department”  before  the  13th 
annual  meeting  of  the  Blue  Pencil 
Club  of  Ohio,  May  5,  at  the  Faculty 
Club  at  Ohio  State  University,  Colum¬ 
bus. 

Arthur  L.  Fagan,  editor  of  the 
Hoboken  (N.  J.)  Jersey  Observer, 
left  this  week  on  a  two-week  vacation 
trip  through  the  south  during  which 
he  will  attend  the  Kentucky  Derby. 

Talbot  Patrick,  publisher,  Goldsboro 
(N.  C.)  News-Argus,  and  Mrs.  Pat¬ 
rick,  are  the  parents  of  a  daughter 
bom  recently. 

R.  Irvin  Colburn  of  the  Monroe 
County  Appeal  at  Paris,  Mo.,  was 
elected  president  of  the  Northeast 
Missouri  Press  Assn.,  at  Paris  recent¬ 
ly.  Other  officers  elected  were:  J.  V. 
Bumbarger,  Memphis  Democrat,  vice- 
president;  Mrs.  George  Saffarrans, 
Shelby  County  Herald,  Shelbyville, 
field  secretary  and  Bob  White,  11, 
Mexico  Ledger,  secretary-treasurer. 

Harry  W.  Haines,  publisher,  Blythe- 
ville  (Ark.)  Courier  News,  will  offer 
$60  of  cash  prizes  to  Mississippi 
Coimty  farmers  who  receive  awards  in 
the  Plant-to-Prosper  campaign  spon¬ 
sored  by  the  Memphis  (Tenn.)  Com¬ 
mercial  Appeal  and  Memphis  Cham¬ 
ber  of  Commerce. 

R.  A.  Clymer,  secretary  of  the  Kan¬ 
sas  Industrial  Commission,  and  pub¬ 
lisher  of  the  El  Dorado  Times,  was 
the  main  speaker  at  the  meeting  of 
the  Sixth  District  Kansas  Press  Asso¬ 
ciation,  April  26,  at  Beloit. 

Willard  Jones,  editor  and  publisher, 
Snyder  (Tex.)  Times,  has  been  named 
secretary  of  the  West  Texas  Press 
Assn.,  it  was  announced,  April  27,  by 
president  Sam  Roberts  of  Haskell. 
Jones  succeeds  J.  C.  Smyth,  who  has 
moved  to  Liberty. 

James  J.  Thomasson,  editor  of  Car¬ 
rollton  (Ga.)  Carroll  County  Times 


Henry  L.  Sweinhert 


and  Bowdon  Bulletin,  celebrated  his 
85th  birthday,  April  27.  He  has  been 
in  the  business  for  55  years. 

In  The  Business  Office 

GEORGE  M.  FRIES,  general  manager, 

Cincinnati  Times-Star;  John  W. 
LaRue,  managing  editor  of  the  En¬ 
quirer  and  Lew  Heck,  promotion  edi¬ 
tor  of  the  Times  Star  were  re-elected 
trustees  of  the  Cuvier  Press  Club, 
Cincinnati,  at  its  recent  election.  Mr. 
Fries  is  president  of  the  club. 

W.  K.  Hoyt,  business  manager  of 
Winston-Salem  (N.  C.)  Journal  and 
Sentinel,  pr,;sided  at  the  quarterly 
meeting  of  the  Associated  Dailies  of 
North  Carolina  Press  Assn.,  recently 
in  Winston-Salem.  Gordon  Gray, 
Journal  and  Sentinel  publisher,  was 
host  at  a  luncheon. 

Roby  Robinson,  national  advertis¬ 
ing  manager,  Atlanta  (Ga.)  Constitu¬ 
tion,  and  Mrs.  Robinson,  have  an- 


WASHINGTON 

CORRESPONDENT 

“CALL  Henry  L.  Sweinhart,”  some¬ 
one  suggested  when  the  State  De¬ 
partment  foimd  it  necessary  to  have 
the  approximate 
date  of  Publisher 
Frank  A.  Mun- 
sey’s  death. 

So  a  call  went 
through  from  the 
Federal  building 
to  the  office  of 
Havas  News 
Agency’s  Wash¬ 
ington  corre¬ 
spondent-,  the 
question  was  put 
and  the  answer 
flashed  back 
without  refer¬ 
ence  to  any  records:  Dec.  22,  1925. 

Henry  Sweinhart  has  rightly  been 
described  as  cyclopedia  of  Wash¬ 
ington  information,  but  in  this  case 
“association  of  ideas”  turned  the  trick. 
He  was  president  of  the  National 
Press  Club  in  1925.  The  original 
financing  for  the  club  building  was 
consummated  and  $7,500,000  needed 
for  the  purchase  of  land  and  con-  | 
struction  was  made  available  at  the 
office  of  the  New  York  Trust  Com¬ 
pany,  Dec.  22,  1925.  \ 

“'That  was  a  ‘red  letter’  day,  some-  j 
thing  like  Christmas  or  your  birthday, 
one  to  be  remembered  always  by 
those  who  participated  in  it,”  explains 
the  Havas  Agency  correspondent. 

“As  we  came  out  of  the  New  York 
Trust  offices  on  Broadway  for  lunch, 

I  recall  newsboys  selling  heavily 
black-leaded  newspapers  announcing 
the  death  that  morning  of  Frank  A. 
Munsey. 

“I  was  sitting  in  my  Washington 
office  when  the  telephone  rang  and 
the  voice  at  the  other  end  of  the  line 
said:  ‘This  is  the  State  Department. 
Can  you  tell  us  when  Frank  A.  Mun¬ 
sey  died?’ 

“  ‘Dec.  22,  1925,’  I  Hashed  back.  I 
could  have  given  the  same  answer 
50  years  later.” 

nounced  the  birth  of  an  8-pound  son, 
on  April  27.  He  will  be  named 
Roby,  Jr. 

Paul  Boyden,  assistant  circulation 
manager,  Jackson  (Mich.)  Citizen 
Patriot,  was  elected  secretary  of  the 
Jackson  Junior  Chamber  of  Com¬ 
merce  at  the  recent  annual  meeting. 

Miss  Stella  Shore,  of  the  Winston- 
Salem  (N.  C.)  Journal  and  Sentinel 
business  cffice,  was  awarded  the  lov¬ 
ing  cup  by  the  Pilot  Club,  woman’s 
civic  organization,  as  the  member  best 
exemplifying  the  ideals  of  the  club 
during  the  past  year. 

Fred  Rucker,  30,  of  San  Antonio,  re¬ 
signed  April  27  as  a  member  of  the 
advertising  staff  of  the  San  Antonio 
Express  to  run  for  the  U.  S.  senator- 
ship  of  Texas  now  held  by  Tom  Con- 
nally. 

John  R.  Osborne,  advertising  man¬ 
ager,  Coming  (N.  Y.)  Evening  Lead¬ 
er,  addressed  the  Corning  Rotary  re¬ 
cently. 

Max  Bridges,  business  manager, 
Spartanburg  (S.  C.)  Herald-Journal, 
and  long  active  in  South  Carolina 
Masonic  affairs,  was  among  officials 
participating  in  ceremonies  launching 
the  new  Roebuck  (S.  C.)  Masonic 
Lodge  recently. 

D.  Hiden  Ramsey,  general  manager, 
Asheville  (N.  C.)  Citizen-Times,  will 
deliver  the  keynote  address  at  the 
North  Carolina  state  Democratic  con¬ 
vention  opening  May  17  at  Raleigh. 

George  R.  Galipeau,  for  four  years 
in  the  advertising  department  Holyoke 
(Mass.)  Transcript  -  Telegram,  has 
joined  the  Taylorcraft  Aviation  Corp., 
(Continued  on  next  page) 


PRESENTING 


Infectiously 

breezy, 

A  seven-day  comic 
That  makes 
laughing  easy 

From  the  most  modern-minded 
national  magazines  publishing 
comic  cartoons  comes  star  Abner 
Dean  to  do  a  daily  newspaper 
panel  and  Sumlay  color  page. 

He  calls  it  FLNNV  SIDE  UP. 

In  it  this  young  Dean  of  cartoon¬ 
ists  will  bring  to  newspapers  the 
deft  and  distinctive  style  of  pic¬ 
tured  humor  that  has  won  him 
representation  on  the  covers  and 
the  inside  pages  of  The  New 
Worker,  a  [>lace  among  the  hand¬ 
picked  few  \shose  cartoons  make 
(Collier's,  full  pages  in  full-color 
rcpnuluction  in  Esquire. 


Abner  Dean  s  FUNNY  SIDE  UP 
is  available  for  immediate  release. 


For  samples  of  both  panel  and 
page,  please  write  to 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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News,  New  York,  for  the  last  10  years, 
has  been  appointed  manager  of  its 
food  deoartment. 


distributor  of  airplanes.  Charles  E. 
Blumenauer,  who  for  the  past  year 
and  a  half  has  been  special  assign¬ 
ment  reporter  will  move  over  to  the 
advertising  department. 

Edward  H.  Gero,  formerly  automo¬ 
tive  manager  of  the  Brooklyn  Eagle, 
has  joined  the  H.  H.  Group,  repre¬ 
senting  the  Long  Island  Press,  Long 
Island  Star-Journal  and  Staten  Island 
Advance. 

Victor  C.  Trebay  of  the  national 


In  The  Editorial  Rooms 


FRED  M.  McLennan,  managing  edi¬ 
tor,  Buffalo  (N.  Y.)  Courier-Express 
and  J.  Montgomery  Curtis,  city  editor 
of  Buffalo  Evening  News,  were  mem¬ 
bers  of  a  delegation  of  Buffalonians, 
who  journeyed  to  New  York  by  air 
April  24  and  lunched  at  the  new  met¬ 
ropolitan  airport  as  guests  of  Mayor 
LaGuardia. 

William  G.  Dwight,  managing  editor. 


advertising  staff  of  the  Bronx  Home  Holyoke  (Mass.)  Transcript  -  Tele- 
_ gram,  spoke  recently  on  “Our  Inter- 
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natidn  Problems”  before  the  Unitarian 
Women’s  Alliance  of  Northampton, 
Mass. 

Thomas  F.  Flynn,  sports  editor, 
Northavipton  (Mass.)  Daily  Havip- 
shire  Eagle,  spoke  recently  on  “Sports 
in  the  News”  at  the  annual  banquet 
of  the  Northampton  Council,  Knights 
of  Columbus. 

Robert  G.  Shand.  city  editor,  New 
York  Daily  News,  spent  the  past  week 
at  his  summer  home  at  Cape  Cod. 

Fred  Maly,  sports  editor,  San  An¬ 
tonio  News,  was  elected  president  of 
the  Texas  Outdoor  Writers  Assn., 
April  23  at  Port  Aransas.  Jim  Mc- 
Mullin,  Fort  Worth  Star-Telegram, 
was  named  vice-president,  and  John 
Huntress  of  the  San  Antonio  Express, 
secretary-treasurer. 

Thomas  J.  Murphy,  sports  editor  of 
Waltham  (Mass.)  News-Tribune,  for 
the  last  three  years  has  been  named 
city  editor,  and  Arthur  L.  Ballou, 
formerly  assistant  sports  editor  has 
been  named  sports  editor. 

Robert  C.  Cutler,  sports  editor,  New¬ 
port  News  (Va.)  Daily  Press,  was  one 
of  three  Democratic  candidates  for 
the  City  Council  nominated  at  the 
recent  Democratic  primary. 

Joseph  Doran,  assistant  news  editor, 
Cincinnati  Post,  suffered  a  fractured 
leg  recently  when  he  fell  while  run¬ 
ning  for  a  street  car. 

Everett  Norlander,  news  editor,  Chi¬ 
cago  Daily  News,  is  recovering  from 
an  illness  at  Presbyterian  Hospital, 
Chicago. 

Leslie  D.  Kimble,  managing  editor. 
Coming  (N.  Y.)  Leader  and  president 
of  the  Corning  World  War  Memorial 
Library  Board,  spoke  on  behalf  of 
the  Mayor  at  the  Spring  Institute  of 
librarians  held  in  Corning  recently. 

Bill  Tyree,  night  manager  of  the 


Los  Angeles  United  Press  bureau,  was 
a  speaker  at  the  April  23  meeting  of 
the  Los  Angeles  Advertising  Club. 
He  discussed  European  censorship 
and  news  transmission  problems. 

R.  Alton  Jackson,  city  editor,  Wins¬ 
ton -Saleru  (N.  C.)  Sentinel,  has  been 
named  an  honorary  member  of  the 
Gray  High  School  Quill  and  Scroll 
Society,  journalistic  student  organiza¬ 
tion.  The  membership  was  bestowed 
after  Jackson  had  addressed  the  stu¬ 
dent  body  during  the  exercises  in 
which  new  members  of  the  society 
were  tapped. 

Mrs.  Mary  Deitrich  Bradstreet, 
women’s  club  editor,  Cincinnati  (O.) 
Enquirer,  has  submitted  plans  which 
are  now  being  studied  by  Cincinnati 
club  women  toward  the  proposed 
amendment  of  the  Social  Security  Act 
with  a  view  to  eliminating  apparent 
discriminations  against  employ^  mar¬ 
ried  women  and  their  dependents. 

Bill  Henry,  Los  Angeles  Times  col¬ 
umnist,  became  a  grandfather  twice 
within  24  hours  last  week.  On  April 
24  one  of  his  daughters,  Mrs.  Patricia 
Yeomans,  became  the  mother  of  an 
8-pound  girl,  and  on  April  25  another 
daughter,  Mrs.  Peggy  McHargue,  be¬ 
came  the  mother  of  a  7-Dound  8-ounce 


Alexandria  (La.)  Daily  Town  TaH, 
may  enter  a  group  of  his  paintings  in 
the  Southern  Art  League  at  Charles¬ 
ton,  S.  C.  Twenty  of  his  60  com¬ 
pleted  pictures  were  recently  placed 
in  the  Southern  States  Art  League 
gallery  at  Alexandria.  He  resumed 
painting  last  Christmas  after  following 
it  as  a  hobby  several  years  previously. 

Joseph  F.  Dinneen  of  editorial  staff. 
Boston  Globe,  has  sold  a  play  entitled 
“Without  Bail,”  to  Harry  Oshrin,  New 
York  theatrical  lawyer  and  associate 
of  Jack  Kirkland.  Mr.  Oshrin  plans 
to  produce  the  play,  a  comedy  in  a 
county  jail,  next  season. 

Morton  Thompson,  Hollyvxoi 
(Cal.)  Citizen-News  columnist,  is  re¬ 
cuperating  from  an  appendectomy 
performed  April  26  at  the  Hollywood 
Hospital. 


Tbe  Ringle  eolumB  forty-two  line  rate  maker  card  at 
t  coat  a  622,  per  week  eamR  at  low  a  rate  on  t  52 
time  batit  at  any  other  tchedule  namely,  $182  per 
PRtc;  6103  half  page;  657  quarter  page  *^arter, 
lignth  and  tixteentn  paget  mutt  be  on  definite  copy 
tchedule. 


CLAttiriED  Ratbi:  90c  per  agate  line  one  time;  70c 

per  agate  line  four  timea _ 

SiTUATioNi  Wanted:  60e  per  agate  line  one  time; 
40c  per  agate  line  four  timet  (count  five  wordt  to 

the  line). _ 

SuBBCaimoN  Rates:  By  mail  payable  in  advance 
United  Statea  and  Itland  Pottettiont,  64  per  year; 

Canada,  64.50;  Foreign,  65. _ 

ClcB  Rates:  The  dub  rates  are  applicable  to  all 
tnbtcriptiont  in  any  one  organization — whether  paid 
for  Dy  the  company  or  individuals.  Three  tubterip- 
tiont  to  ^arate  addrettet  for  one  year  etch  or  one 
tubK  rip  lion  for  three  year^  610;  five  or  more  tub- 
tcriptlont  1 1  one  mup  to  different  addrettet  for  one 
year  at  63.00  eau  or  individual  tubteription  for  five 
years  at  616  00;  additional  tubteriptiont  on  tbe  tame 

batit — -lamely  three  doHart  each. _ 

Member:  The  Attodated  Butinett  Papers,  Advei- 
titing  Federation  of  America,  National  Editorial 
Attodation,  National  Better  Butinett  Bureaus  and 
tbe  Audit  Bureau  of  Circulations  with  an  average 

audited  net  paid  *‘A  B  C  ”  at  foUowt: _ 

I  Six  Months  I  Net  |  Total  Dit- 1 

Ended  Paid  tribution 


1935 . 

1934 . 

1933 . 

1933 . 


Net 

Paid 

Total  Dia- 
tributioD 

12,227 

12,141 

11,738 

10,855 

10,178 

9,651 

8,626 

9,337 

10,116 

10,403 

10,180 

13,069 

13,053 

12,779 

12,064 

11,206 

10,607 

9,819 

10,488 

11,120 

11,417 

11,564 

Samuel  S.  Tyndall,  courthouse  re¬ 
porter  and  aviation  editor,  Indian¬ 
apolis  Times,  and  Mrs.  Tyndall,  are 
the  parents  of  a  son,  Robert  Randall 
Tyndall,  born  April  27  in  Methodist 
Hospital,  Indianapolis. 

Leo  Sheridan,  veteran  Associated 
Press  staff  man,  for  some  years  at 
Pittsburgh  and  later  at  Harrisburg, 
has  joined  the  Pittsburgh  Sun-Tele¬ 
graph  copy  desk. 

Edward  Dockeney,  sports  writer, 
Martinsburg  (W.  Va.)  Evening  Jour¬ 
nal,  was  elected  president  of  the  City 
Softball  League  for  the  ensuing  year. 

Joseph  Barnes,  of  New  York  Herald 
Tribune,  was  one  of  three  sjyeakers, 
who  addressed  the  Foreign  Policy 
Assn.,  and  Columbia  Institute  of  Arts 
and  Science  April  29  at  McMillin 
Theatre,  New  York,  on  “The  Enigma 
of  Russia.” 

Cameron  Hyde,  formerly  of  the  Al¬ 
bany  (N.  Y.)  Times-Union  copy  desk, 
has  joined  the  New  York  Herald 
Tribune  copy  desk. 

John  T.  McCutcheon,  Jr.,  son  of 
John  T.  McCutcheon,  dean  of  Chicago 
Tribune  cartoonists,  has  joined  the 
Tribune  editorial  staff  as  a  reporter 
in  the  metropolitan  department. 

Ralph  W.  Brewer,  telegraph  editor, 


MINNEAPOUS  PUBUSHER  HONORED 

At  the  reception  for  George  B.  Bickelheupt,  publisher  of  the  Minneapolis  Tribune  News¬ 
papers,  given  by  James  S.  Milloy,  Tribune's  representative  in  Washington,  in  the  Wal¬ 
dorf  last  week  were,  left  to  right:  Henry  P.  Bristol,  president,  Bristol-Myers  Co.; 
Colby  M.  Chester,  chairman.  General  Foods  Corp.;  Mr.  Bickelhaupt;  Arthur  H.  Kudner, 
president,  Arthur  H.  Kudner,  Inc.;  Congressman  Joseph  W.  Martin,  house  minority 
leader;  and  Earl  Puckett,  president.  Allied  Stores  Corp. 


WILLIAM  K.  ABERNATOY,  70,  pub¬ 
lisher,  Selmer  (Tenn.)  McNoiry 
County  Independent,  former  speaker 
of  the  Tenne.ssee  House,  former  mem¬ 
ber  of  the  Tennessee  Senate  and  for¬ 
mer  attorney  general  of  that  state, 
died  April  25  at  a  Memphis  hospital. 

Willard  C.  Chase,  82,  news  editor. 
Lynn  (Mass.)  Item  for  40  years  and 
with  the  paper  since  it  was  estab¬ 
lished  62  years  ago,  died  April  25  at 
his  home  in  Swampscott. 

H.  J.  F.  Berkeley,  74,  business  man¬ 
ager  of  Stockton  (Cal.)  Record,  from 
1918  until  his  retirement  in  1929  be¬ 
cause  of  ill  health,  died  April  23  at 
his  home  in  Soulsbyville,  Cal.  He  had 
been  in  ill  health  for  several  years. 
He  entered  the  newspaper  business 
with  the  London  (England)  Morning 
Leader.  Coming  to  the  United  States 
he  joined  the  New  York  World  circu¬ 
lation  staff  and  later  was  circulation 
manager  of  Boston  Traveler  and  the 
New  York  Evenitig  Journal.  He  then 
worked  in  Chicago.  Going  to  Cali¬ 
fornia  he  became  assistant  circulation 
manager  of  the  Oakland  Tribune  and 
later  circulation  manager  of  Sacra¬ 
mento  Bee. 

Herman  Taylor,  69,  legislative  cor¬ 
respondent  in  Delaware  for  the  Phil¬ 
adelphia  Record  and  the  Associated 
Press,  died  on  April  27  of  a  heart  at¬ 
tack  at  Dover,  Delaware.  He  covered 
the  State  Capitol  for  45  years. 

J.  Francis  Keeley,  58,  advertising 
salesman  of  the  Thomas  W.  Briggs 
organization  at  Memphis,  Tenn.,  was 
stricken  by  a  heart  attack  April  21 
while  on  a  street  car  there  and  died 
before  reaching  a  clinic.  He  was  em¬ 
ployed  by  advertising  departments  of 
the  Memphis  Press-Scimitar,  Helena 
(Ark.)  World,  Little  Rock  (Ark.) 
Democrat,  Chicago  Herald-Examiner 
and  New  Orleans  Item  before  joining 
the  Briggs  organization  at  Atlanta  1® 
years  ago.  He  was  in  charge  of  the 
weekly  review  page  published  each 
Monday  in  the  Commercial  Appeal. 

Miss  Bertha  Terese  Warner,  su¬ 
pervisor  of  the  classified  department 
of  the  Buffalo  Courier-Express  for 
the  last  20  years,  died  April  24  m 
Millard  Fillmore  Hospital  after  an  ill¬ 
ness  of  less  than  a  week. 

Charles  J.  Reddish,  41,  formerly  of 
the  Boston  Globe  staff  and  previously 
employed  on  Hartford  and  New  Hav¬ 
en,  Conn.,  and  Washington, 
papers,  died  April  24  in  Mount  Alto 
Veterans  Hospital,  Washington. 

George  Murphy  Payne,  74.  former 
telegraph  editor  of  Cincinnati  Times- 
Star  and  who  had  served  for 
terms  as  president  of  Associated 
Editors  of  Ohio,  died  April  22  in  Cm- 
cinnati.  In  recent  years  he  was  > 
clerk  in  the  Hamilton  County  engi¬ 
neer’s  office. 
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A  NEW  CLEANSING  POWDER  THAT  IS 

kind  to  hands 


OlD  Dt 
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ADVERTISING 


Modern  advertising  has  taken  on  the 
“News  Flash”  character.  Your  alert  adver¬ 
tising  agency  has  all  the  dynamic  “rush”  of 
putting  a  paper  to  “bed”  .  .  .  meeting  last- 
minute  “dead-lines.”  Great  national  adver¬ 
tisers  use  newspapers  more  and  more  because 
their  messages  to  markets  deal  with  important 
announcements,  new  products,  new  versions 
of  old  products,  special  offers,  dealer  tie-ins, 
free  features,  contests,  alluring  premiums, 
combination  selling  campaigns.  Such  adver¬ 
tising  is  in  every  sense  “live  news,”  with  the 
justifiable  expectancy  of  immediate  public 
response.  Only  newspapers  can  possibly  do 
the  job. 

To  what  extent  does  your  newspaper  han¬ 
dle  this  newer  “live-news”  advertising?  Is  at 
least  50%  of  your  national  linage  the  new 
“NOW”  type  of  advertising? 


Editor  &  Publisher  is  the  medium  used  by  those  news¬ 
papers  which  DO  carry  a  fat  quota  of  streamlined,  NEWS- 
advertising.  But  WHY?  Because,  in  its  own  right,  it  is 
as  successful  in  reaching  those  who  direct  national  linage 
as  is  the  progressive  newspaper  in  reaching  the  public. 
“Spot-news”  advertising,  incidentally,  is  receptive  to  NEW 
markets  and  wired-in  space  commitments. 


^"Because  of  the  primary  importance  of  newspapers,  advertising 
agency  men  should  keep  abreast  of  news  and  developments  in  this 
field.  Over  a  period  of  years,  1  have  found  that  the  best  way  of 
keeping  myself  informed  on  the  subject  is  regular  reading  of  EDITOR 
&  Publisher.  Not  only  is  the  news  well  covered,  but  I  find  opinions 
expressed  in  an  enlightening  manner.” 

{Signed)  H.  K.  McCann,  President 
M cCann-Erickson ,  Inc. 
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New  York  ‘PM’  to  Have 
11  Working  Photogs 


boy.  He  is  a  graduate  of  the  New  York 
Academy  of  Design,  where  for  three 
consecutive  years  he  was  a  first  prize 
winner.  Later  he  became  an  illus¬ 
trator  for  the  New  York  Journal  and 
the  Philadelphia  Sunday  North  Ameri¬ 
can.  His  illustrations  have  appeared 


By  JACK  PRICE 


ARRANGEMENTS  have  been  com-  lengths.  There  is  also  a  Magic  Eye 

pleted  for  the  photo  department  of  which  is  fitted  with  short  and  long  In  1937,  he  was  awarded  the  Samuel 

the  new  tabloid  PM,  which  is  expected  focus  lenses.  The  most  modern  ap-  T.  Shaw  Prize,  one  of  the  outstanding 

to  reach  the  streets  of  New  York  City  paratus  to  be  included  in  the  equip-  art  awards  in  America,  for  his  oil 

June  18.  ment  is  a  Speedlite  combination  in-  painting  entitled  “The  Bather,”  which 


in  such  magazines  as  the  Saturday 
Evening  Post,  Cosmopolitan,  Scrib¬ 
ner’s  and  the  Woman’s  Home  Corn- 
lengths.  There  is  also  a  Magic  Eye  panion. 


The  staff  will  consist  of  11  working  vented  by  Dr.  Harold  E.  Eldgerton.  now  hangs  in  the  New  York  A.  C. 


of  “the  largest  copy  desk  in  the  world’ 
where  the  combined  Record-America 
copy  and  news  men  total  19  worken 
who  edit  the  300,000  words  received 
daily  over  22  leased  wires,  seven  au¬ 
tomatic  printers,  scores  of  Morse 
wires,  telephones,  mail  and  the  local 
staff. 

The  entire  staff  took  part  in  prepar¬ 
ation  of  the  piece  with  Publisher 
Harold  G.  Kem  furnishing  the  inti¬ 
mate  cost  figures;  Ernest  Hoftyzer,  ad¬ 
vertising  director  and  Jack  M.  Sten- 
buck,  circulation  manager,  co-operat¬ 
ing. 


photographers  and  seven  in  the  edi-  This  is  the  lamp  which  is  used  for 


torial  management.  The  plant  has  taking  pictures  at  one  millionth  of  a 
been  installed  in  Brooklyn  where  the  second. 


editorial  offices  of  the  paper  are  We  have  been  told  the  photograph 


located.  Harry  Baker,  former  man-  department  also  will  purchase  pic- 
ager  of  the  INP,  will  be  head  of  the  tures  from  free  lancers.  This  is 


entire  picture  combination  as  Photo  worthy  of  notice  because  some  of  the 
Manager.  William  T.  McCleery,  for-  greatest  news  photos  have  been  made 


Boston  Daily 
Reveals  Business 
Operation  Figures 


merly  editor  of  the  Associated  Press  by  amateurs,  and  free  lance  camera- 
Feature  Service,  and  later  with  Li/e  men.  In  this  regard  PM  recognizes  the 


magazine,  will  be  photo  editor,  importance  of  the  non-professional 
Charles  Tudor,  formerly  assistant  art  and  hopes  it  will  maintain  a  close 


Record-Americcm  Prints 
Statistics  in  Novel 
Promotion  Spread 


editor  of  Life,  has  been  appointed  art  liaison  with  them, 
editor.  Assistant  art  editor  will  be  In  its  prospectus,  PM  claims  it  will 
Augustus  Peck,  who  has  been  a  con-  be  the  first  real  picture  paper,  stating 
tributor  to  the  New  Yorker  and  a  that  more  than  half  the  paper  will  be 
teacher  in  the  American  Artists  utilized  for  pictures  that  do  not  merely 


Taking  readers  into  its  confidence 


be  the  first  real  pikure  paper,  stating  .  publishing  intimate  details  of 
that  more  than  half  the  paper  will  be  operation  proved  a  popular 


School.  T.  M.  Cleland,  designer  of  illustrate  a  story  but  tell  one. 

Fortune  magazine  and  Scribner’s,  is 

art  director.  Farley  W.  Wheelwright,  To  Open  Plant 

also  from  Life,  has  been  assigned  to  t  irr)  x  STOnKF.M*? 


“birthday”  promotion  stunt  of  the 
Boston  Record- American,  Hearst 
morning  and  evening  papers,  which 
were  combined  two  years  ago  April  26. 
The  stunt  which  was  conceived  by 


tVio  r>rnHiirtinn  in  tho  art  Honartmpnt  STOOKENS,  technical  adviser  Walter  Howey,  managing  editor,  who 

Sar^v  Va?  iwtS  tn  Photo-Producten,  N.V.,  has  been  responsible  for  many  Hearst 

Gustave  Rickarby,  was  selec  e  to  Belgium,  reports  his  company  will  advancements  has  already  attracted 
manage  the  production  in  the  pho  o  ,„„„  producing  films  and  paper  much  aSon.  ^ 

^Ls  operated  in  Done  in  the  form  of  a  feature  story 

starter  with  the  Associated  Press  Williamstown,  Mass.  using  a  double  page  center  spread 

heW^tha^^  Company  is  one  of  the  leading  with  boxes,  illustrations  and  text,  the 

eraman  with  thf>  Timp<i  Widp  World  uianufacturers  of  Sensitized  photo-  feature  included  the  usual  story  on 

Photos  graphic  products  but  never  actually  how  a  newspaper  is  published  includ- 

rnoios.  piiotoas  Picked  produced  its  materials  in  this  country  ing  photos  taken  with  the  new  “Speed- 

,  •  1  j  *  although  they  have  several  plants  Ray”  camera  equipment  and  statistics 


Ed  Stanley  Joins 
New  Hartford  Daily 

Edward  Stanley,  former  Associated 
Press  executive,  and  until  recently  the 
press  officer  for  the  Paul  V.  McNutt 
campaign  for  the  Presidential  nomina¬ 
tion,  has  joined  Hartford  (Conn.) 
Newsdaily  as  a  “managing  editor,"  al¬ 
though  his  duties  are  not  confined  by 
this  title. 

Mary  McMahon,  former  advertising 
copy  writer  for  a  local  department 
store,  has  taken  up  a  consumer’s  col¬ 
umn  called  “Money’s  Worth.”  It  is 
a  non-advertising  venture. 

Mr.  Stanley’s  primary  function  on 
Newsdaily  is  to  co-ordinate  the  edi¬ 
torial  and  picture  work,  thus  taking 
some  of  that  responsibility  from  Editor 
Bice  Clemow’s  shoulders.  He  said  his 
stay  with  Newsdaily  is  not  a  perma¬ 
nent  one. 


This  company  is  one  of  the  leading  with  boxes,  illustrations  and  text,  the 
manufacturers  of  sensitized  photo-  feature  included  the  usual  story  on 


Four  Photogs  Picked 


photographers  picked  to  where  films  and  paper  are  cut  and  showing  more  than  half  a  million 


staff  PM,  we  are  only  permitted  to  packed, 
name  four  of  them.  'The  other  seven  Workmen 


lines  gain  in  advertising  since  the  two 
name  tour  ot  them,  ihe  other  seven  Workmen  are  now  engaged  in  papers  were  merged, 

inaster  cameracraftsmen  are  not  men-  cleaning  and  preparing  the  factory  In  addition  a  separate  box  furnished 
tioned  because  they  are  still  m  the  which  has  been  idle  for  the  past  10  intimate  statistics  seldom  seen  in 
employ  of  other  organizations.  The  years.  newspaper  promotion  piece  of  a 

star  of  the  photo  d^artment  will  be  These  figures  included:  re 

Margaret  Bourke-Wnite,  form^ly  of  Testing  Department  $155,000  a  year;  heat,  light,  power  a 

^fe.  Another  feminine  member  to  Electrical  Testing  Laboratories  insurance,  $90,000;  telephone  and  w 

be  picked  is  Mary  Morris,  formerly  i-aooratories  .  ’ci 43000-  taxes  $182  0 

with  the  AssooiatPd  Press  where  she  ^ew  York  City  announces  it  has  services  514,1.000  taxes  5i»AO 


with  the  Associated  Press  where  she 
was  engaged  in  making  feature  pho¬ 
tos.  Leo  Lieb  was  taken  from  the 
staff  of  the  New  York  Daily  Mirror. 


$143,000; 


$182,000; 


He  is  the  photographer  who  took  the  f"  unbiased  report  on  any  type  shut- 


Dicture  of  “Si^ie”  the  ohoto  which  synchronizer.  The  service  of-  ^  snowed  in  trucKs 

picture  ot  busie  me  v  u  fered  may  be  of  interest  to  manv  oho-  traveling  1,650,000  miles  and  consum- 

caused  such  a  sensation  in  New  York  **^'*^“  mieresc  10  many  pno-  01 7000  nf  aasnlin*.  while 

recentlv  and  which  we  nublished  last  tographers  who  have  doubted  the  ac-  217,^  gallons  ot  gasoline  while 

recemij^na  wnicn  we  puoiisnea  lasi  f  xheir  eouinment  and  have  the  mechanical  department  consumed 

week.  The  last  of  the  quartet  is  Alan  curacy  or  tneir  equipment  a^nd  have  ^ 

Fisher  who  got  his  big  chance  with  of  a  plant  with  proper  ^4,000  tons  otpa^r 

.he  Nee,  Yoeh  WoHd-Teiegme.,  As  testing.  and  4  tons  of 


soon  as  the  other  seven  members  of  " 

the  staff  begin  their  duties  with  PM  SvobOQCI  N©W  EqqIg 

*,nhts‘ Editorial  Cartoonist 


.  aphies.  z 

We  are  told  that  Miss  Bourke-White 


Vincent  A.  Svoboda,  noted  artist  and 


will  be  used  to  high-light  the  picture  painter,  has  joined  the  staff  of  the 
space  in  me  paper.  She  will  be  given  Brooklyn  (N.  Y.)  Eagle  as  editorial 


special  assignments  plotted  by  the  cartoonist,  succeeding  to  me  easel 
editorial  department.  Miss  Morris  vacated  by  John  Cassel,  who  is  leav- 


will  continue  feature  work,  the  field  ing  the  newspaper  field  to  devote  him- 
in  which  she  has  made  a  name  for  self  to  other  aii  interests. 


(UP) 


Lieb  will  be  assigned  to  Bom  in  Czechoslovakia,  Mr.  Svo- 


cover  sports  and  general  news  while  boda  came  to  the  United  States  as  a 
Alan  Fisher  also  will  do  general  news  _ _ _ _ 


THE  MARK 


assignments. 

Camera  Equipment 

The  plant,  just  completed,  will  con¬ 
sist  of  five  individual  darkrooms,  one 
central  printing  room  and  other  rooms 
for  finishing,  handling  of  chemicals 
and  miniature  films.  The  enlarging 
room  is  equipped  with  one  standard 
Saltzman  enlarger  and  two  others  for 
miniature  films.  The  camera  equip¬ 
ments  consists  of:  one  40-inch  and 
one  28-inch  Big  Berthas  for  sports; 
two  4x5  graflex,  six  4x5  speed 
Graphics  and  several  Contaxes.  The 
min'  ture  cameras  have  been  fitted 
with  a  series  of  lenses  ranging  in  focal 
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NEWSPAPER  PROPERTIES 


OF  ACCURACY,  SPEED 


Boughf-Sold-Appraised 

Consolidations-Mergers 


AND  INDEPENDENCE  IN 


WORLD  WIDE  NEWS 


Confidential  Negotiations 


NEWSPAPER  APPRAISAL 
CORPORATION 


COVERAGE 


I  L.  Parker  Likrir,  Pres.  = 

I  Times  Bide.,  Times  Square,  New  York  3 
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UNITED  PRESS 


DAILY  BURGLARIZED 

Tarentum,  Pa.,  April  29 — Employes 
of  the  Valley  Daily  News  found  a 
scoop  waiting  in  the  business  office 
mis  morning.  During  the  week-end 
a  side  window  had  been  forced  open 
and  $300  stolen  from  the  newspaper 
offices. 


years.  newspaper  promotion  piece  of  any 

kind.  These  figures  included:  rent. 
Testing  Department  $155,000  a  year;  heat,  light,  power  and 

THE  Electrical  Testing  Laboratories  insurance,  $90,000;  telephone  and  wire 


M 


^uAinedS 


included  a  department  for  the  testing  transportation  costs,  $322,000;  psy- 
of  shutters  and  filters.  For  a  small  $2,900,000;  total  expenses,  $6,- 


fee  mis  concern  will  test  and  present  830,000;  value  of  equipment,  $2,800,- 


i  v  lana^erS . 

PRES-A-TINT 


Other  figures  showed  78  trucks 


should  be  used  by  your 
artists.  Cut  down  your 
overhead  on  Ben  Day  and 
highlight  engravings.  Pres- 
A-Tlnt  is  as  easy  as  using 
your  leadpencil. 


Figures  for  1,200  employes  showed 
more  man  25%  had  been  with  me 
papers  more  man  15  years  and  nearly 
50%  had  been  with  the  paper  ten  or 
more  years. 

Omer  statistics  illustrated  the  story 


See  your  local  art  dealer  or  urile 

FINE  ART  MFG.  CO. 

208  St.  Clair  N.W.,  Cleveland,  Okie 


CLINE  ELEC.  MFG.  CO. 


Chicogo:  211  West  Wocker  Drive 
New  York:  220  Easf42nd  Street 
Son  Francisco:  1$t  Not'l  Bonk  Blog 
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Skott  'Tak^± 


IN  THE  future  Russell  Comer  of  the 
Russell  Comer  Advertising  Com¬ 
pany  of  Kansas  City,  will  read  before 
.e  partakes  of  medicine. 

Recently  he  got  a  letter  from  his 
ather  informing  his  son  he  was  send- 
.Tg  him  a  box  of  capsules  he  thought 
jould  be  good  for  his  health. 

“Start  taking  them  the  minute  they 
'rive,”  the  parent  advised. 

Comer  looked  over  his  desk,  saw  12 
apsules  in  a  box  that  had  been  opened 
his  secretary,  hurriedly  put  one 
his  mouth  and  launched  into  his 

The  first  letter  to  his  attention  was 
-e  from  a  young  man  applying  for 
.job.  The  letter: 

To  show  you  that  I  am  versatile 
ad  have  many  novel  ideas,  I  have 
ped  my  qualifications  on  a  series  of 
rips  of  paper  inclosed  in  a  dozen 
spsules  that  I  am  sending  to  you. 
Head  them  from  No.  1  to  No.  12  and  I 
.e’ieve  my  application  will  be  ac- 
-pted.” 

Comer,  with  a  rather  heavy  feeling 
■side,  realized  he  had  swallowed  one- 
nelfth  the  young  man’s  application 
:",d  still  had  not  warded  off  the  flu. 
liyway,  the  applicant  got  the  boss’s 
;nention. 

■ 

TFE  TELEPHONE  bell  in  the  Atlanta 
Constitution  society  department  rang 
.riously.  A  feminine  voice  at  the 
her  end  of  the  line  asked  to  speak 
*lih  the  editor  who  was  out  of 
■-e  office.  She  was  queried  as  to 
ihether  anyone  else  could  help  her? 
“Yes,”  said  she,  “it’s  a  case  of  life 
lid  death.” 

“What  is  the  matter?”  quoth  the 
ewspaper  woman. 

"You  have  my  name  mentioned  with 
-IS  wrong  boy  in  a  dance  list.”  an¬ 
gered  the  desperate  voice. 


iMART  HEADLINE  from  Newark 
(N.  J.)  Sunday  Call:  • 

TANKS,  BUT  WE 

DON’T  WANT  ANY 


That’s  Europe’s  Attitude 
ON  American’s  Offer 
OF  Army’s  Latest 


te 

it 


\  FRIENDLY  old  typo  turns  up  in 
Albany  Knickerbocker  News: 

Fiends  and  associates  of  the  past 
^■id  present  will  gather  at  Keller’s 
•«taurant  tonight  to  honor  Edward 
•  Kerwin  for  his  40  years  of  public 
•“^ce.” 

■ 

.  &  Publisher  will  pay  $2  for  each 

"  accepted  and  oublished.  Those 
■*  used  will  not  be  returned. 


HOE 

precision 

SHAVING 

Machines 


lor  smoother  shaving 
M  Flat  &  Curved  Plates 


IWrife  for  illustrated  bulletin 

R-  HOE  &  CO.,  Inc. 

>38th  St. 

WEast  River),  New  York,  N.  Y. 


2nd  Consumer  Meet 
Scheduled  May  13-14 

The  American  consumer  movement 
will  be  studied  and  discussed  from  all 
angles  at  the  second  annual  Business- 
Consumer  Relations  Conference  on 
Advertising  and  Selling  Practices,  at 
the  Hotel  Pennsylvania,  New  York, 
May  13-14.  Representatives  of  edu¬ 
cation,  Mrs.  Average  American  House¬ 
wife,  of  business  and  of  government, 
will  attend  from  all  parts  of  the  coun¬ 
try  and  from  Canada  the  two-days  of 
sessions. 


“What  is  the  consumer  movement?” 
“Is  it  getting  stronger?”  “What  is 
‘consumer  education’  and  who  is  doing 
it?”  “Are  consumers  being  organized 
and  led  to  oppose  legitimate  busi¬ 
ness?”  “What  do  consumers  want  of 
business?”  “What  do  they  mean  by 
‘informative  advertising  and  label¬ 
ing’?”  “What  can  business  do  to  meet 
consumer  demands?”  “How  can  the 
consumer  movement  be  made  of  con¬ 
structive  mutual  benefit  both  to  busi¬ 
ness  and  consumers?”  and  “Does  the 
consumer  movement  mean  increasing 
government  interference  or  will  busi¬ 


ness  raise  its  standards  by  self-regula¬ 
tion?”  are  the  questions  to  which 
answers  will  be  sought  during  the 
conference. 

HONOR  AMY  COMSTOCK 

Miss  Amy  Comstock,  associate  edi¬ 
tor,  Tulsa  Tribune,  was  honored  as 
the  year’s  outstanding  newspaper 
woman  in  Oklahoma  at  the  annual 
Matrix  table  banquet  April  23  by  the 
University  of  Oklahoma  chapter  of 
Theta  Sigma  Phi,  national  honorary 
and  professional  society  for  women  in 
journalism. 


FLASHED  from  a  front  row  seat! 


30  FEET-1/200-F.16 

One  of  many  striking  shots  (lashed 
at  the  circus,  some  at  distances  of 
125  feet . . .  each  picture  shot  at  1/200 
with  only  one  G-E  Midget,  in  "spot 
flash”  reflector,  the  new-type  high- 
efficiency  unit  that  rifles  G-E  No.  5’s 
light  out  to  amazing  distances. 


65  FEET— 1/200— F.8 


45  FEET— 1/200— F.8 

[with  difTusinf^  rinfr] 


with  only  ONE  G~E  MAZDA 
MIGHTY  MIDGET 

Here's  the  biggest  news  in  flash  today!  The  new  G-E  Mazda  Mighty 
Midget  ...  no  bigger  than  a  golf  ball  .  .  .  gives  you  plenty  oj  light  for  8 
out  of  10  flash  shots  you’ve  been  taking  ...  if  you  simply  use  it  in  a  low- 
cost  socket  adapter  in  your  present  equipment.  But,  used  in  the  new 
high-efficiency  "directed  flash”  reflector,  G-E  No.  5  is  good  for  any  of 
your  regular  shots  and  jor  dozens  oj  other  pictures  at  distances  that  you 
never  dared  to  shoot  before  with  one  bulb!  Thanks  to  its  new  stronger 
egg-shaped  bulb  and  dye-protected  safety  jacket,  G-E  No.  5  sets  a  new 
high  in  flash  bulb  safety.  Its  bayonet  base  assures  positive  contact.  Its 
wide  flash  peak  and  amazing  uniformity  make  for  easy  synchronization. 
And  you  can  get  up  to  30  flash  bulbs  in  one  coat  pockatlTry  the  new  G-E 
EXTRA  SAFETY. . .  Mazda  Mighty  Midget  and  see  for  yourself ! 

EXTRA  CONVENIENCE 

and  an 

AMAZING 

Punch  of  Light! 


GENERAL  ^  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 
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P  U  B  L  I  S  H  Eh 


HOW  NEWSPAPER 
ADVilRTISING  WORKS 

By  FRANK  E.  FEHLMAN _ 

>10  i67.  Awnings — Porch,  Lawn  Furniture 


AS  T*  Jtly  as  20  years  ago  one  could 

'  on  two  hands  the  number  of 
hoi.  Ji  a  10-block  strip  that  had  a 
full  j  of  window  and  porch  awn¬ 
ings.  Today,  in  an  average  suburban 
residential  section,  and  in  thousands 
of  smaU  towns,  awnings  are  just  as 
common  as  screen  doors  and  porch 
swings. 

Last  summer  we  checked  the  awn¬ 
ing  ad  'ertisements  in  5  daily  papers 
in  cities  ranging  from  15,000  to  over 
500,000.  A  total  of  8  advertisers  were 
found.  Some  of  them  ran  inch  ads, 
with  a  sma’l  cut  of  an  awning.  Two 
ran  ads  on  the  weekly  building  pages 
— about  2  columns  4  inches.  On  a 
further  check-up  in  one  of  the  cities, 
we  located  one  shop  that  had  increased 
its  viness  by  the  simple  device  of 
having  two  high  school  boys  ring 
doorbells,  and  leave  in  each  home  a 
circular  that  described  the  work  of  the 
awning  shop.  A  price  list  was  in¬ 
cluded  and  an  offer  to  “measure”  any 
home  and  give  a  quotation. 

In  addition  to  adding  to  the  “looks 
value”  of  any  home,  awnings  do  an¬ 
other  job  that  few  owners  know  any¬ 
thing  about — the  reduction  of  inside 
temperatures  on  hot  days.  Daylight 
hours  are  more  pleasant  inside,  and 
the  ho\ise  is  also  cooler  when  the  sun 
goes  down.  Here  is  a  copy  theme  that 
can  be  \ised  to  build  a  campaign  for 
store  that  make  and  install  awnings. 

Research  Findings 

RECENTLY  we  heard  a  very  interest¬ 
ing  talk  by  Professor  S.  Konzo  of 
the  University  of  Illinois,  who  is  an 
authority  on  heating  and  air  condi¬ 
tioning.  During  the  past  20  years,  the 
Warm  Air  Heating  Association  of 
America  has  maintained  at  the  Uni- 
versitv  of  Illinois  a  large  home  in 
which  tests  are  conducted  covering  all 
phases  of  heating,  cooling,  humidity, 
fuel  costs,  etc. 

Professor  Konzc  stated  that  awnings 
made  a  very  definite  contribution  to 
reducing  inside  temperatures  on  hot 
days.  The  addition  of  awnings  for  all 
windows  with  east,  south  and  west  ex¬ 
posures  will,  in  some  homes,  reduce 
the  inside  temperature  from  five  to 
ten  degrees.  Here,  then,  is  a  live  copy 
theme  for  any  store  or  shop  engaged 
in  the  awning  business.  The  adver¬ 
tiser  should  be  sold  the  idea  of  run¬ 
ning  6  ads  a  week  for  May,  June,  July 
and  August.  If  a  Sunday  paper  is 
available,  we  recommend  7  ads  a  week 
for  the  full  4  months. 

Quality 

AWNING  materials  come  in  a  wide 

price  range  and  usually  in  from  10 
to  as  many  as  50  different  patterns. 
Some  are  guaranteed  to  be  fast  colors 
— they  will  stand  up  under  sun  and 
rain.  Certain  colors  fade  more  readily 
than  others.  This  being  true,  the  store 
running  the  campaign  should,  for  their 
own  protection,  be  careful  to  tell  pro¬ 
spects  the  truth  about  the  fabrics 
selected  for  the  awnings.  The  aver¬ 
age  person  has  no  way  of  determining 
the  value  of  the  materials  shown.  He 
must  rely  on  the  word  of  the  store. 


NOT  one  person  in  ten  (who  has 
never  bought  a  set  of  awnings)  has 
any  idea  as  to  the  cost  of  installing 
awnings  for  his  home.  Therefore,  it 
is  very  important  that  price  ranges  be 
included  in  all  ads.  We  favor  work¬ 


ing  out  a  price  schedule  for  about  four 
different  jobs. 

Have  the  awning  shop  get  up  a 
schedule  for  an  average  5-room  home, 
a  7-room  home,  an  8-room  home,  and 
a  10-room  home.  If  the  shopowner 
has  three  grades  of  awning  materials, 
he  can  quote  a  range  of  prices  for  each 
size  home  listed. 

In  addition  to  these  price  ranges,  he 
should  make  an  offer  to  visit  any 
home,  measure  the  job,  and  be  pre¬ 
pared  to  make  a  quotation  for  the  com¬ 
plete  job.  Some  awning  people  quote 
the  job  in  3  parts — labor,  iron  mate¬ 
rials,  and  fabric.  This  gives  the  pro¬ 
spect  a  better  idea  of  the  total  cost — 
how  it  is  divided. 

Running  the  Ads 

IT  would  be  our  suggestion  that  the  6 

ads  be  scattered  through  the  paper. 
Run  one  on  the  woman’s  page,  another 
on  the  local  news  page,  another  on 
pages  2,  3,  4  or  5,  another  on  the  sports 
page,  radio  log  page,  homemaker’s 
page,  etc.,  etc. 

Move  the  ads  around.  Everybody 
in  the  home  can  help  to  promote  the 
idea  of  a  cooler  home  this  summer — 
you’ll  reach  more  prospects  if  the  ads 
are  scattered. 

Porch,  Lawn  Furniture 

LIKE  awnings,  porch  and  lawn  furni¬ 
ture  were  the  exception  20  years 
ago.  Today,  dozens  of  factories  con¬ 
fine  all  of  their  manufacturing  to  these 
items. 

A  visit  to  any  first  class  furniture  or 
department  store  will  give  you  many 
ideas  for  copy.  In  addition  to  the 
literature  you  can  pick  up  in  these 
stores  (circulars,  booklets,  etc.,  pre¬ 
pared  by  the  manufacturers)  the  fol¬ 
lowing  ideas  should,  we  believe,  be 
used. 

Good,  well-constructed  porch  and 
lawn  furniture  is  always  the  cheapest. 
This  type  of  furniture  takes  a  lot  of 
punishment  in  a  season.  Most  of  us 
don’t  treat  porch  furniture  like  we 
treat  our  living  room  and  bedroom 
furniture.  Cigarette  burns,  spilled 
drinks  are  common  occurrences.  Dur¬ 
ing  the  day,  the  children  and  their 
playmates  climb  over  the  furniture.  It 
requires  good  construction  and  stout, 
non-fading  fabrics  to  with.stand  the 
constant  wear  and  tear. 

For  these  reasons,  the  store  featur¬ 
ing  cheap,  inexpensive,  flimsy  porch 
and  lawn  furniture  is  not  considered 
a  good  prospect  for  this  campaign. 

Copy  Ideas 

THE  central  copy  theme  for  this  type 

of  merchandise  is  really  two  ideas 
in  one, — i.e.,  comfort  outdoors. — First, 
comfort  for  yourself  and  your  family. 


and,  second,  comfort  for  guests  when 
you  have  “a  small  party  in  for  the 
evening.” 

Today  millions  of  bridge  games  are 
played  on  porches  and  verandas.  If 
this  theme  is  used,  additional  sales  can 
be  made  of  lamps,  fans,  porch  glasses 
and  dishes  for  the  “midnight  snack.” 

Schedule  Suggestion 

THIS  classification  of  merchandise  is 

strictly  seasonal — May,  June,  July 
and  August  are  the  peak  months  for 
sales.  Therefore,  it  is  necessary  to 
advertise  frequently — at  least  3  times 
a  week.  We  believe  that  6  times  a 
week  may  be  more  than  twice  as  ef¬ 
fective. 


Tax  &  Accounting  Service 

for  Newspapers, 
Advertising  & 
Publishing  Firms 

• 

Inquiries  Invited 

• 

C.  A.  PETERSEN  &  COMPANY 

S5  W»U  42nd  Street.  New  York.  N.  Y. 
LOnqacre  5-3939 


ONE  of  the  most  successful  campaigns 

we  studied  last  year  always  included 
in  each  advertisement,  a  different  set 
of  items  or  units  in  each  ad.  A  bridge 
set  was  often  featured  and  a  price  for 
the  set.  A  swing  couch  and  2  chairs 
and  a  table  were  also  featured.  A 
“push  around”  reclining  chair  and 
table  and  lamp  were  often  used. 

Naturally,  the  sets  were  offered  as 
bargains.  They  brought  the  prospects 
to  the  store,  some  sets  were  sold  at  the 
bargain  prices,  but,  more  often,  higher 
priced  quality  items  were  bought. 

Illustrations 

ONE  cannot  use  large  illustrations  in 

4  or  5  inch  ads,  that  are  to  be  sched¬ 
uled  6  times  a  week,  but  small,  identi¬ 
fying  cuts  may  be  used  successfully. 
All  of  the  syndicate  books  have  these 
items  in  them  now — ^small  enough  to 
be  used  single  column. 

Now  is  the  time  to  solicit  a  cam¬ 
paign  for  these  outdoor  classifications. 
Prospects  may  be  found  in  practically 
every  market  in  the  U.  S.  And,  be¬ 
cause  of  the  yet  unfilled  demand  for 
awnings  and  porch  furniture,  one  can 
promise  results  for  the  advertiser,  if 
he  starts  now  and  runs  6  ads  a  week 
through  August. 

N.  Y.  Sun  Starts  Page 
Of  Civil  Service  News 

The  New  York  Sun  recently  in¬ 
augurated  a  daily  page  of  civil  ser¬ 
vice  news  which  will  appear  in  the 
three  early  editions,  the  Home,  P.M. 
and  Night.  The  page  was  started  un¬ 
der  the  direction  of  Peter  A.  Dolan, 
news  editor,  who  has  a  staff  of  four. 
One  reporter  was  added  to  the  Sun 
staff  for  the  new  page,  and  another 
member  of  Mr.  Dolan’s  staff  was  pro¬ 
moted,  but  their  names  were  not 
announced. 

Mr.  Dolan  said  the  daily  page  of 
civil  service  news  is  an  outgrowth  of 
the  Sun’s  successful  school  page, 
which  is  being  continued  under  the 
direction  of  Jacob  Jacowitz. 


Scott 

Newspaper 

Presses 

The  utmost  in 
Dependability 

Units 

Folders 

Paper  Feeds 

Fastett,  Safeat 
in  the  World 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


L.  A.  Times  Increases 
Local,  NatT  Rotes 

Los  Angeles,  May  1 — The  Los  An- 
geles  Times  announced  today  adver¬ 
tising  increases  for  both  retail  and 
national.  The  new  retail  rate  is  ef¬ 
fective  immediately,  according  to 
Emile  Hartford,  assistant  advertising 
manager,  and  amounts  to  14  cents  an 
inch  daily  and  21  cents  Sunday. 

The  new  national  rate  becomes  ef¬ 
fective  July  1.  and  increases  the  base 
minimum  from  42  cents  to  45  cents 
daily,  and  from  60  cents  to  66  cents 
Sunday.  Contracts  in  force  will  carry 
through  on  the  old  rate. 

Simultaneously  with  the  national 
increase,  the  Times  is  announcing  S^t, 
10%  and  15%  discounts  for  volume 
and  frequency  on  color  advertising 
in  the  magazine,  comic  and  roto  sec¬ 
tions.  In  roto,  the  5%  discount  wiE 
be  earned  by  1,000  lines  or  seven  in¬ 
sertions;  10%  for  2,500  lines  or  13 
times;  15%  for  5,000  lines  or  26  times. 
In  the  magazine  and  comic  sections, 
where  space  is  sold  commonly  in  more 
standardized  sizes,  the  same  dis¬ 
counts  will  apply  only  on  the  fre¬ 
quency  basis,  for  7,  13  and  26  times, 
respectively. 

ROTO  LINAGE  GAINS 

Newspaper  rotogravure  advertising 
linage  showed  a  sharp  gain  for  March, 
totaling  1,456,332  lines,  an  increase  of 
290,684  lines,  or  24.9%,  according  to 
Kimberly-Clark  figures  released  this 
week.  National  again  set  the  pace  with 
1,019,590  lines,  a  gain  of  241,688.  or 
31%,  as  compared  with  the  same  month 
a  year  ago.  Local  roto  totaled  436.- 
742,  an  increase  of  48,996.  or  12.6'f 
Monotone  copy  aggregated  1.128.823, 
with  327.509  lines  of  color  roto  in 
March. 


AN  ADVERTISING  AGENCY 

That  Knows  How 

TO  USE  NEWSPAPERSI 

#  In  our  files  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  Slates 
and  Canada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  “How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures."  will 
be  mode  on  request. 

J.  M.  NICKERSON  Inc. 

Advertising 

1  to  East  42nd  SirMi,  New  York  CHv 


High  Speed  Anti-Friction 

Unitube . Cox-0-T)^P® 

Multi-Color  •  •  •  Magazine 
Rotogravure 


PRESSES  AND 

STEREO  EQUIPMENT 


THE  GOSS  PRINTING  PRESS  CO^ 

1535  S.  PAULIN*  STREET,  CHICAGO 
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ieadliner  Nominations 
In.  )ue  by  June  8 

Atlantic  City,  April  29 — The  award 
“•i  Dinniittec  for  the  seventh  annual  Na- 
lonal  Headliners’  Frolic,  to  be  held 
to  ere  June  28-29-30,  will  meet  June 
and  9  in  Hotel  Traymore.  Arthur 
an  ■  Robb,  Editor  &  Publisher,  is  chair- 
:.an.  Notices  have  been  sent  to  news- 
apers  to  submit  their  nominations. 
Awards  will  be  made  at  the  Head- 
nto  -,ers’  banquet  June  29  for:  Best 
“to  ixciusive  news  reporting,  one  domes- 
fny  ;and  one  foreign;  best  news  photo- 
..aphs;  best  and  most  colorful  news- 
nal  ;aper  feature  story;  best  newsreel, 
ne  domestic  and  one  foreign;  best 
radio  reporting  of  a  news  event;  out- 
rranding  public  service  by  a  news- 
:aper;  best  work  by  a  columnist;  best 
crtoon  or  series  of  cartoons. 

The  judging  in  each  class  covers 
ie  period  from  June  1,  1939,  to  June 
;  this  year.  The  committee  has  the 
right  to  skip  a  class  in  which  it  finds 
’.othing  meriting  an  award,  or  to 
leate  a  new  class  to  fit  something  it 
ronsiders  outstanding.  The  awards 
and  the  stories  behind  them  are  dram¬ 
atized  by  a  March  of  Time  cast  on 
:  coast-to-coast  broadcast  from  the 
Headliners’  banquet  each  year. 


Dilliard  to  Speak  at 
Colo.  Newspaper  Week 

Boulder,  Colo.,  May  1 — Irving  Dil- 
aard,  editorial  writer  on  the  St.  Louis 
Poit-Dispatch,  talking  on  “Our  Fight 
tor  Freedom  of  the  Press,”  will  be  the 
featured  speaker  at  the  closing  ban¬ 
quet  of  Colorado’s  annual  Newspaper 
Week,  May  12-18,  sponsored  by  the 
University  of  Colorado  College  of 
Journalism. 

The  highlight  of  Colorado  News- 


MIEN  KANDER  & 
COMPANY,  INC. 

150  Broadway 
New  York.  N.  Y. 


paper  Week,  proclaimed  by  Gov. 
Ralph  L.  Carr  at  the  request  of  Prof. 
Ralph  L.  Crosman,  director  of  the 
College  of  Journalism,  will  be  a  ban¬ 
quet  honoring  Col.  L.  C.  Paddock,  80- 
year-old  editor  and  publisher  of  the 
Boulder  Daily  Camera  and  dean  of  the 
state’s  editors. 

Much  effort  has  been  made  to  pro¬ 
mote  Newspaper  Week  effectively. 
Professor  Crosman  reports.  Mats  of 
the  governor’s  proclamation  and  of 
four  special  ads  dealing  with  the  ser¬ 
vices  newspapers  render  have  been 
sent  to  all  papers. 


UBRARIANS  TO  MEET 

The  librarians  of  leading  newspapers 
will  hold  their  annual  convention  in 
Indianapolis,  June  3  to  6.  Their  or¬ 
ganization  is  known  as  the  Newspaper 
Group  of  the  Special  Libraries  Asso¬ 
ciation  and  about  60  newspapers  are 
represented.  At  the  coming  conven¬ 
tion  members  will  discuss  the  best 
methods  of  filing  the  vast  quantity 
of  material  relating  to  the  war.  Paul 
P.  Foster,  librarian  of  the  Philadelphia 
Inquirer,  is  chairman  of  the  Newspa¬ 
per  Group. 


MRS.  REID  TALKS 

Mrs.  Ogden  Reid,  vice-president  of 
the  New  York  Herald  Tribune,  ad¬ 
dressed  the  Eastern  Conference  of 
Women’s  Advertising  Clubs,  at  a  din¬ 
ner  in  the  Poor  Richard  Club,  Phila¬ 
delphia,  April  27.  Other  speakers  were 
Joseph  E.  Barnes,  foreign  news  editor 
of  the  Herald  Tribune  and  George  E. 
Sokolsky,  columnist.  The  dinner  was 
part  of  a  two-day  conference  at  which 
the  Philidalphia  Club  of  Advertis¬ 
ing  Women  acted  as  host  to  the 
visitors. 


\bur  voice . .  .with  CARE 


When  you  send  your 
voice  by  telephone,  it 
arrives  in  perfect  shape 


Consultants 

*ith  Approved  Clients  on  ques- 
toons  of  newspaper  economics 
»nd  large  newspaper  holdings — 
particularly  with  reference  to  fur¬ 
ther  acquisition  or  sale  of  daily 
newspaper  properties. 


1  Back  of  the  j>;oocl  service  w  hicli  your 

.staff  of  engineers  anil  technicians  and 

1  Bell  Telephone  Company  gives  you 

thou.sands  of  skilled  men  and  women 

1  is  the  equipment  you  use.  This  is 

trained  in  the  making  of  no  less  than 

1  Western  Klectric’s  responsibility,  as  it 

4.3, OOO  items  of  telephone  apparatus. 

'  has  been  for  nearly  sixty  years. 

Thus  W'^estern  Electric  helps  your 

1  It  is  a  main-sided  activity  w  hich 

telephone  company  to  handle  “Your 

i  calls  for  experience  in  management. 

\'oice  with  Care”  and  to  provide  a 

extensive  resources  in  manufacturing. 

service  which  is  the  best  and  most 

1  purcbasing  and  distributing,  a  large 

i 

1 

economical  in  the  world. 
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S.  Register  Overruled 
Comic  Strip  Fee  Case 


Times.  He  joined  the  News  in  1920  NEA  Has  “Camerica"  Section 
and  has  been  there,  or  with  its  allied  ARRANGEMENTS  have  been  c 
enterprises  since.  Until  1924  he  was  eluded  between  the  Dayton  (Oh 
on  general  assignments  and  an  assist-  Daily  News  and  NEA  Service  for  . 

ant  on  the  city  desk.  That  year,  with  latter  to  handle  the  national  sales 

his  wife,  he  went  abroad  for  Pacific  &  “Camerica”  section  of  the  D  . 

Atlantic  Photos,  subsidiary  of  the  Chi-  News,  NEA  announced  this  we; 
cago  Tribune  and  the  News.  section,  in  pictures,  appears  * 

Returning  to  the  News  two  years  the  Sunday  News.  It  is  a  16-page ; 

PRESENTED  in  the  form  of  a  book,  will  be  persuasive  in  the  syndicate  later,  he  resumed  general  reporting  bid.  Under  the  present  plans,  it 

page  proofs  of  comic  strips  intended  case.  Application  for  review  of  the  and  in  1929  became  a.ssistant  drama  be  sold  by  NEA  as  an  eight  or  16-p. 

for  newspaper  publication  are  regis-  decision  was  being  considered  this  editor,  a  job  he  still  holds.  The  rcadyprint,  or  mats  for  the  pages  v. 

terable  for  copyright  purposes  upon  week. 


Ey  STEPHEN  J.  MONCHAK 


payment  of  a  single  S2  fee,  the  District 
Court  of  Washington,  D.  C.,  held  last 
week  in  an  opinion  which  overrules 
the  Register  of  Copyright  on  an  issue 


Chapmans 
Karin,  8. 


have 


daughter,  be  sold  separately,  according  to 
announcement. 


Columnists  to  Swap  Jobs 

EFFECTIVE  July  1,  Ed  Sullivan,  who 


Hollywood  won’t  be  strange  to  e>  i  x  ■c  a 

Chapman.  In  a  vacation-time  switch  New  Safety  Feature 


covers  the  fib  capital  with  his  daily  with  Sullivan,  he  covered  Hollywood  AN  EMPHATIC  daily  paragraph 


of  great  importance  to  the  syndicate  ‘  Hollywood”  column,  and  John  Chap-  for  a  couple  of  months  in  the  fall  of  keep  down  the  death  rate  by 


field. 

Since  he  took  office  in  1936,  Register 
Clement  L.  Bouve  has  insisted  that 
preparation  as  page  proofs  was  a  mere 
preliminary  to  the  intended  purpose, 
namely,  publication  in  newspapers; 
accordingly,  that  one  copy  of  a  news¬ 
paper  containing  each  day’s  strip  must 
be  offered  for  registration,  with  a  $2 
fee  accompanying  each. 

Sought  Separate  Fees 
Printed  in  book  form,  releases  of  a 
strip  “In  Old  Chicago,”  had  been  of¬ 
fered  for  single  registration  by  Twen¬ 
tieth  Century-Fox  Film  Corp.,  a  $2 
fee  being  offered  simultaneously.  Col. 
Bouve  refused  registration,  holding 
that  each  day’s  supplement  must  be 
separately  filed,  each  accompanied  by 
$2  fee.  And,  the  Register  ruled. 


man,  author  of  the  “Mainly  About 


1938.  Chapman  is  a  member  of  the  mobiles  and  to  reduce  injuries  ir.; 
board  of  governors  of  the  Dutch  Treat  its  debut  last  week  in  the  AIic 
Club.  Herald.  Entitled  “Do  You  Want 

Before  going  to  Hollywood  in  1937,  Live?  it  is  written  by  J.  H.  Ne 
Sullivan  for  five  years  wrote  a  Broad-  inark,  for  more  than  20  years  v 
way  column  for  the  News,  having  General  Motors  and  Durant  intere; 
joined  the  paper  in  1932  in  that  capac¬ 
ity.  He  was  with  the  old  New  York 
Evening  Graphic  as  sports  editor, 
drama  critic  and  columnist  before  that. 

As  did  Sullivan,  Chapman,  in  addi- 


who  is  syndicating  it  nationally  hi 
self  from  his  office  in  Miami.  It  is 
six-day  feature. 


Personals 


tion  to  his  six-day  column,  will  write  CARL  ED,  creator  of  “Harold  Teen 


a  Sunday  feature  page  for  the  syn¬ 
dicate. 


Ed  Sullivan 


John  Chapman  Ted  Cook,  King  to  Part 


Manhattan”  column,  both  distributed 
by  the  Chicago  Tribune-New  York 
The  “cony  m'l^^r’be^Tn  Ar7orm‘ o'ra  Syndicate,  will  exchange  j^sts, 

newspaper  carrying  the  daily  release.  syndicate  announced  this  week. 

It  was  not  demanded  that  a  copy  of  Sullivan,  now  on  tour,  will  return 
each  newspaper  carrying  any  one  strip  New  York  to  do  a  New  York  col- 
be  recorded  and  payment  made  for  umn,  and  Chapman  will  move  on  to 
each;  one  copy  of  any  newspaper  car-  West  Coast.  The  move,  according 


for  the  Chicago  Tribune-New  Yofj^ 
News  Syndicate,  became  a  gra; 
father  for  the  first  time  April  30. 
daughter,  Donna  Jean  Reynolds, 
years  the  “Lillums”  in  real  life,  g; 
birth  to  a  seven-pound  daughter 


TED  COOK,  who  has  written  and 
illustrated  the  daily  humor  column  Evanston,  Ill.  .  .  .  Robert  L.  (“Bob' 
“Cook-Coos”  for  King  Features  Syn-  Ripley,  who  does  “Believe  It  or  Not 


rying  the  release  for  a  given  day 
would  suffice  for  that  day’s  drawing, 
it  was  explained. 

As  a  necessary  incident  to  qualify 


to  syndicate  executives,  is  in  line  with 
the  policy  set  by  Captain  Joseph  M. 

Patterson,  publisher  of  the  New  York 
Daily  News,  to  move  about  column- 
ing  for  registration,  ’Twentieth  Cen-  ‘sts  to  enable  them  to  get  fresh  view- 
tury-Fox  Film  Corporation  offered  for  points.  Captain  Patterson’s  interest 
sale,  and  sold,  several  copies  of  the  in  CT-NYNS  artists  and  writers  is 
book  containing  page  proofs.  well  known. 

The  issue  raised  and  determined  in  Sullivan  There  Three  Years  the  future.” 

this  case  by  Justice  Jennings  Bailey  Sullivan  has  been  covering  Holly-  Cook  started 

®  newspaoering  in  Seattle  after  grad- 

suit  filed  by  King  Features  Syndicate  mg  to  the  syndicate.  Chapman,  who  uating  from  the  University  of  Wash- 

created  Mainly  About  Manhattan  in  ington  School  of  Journalism,  later 


DiCATES  since 

1928  and  for  W. 
R.  Hearst  news- 
papers  since 
1924  will  part 
company  with 
KFS  July  18,  he 
informed  the 
column  this 
week.  He  said 
he  planned  to 
“rest  and  travel 
making 
any  plans  for 


F  O 


301 


Lis 

'Joi 


Ted  Cook 


for  King  Features  Syndicate,  w 
awarded  the  honorary  degree  of  Do- 
tor  of  Oratory  by  Dr.  Delbert  Moy 
Staley,  president  and  founder  of 
Staley  College  of  the  Spoken  Word 
at  the  college’s  Founder’s  Day  Dinner 
at  the  Copley  Plaza  Hotel,  Boston 
May  2.  .  .  .  Myles  F.  Lasker,  formerly 
vice-president  of  the  Cosmos  Syniii- 
CATE  and  more  recently  with  Me- 
Naught  Syndicate,  has  joined  the  sale: 
force  of  Fox  Feature  Syndicate,  and 
Larry  Solloway  has  been  appointed 
promotion  manager  for  the  Colonia, 
News  Company,  distributing  affiliate 
of  Fox  Publications,  Inc.,  parent  body 
of  FFS. 


against  Register  Bouve.  King  had 
offered  bound  page  proofs  with  a 
single  $2  fee  accompanying  each  bound 
volume,  and  the  Register  had  refused 
to  extend  copyright  protection.  As  in 
the  Twentieth  Century-Fox  case. 
King  has  applied  for  a  writ  of  man¬ 
damus  to  compel  Bouve  to  perform 
his  ministerial  duty. 

The  case  just  decided  in  the  District 
Court  affects  only  comic  strips,  where¬ 
as  the  King  case  involves  strips  and 
columns  of  various  description.  Court 
attaches  were  unwilling  to  pre-judge 
the  latter  suit  in  public  comment,  but 
said  privately  that  the  moving  picture 
company’s  ^court  victory  undoubtedly 


December,  1931,  is^expected  to  stay  out  working  as  city  editor  and  managing 


on  the  coast  for  “at  least  two  years.' 
From  Hollywood,  he  also  will  do  a 
weekly  broadcast  for  a  chain  of  72 
stations,  it  was  said. 

A  newspaper  man  for  the  past  23 
years.  Chapman  started  on  the  Denver 


editor  of  Scripps  newspapers  on  the 
West  Coast.  He  started  his  column 
when  he  was  managing  editor  of  the 
old  Los  Angeles  Record.  He  lives  in 
Coldwater  Canyon.  Beverly  Hills, 
Calif. 
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Art 

Features 


SYNDICATE 


News 

Photos 


ART 


FEATURES  (CoRt'd) 


International 


Success  I 


Latest  Thrill  Comic  Hit 
Scores  Neui  Triumphs  in 
Foreign  Countries 


“The  BLUE 


BEETLE” 


Now  boinK  published  in 
newspapers  in  Paris,  France; 
Mexico  City,  Buenos  Aires 
and  Rio  de  Janeiro  —  plus 
leading  newspapers  in  United 
States.  How  about  vou? 


Wire  or  Write 


FOX  FEATURE  SYNDICATE 


4410  Lexington  Ave.,  New  York  City 


DAILT  CARTOON  BIAT  SEBYICK  and  local 
cartoons  rerularly  at  one  low  cost.  Exclu¬ 
sive  territorial  rirhts.  Hlllans  Newspaper 
^r^ee,  7ZS  West  ITTth  Street.  New  York, 
N.  Y. 


.Aniprica's  only 

rOMPI.ETELY  INDEPENDENT 
Cartoon  Seirioe 
Dressier  Editorial  Cartoons 
Times  Rldx.  New  York 


PSYCHOLOGY.  Dr.  Crane's  "Case  Records." 
Dally,  lUostrated.  "6-1d-1”  feature,  coverlnc 
love  and  marriace  problems,  cbildren,  per¬ 
sonality  improvement,  businees  psycholocy, 
mental  hyrtene,  every  week,  plus  mall  ser¬ 
vice.  Hopkins  Syndicate,  Ine.,  Chicago,  Bell 
Syndicate,  Ine.,  New  York. 


RELIOIOCS.  Our  twelve  timely  religious 
features  graUs  for  a  month.  Then  a  special 
price.  No  contract  required.  A  church 
page  with  revenue.  International  Re- 
llgloiis  News  Servlee,  18S1  Sheldon  Rd.,  B. 
Clev - *  • 


'levelaad,  Ohio. 


FEATURES 


EDITORS.  Add  zest  to  your  weekly  church 
page  with  THE  WEEK  IN  RELIGION,  au¬ 
thoritative  digest  of  world-wide  news.  Rdl- 
gious  News  Service,  300  Fourth  Ave.,  New 
York  City. 


WORLD'S  F.VIR  .  .  .  NEW  YORK  STYLE 
Weekly  column.  Highly  successful.  Unusual, 
satirical,  humorous,  informative.  Sensible 
rates.  Request  samples.  Allied  Features 
Syndicate,  Slit  Fifth  Avenue,  New  York, 
N.  Y. 


"DO  YOU  WANT  TO  LIYET”  a  slx-day-week 
feature,  running  about  110  words.  A  pithy, 
emphatic  paragraph — the  first  of  its  kind-— 
to  help  lower  the  daily  death  rate  by  auto¬ 
mobiles  (approximately  100  a  day) — to  re¬ 
duce  injuries  (more  than  4,000  daily).  Writ¬ 
ten  by  J.  H.  Newmark.  for  more  than  twenty 
years  with  General  Motors  and  Durant  in¬ 
terests — author  of  "Automobile  Businees" 
and  "Automobile  Salesmanship."  the  pioneer 
literature  of  the  automobile  industry.  Auto¬ 
mobile  dealers  in  your  city  will  welcome  such 
help.  For  rates,  samples,  .address  M.  E.  Jones, 
Secretary,  31.19  Commodore  Plaza,  Coconut 
Grove,  Mhanil,  Florida. 


NEWS 


CABLE.  Background  of  cable  news  by  au 
thoritative  writers  from  all  comers  of  the 
World.  Send  for  samples.  World-Wide  News 
Service,  Newton,  Hass. 


PHOTOS 


LOCAL.  Let  us  picture  your  local  folks  ar¬ 
riving  by  airplane  to  visit  NYC  and  the 
World's  Fair.  Publicize  transcontinental  pas¬ 
senger  travel — cash  in  on  air  transport  ad¬ 
vertising.  Ralph  Morgan  Newsplctures, 
Newark  Airport,  N.  J. 
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for  may  4,  1940 


30  Speakers 
Listed  for 

'Journalism  Week' 


Annual  Program  at 
University  of  Missouri, 
May  7  to  11 


WESTBROOK  PEfilER  sajs:  6, 

United  Features  and  read  at  the  recent  A,  IS,  P,  A.  convention: 

‘'The  sales  manager  of  our  syiulieate  \vill  think  I  liave  gone  crazy  wlien  I  say 
this,  hut  the  fiiet  is  that  f»ur  daily  journalism  is  using  entirely  too  much  canned 
goods,  such  as  comics,  column  and  cross  word  puzzles.  .  .  .  The  editors  are 


Columbia,  Mo.,  April  22 — More  than 
30  men  and  women  “of  the  press” 
will  speak  May  7  to  11  at  the  thirty- 
first  annual  Journalism  Week  spon¬ 
sored  by  the  University  of  Missouri 
School  of  Journalism. 

The  list  of  speakers  announced  last 
week  by  Dean  Frank  L.  Martin,  in¬ 
cludes  such  well-known  figures  in 
journalism  as  Dale  Carnegie,  news¬ 
paper  columnist,  lecturer  and  author 
of  “How  to  Win  Friends  and  Influence 
People”;  Barry  Faris,  editor-in-chief 
of  International  News  Service;  How¬ 
ard  W.  Palmer,  president  of  the  Na¬ 
tional  Elditorial  Association;  Stanley 
Woodward,  sports  editor  of  the  New 
York  Herald-Tribune;  Bill  Corum, 
sports  columnist  for  Hearst  Publica¬ 
tions;  Lyle  C.  Wilson  and  Brian  Bell, 
chiefs  of  the  Washington  bureaus  of 
United  Press  and  Associated  Press, 
respectively;  James  Kilgallen,  reporter 
for  INS;  Joseph  L.  Jones,  U.P.  foreign 
editor;  and  Jerome  Beatty,  writer  for 
national  magazines. 

The  three-day  program  of  talks  and 
discussions  will  cover  practically 
every  phase  of  present-day  journal¬ 
ism. 

Thursday  afternoon  will  see  the 
annual  presentation  by  the  School 
of  Journalism  of  its  six  Medals  of 
Honor.  The  awards  are  made  each 
year  to  individuals  and  newspapers 
for  distinguished  service  in  journal¬ 
ism. 


1 


Do  You  Know 
You  Are  Coining 
to 

The  Waldorf? 


Even  if  yon’re  not  coming  at 
a  guest,  you’re  coming  as  a 
visitor  .  .  .  everybody  does 
.  .  .  meeting  the  world’s  most 
famous  hotel  is  part  of  see¬ 
ing  New  York  and  The 
World’s  Fair  .  .  .  and  if,  as 
a  visitor,  yon  will  look  into 
the  small  difference  in  cost, 
next  time  yon’re  sure  to 
come  as  a  guest! 

Send  for  booklet  “How  to 
Budget  a  Trip  to  New  York” 

THE 

WALDORF-ASTORIA 

^ork  Ava..  49th  to  50th.  N.  Y. 

The  Most  Extensively 
Air-Conditioned  Hotel 
in  the  World 


doing  too  lillle  reporling  in  iheir  own  field.  .  .  .  ^oii  go  out  around  llie  Lnited 
Stales  and  sean  the  local  newspapers  and  you  will  see  what  I  mean.  Some  of 
them  have  almost  no  local  copy.  ...  A  little  canned  goods  is  all  right  but  our 
journalism  is  getting  the  rickets  from  too  much  of  it  and  too  little  of  that 
wholesome,  old  style  meat-and-potatoes  stuff  which  makes  character  and  phy¬ 
sique  in  a  paper.  .  .  .” 


In  an  article  entitleil  ^^Our  Dtvin 


dling  Press^^  in  Esquire  magazine  of  February,  1 940: 


“Why  do  newspapers,  many  of  them  trusted  and  venerable,  increasingly 
wither  on  the  vine?  .  .  .  Newspaper  publishers  themselves  blame  radio  compe¬ 
tition  and  rising  costs,  in  paper,  payroll  and  taxes.  .  .  .  But  I  wonder  if  equally 
cogent  reasons  do  not  elude  their  statistics?  I  refer  to  the  matter  of  readability, 
hence  the  vendibility  of  the  current  press.  I  submit  that  until  Hitler’s  rashness 
engulfed  them  the  country’s  newspapers  were  tending  to  be  dull.  They  lacked 
pulse,  immediacy  and  guts.  .  .  .  This  stodginess  I  attribute  to  the  rise  of  the 
essayist,  i.e.,  the  columnist.  A  large  section  of  the  press,  emphasizing  views 
rather  than  news,  has  gone  highbrow  on  us.  .  .  .  Instead  of  a  bunk  of  life  in 
the  raw,  editors  shovel  in  a  quire  of  preachments. . . .  The  reporter,  once  the  es¬ 
sential  man  of  journalism,  ain't  what  he  used  to  be.  And  it  ain’t  his  fault.  .  .  .” 


just  completed: 


In  a  newspaper  study  and  survey 


“I  agree  1,000  per  cent  with  Messrs.  Pegler  and  Davis.  Their  views  are  my 
views.  Their  convictions,  my  convictions.  I  believe  that  in  many  cases  where 
papers  are  slipping  or  actually  folding  up,  the  fault  lies  in  the  product— in  the 
article  for  sale— instead  of  economic  conditions.  .  .  .  Give  advertising  men  a 
more  alluring  product  to  sell.  .  .  .  Give  circulation  men  a  newsier  local  paper 
to  sell. . . .  Keep  apace,  if  not  ahead,  of  this  streamline  age,  and  the  box  office 
will  take  care  of  itself!” 


Send  for  Perley  Boone.  Lei  him  study  your  problem,  and  recommend  a  new  program 
for  your  news  pages.  If  the  project  warrants,  he  will  devote  his  entire  time  to  it  on  a  short 
term  or  long  term  contract.  Elsewise,  a  fee  for  a  survey.  All  conferences  strictly  confiden¬ 
tial.  Address  Perley  Boone,  23  Park  Avenue,  New  York,  N.  Y.  Telephone  CAIedonia  5-1810. 


•  •  • 


P.S.  In  his  engrossing  book  on  journalism,  WITHOUT  FEAR  OR  FAVOR,  Neil  MacNeil, 
assistant  managing  editor  of  The  New  York  Times,  says:  ‘The  outstanding  news  promotion 
job  of  recent  years  was  done  by  Perley  Boone  for  the  New  York  World’s  Fair.  He  was  an  able  organ¬ 
izer.  He  gathered  and  directed  a  large  staff  with  energy  and  ability.  His  releases  were  always  NEWS 
and  his  pictures  amplified  the  stories.  The  volume  of  publicity  he  placed  in  the  New  York  newspapers 
and  in  the  newspapers  of  the  United  States,  Canada,  and  foreign  countries  is  simply  astounding.  .  .  .” 
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Lawyer  Tells  ASNE  to  Ask 
Changes  in  Labor  Act 


-iw/«#(TrmT(u,se  . 

and  THAT  SYUNE-  f 
ANO'ntATPRO*^*^'®^' 

/Ti.  tTC. 


IMPROVEMENT  in  the  provisions  of  of  development  throughout  this  in- 
the  National  Labor  Relations  act  dustry,  it  would  seem  to  be  perfectly 
would  probably  be  followed  by  im-  sound  to  regard  any  other  type  of 
proved  administration,  Sidney  Jack-  unit  representation  as  inappropriate 
son,  Cleveland  attorney,  told  the  and  to  say  that  this  history  should 
American  Society  of  Newspap)er  Edi-  have  been  considered  when  new  units 
tors  at  their  opening  session.  Mr.  were  formed.  Little  or  no  weight 
Jackson  analyzed  newspaper  relations  has  been  given  it — so  here  we  note 
under  the  act  in  three  major  classi-  one  definite  trend. 


“The  American  Newspaper  Guild  is. 


1.  Designation  of  bargaining  rep-  of  course,  the  complicating  factor.  The 
resentatives.  In  this  discussion  he  Guild  started  out  as  a  craft  union  of 


pointed  out  that  the  NLRB  has  ruled  editorial  employes  and  it  was  not 
against  Guild  representation  of  all  until  1937  that  it  abandoned  the  craft 


employes  not  otherwise  organized,  principle,  expanded  its  legibility  re- 
first  because  the  Guild  would  not  quirements  and  became  what  is  gen- 
have  complete  representation  outside  erally  termed  ‘an  industrial  union.’ 
of  the  editorial  department;  and  sec-  From  that  time  on  it  has  claimed  to 
ond,  because  employes  in  the  com-  represent  not  only  editorial  room  em- 
mercial  department  of  another  paper  ployes  but  others  as  well, 
rejected  the  Guild  as  its  representa-  “Practically  all  of  the  newspaper 


THE  REPORTER'S  DREAM:  "IF  IT  WAS 
ONLY  LIKE  THE  MOVIES." 


tive  prior  to  an  election.  He  pointed  cases  before  the  Labor  Board  have 
out  that  the  Board  had  generally  been  precipitated  by  this  demand  of 


Drawn  for  Editur  &  Publisher  by  Bert 
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ignored  the  long  tradition  of  collec-  ^be  Guild  and  the  opposition  of  the 
tive  bargaining  with  craft  unions  in  company  to  the  broad  unit  claimed. 


the  newspaper  business. 

Cites  Eagle  Cate 


With  few  exceptions  —  and  these 
largely  in  cases  where  there  was  a 


2.  Determining  which  employes  dispute  between  two  claiming  unions 
should  be  excluded  from  a  certified  —the  Board  has  ignored  the  craft  unit 
bargaining  imit.  He  cited  the  Brooklyn  history  and  has  certified  the  unit  re- 
Eagle  decision  of  last  July,  excluding  quested.  It  has  rested  its  decisions 
some  employes  whom  the  Guild  upon  the  bare  conclusion  that  the 
wanted  included  in  its  ranks,  but  unit  requested  by  the  Guild  in  the 
pointed  out  that  this  decision  was  not  particular  case  was  not  inappropriate, 
universally  applied  even  in  the  Eagle  “However,  in  two  cases  recently 


case.  The  Guild’s  wishes,  he  said,  decided,  the  Boston  Globe  and  the 
would  be  generally  weighty  with  the  Cleveland  News,  the  Guild  did  not 


succeed  in  merging  the  editorial  em- 


3.  How  employers  may  unwittingly  ployes  with  a  larger  unit. 


subject  themselves  to  charges  of  un¬ 
fair  labor  practice.  Under  this  head- 


Boston  Globe  Case 

“In  the  Globe  case  a  contract  cov¬ 


ing  he  gave  a  long  list  of  apparently  ering  editorial  room  employes  only 
innocent  acts  which  had  been  held  had  been  made  early  in  1937.  The 


unfair. 

His  remarks  at  length  follow: 


following  year  another  contract  was 
made  expanding  the  unit  to  include 


1.  The  Designation  of  Bargaining  ^be  building  maintenance  employes  as 


Representatives — 

“Upon  the  first  of  these  points 


well.  In  neither  of  these  contracts  did 
the  company  require  the  Guild  to  be 


that  of  designation  of  bargaining  rep-  certified  as  representative 


resentatives— it  is  essential  to  keep  <‘Early  last  year  the  Guild  opened 


in  mind  that  one  of  the  primary  negotiations  for  a  new  contract  and 
objects  of  the  Wagner  Act  in  its  pres-  at  that  time  advised  the  company 


ent  form  is  to  foster  and  promote  col 
lective  bargaining. 


that  it  represented  not  only  the  em¬ 
ployes  covered  by  the  then  existing 


That  is  an  avowed  policy  of  the  contract,  but  also  employes  in  certain 


departments  on  the  commercial  or 


The  Board  has  proceeded  on  the  business  side  of  the  paper.  Tliis  the 
theory  that  collective  bargaining  can  company  disputed  and  a  Labor  Board 
only  be  promoted  by  the  employes  proceeding  was  filed.  In  that  pro¬ 
bargaining  through  a  representative—  cceding  the  company's  position  was. 
which  means  a  labor  union.  that  as  the  Guild  did  not  have  a 

Not  Practical  majority  in  the  business  departments, 

“The  procedure  for  certification  of  employes  of  those  departments 

a  bargaining  representative  as  out-  should  constitute  a  separate  unit  from 
lined  in  the  Wagner  Act  on  its  face  the  editorial  and  maintenance  em- 
is  simple.  If  the  majority  of  a  group  ployes.  or  as  an  alternative,  that  the 
comprising  what  is  termed  ‘an  ap-  commercial  employes  should  vote 
propriate  unit’  designate  a  particular  separately  to  determine  whether  or 
representative,  that  representative  is  not  they  desired  to  be  added  to  the 
certified  by  the  Board  as  the  exclusive  unit  claimed  by  the  Guild.  The  Guild 
bargaining  agent  of  all  employes  in  admitted  its  lack  of  a  majority  in 
that  group.  This  looks  like  a  simple  the  business  departments  but  offered 
application  of  the  principle  of  ma-  proof  of  majority  representation  in 


jority  rule.  Theoretically,  it  is  diffi-  the  broader  unit. 


cult  to  quarrel  with  it;  practically.  This  issue  in  the  Globe  case  was 


it  does  not  work  out  and.  I  think,  clear-cut.  The  Board  held  against 


lends  itself  to  grave  abuses. 


the  company.  It  refused  to  order  a 


“The  duty  is  placed  upon  the  Board  separate  election  for  business  em- 
in  each  cqse  to  de. '  ’  whether  the  ployes  but,  instead,  held  that  one 


appropriate  unit  shall  u.  the  employer  election  only  should  be  held  among 


unit,  craft  unit,  plant  unit,  or  sub 
division  thereof.’ 


all  of  the  employes  in  the  unit  claimed 
by  the  Guild.  There  was  little  to 


“Prior  to  the  Wagner  Act  the  news-  justify  that  decision.  The  Board 
paper  industi-y  has  had  a  long  history  spoke  of  the  ‘functional  coherence’ 


of  bargaining  with  craft  unions.  ’This  and  ‘interdependency’  between  em- 
was  accelerated  after  1933  so  that  ployes  of  the  various  departments  of 
in  recent  years  probably  at  least  half  the  paper.  The  record  showed,  how- 
of  the  total  employes  in  the  industry  ever,  a  wide  separation  of  function 
and  half  of  the  employes  of  any  paper  between  nearly  all  the  editorial  and 
were  represented  by  one  or  another  business  employes, 
of  the  craft  unions.  When  craft  unions  “The  Guild,  however,  lost  the 
have  reached  such  an  advanced  stage  election.  Subsequently  the  Guild 


attempted  to  be  certified  for  the  edi¬ 
torial  and  maintenance  department 
employes,  the  group  for  which  it  had 
had  a  prior  contract.  The  Board 
denied  that  request.  The  Guild  is, 
therefore,  out  of  the  Globe  plant  for 
at  least  a  year,  for  the  Board's  policy 
is  that  a  year  must  elapse  before  an¬ 
other  application  for  certification  can 
be  made. 

“The  Cleveland  News  case  came 
just  after  the  Boston  Globe  case.  It 
was  pending  for  hearing  when  the 
Globe  case  was  decided.  The  issues 
were  substantially  the  same,  but 
whatever  differences  there  were  in  the 
essential  facts  made  a  stronger  case 
for  the  application  of  the  position 
urged  by  the  company.  These  were 
the  facts: 

‘The  Cleveland  News  had  had  a 
series  of  contracts  with  the  Guild 
since  1934  covering  editorial  employes 
only.  Last  spring  when  the  contract 
was  up  for  renewal  the  Guild  for  the 
first  time  undertook  to  expand  the 
unit  by  including  in  it  a  few  small 
departments  of  commercial  employes 
where  they  had  succeeded  in  obtain¬ 
ing  some  members.  The  company 
offered  to  renew  its  contract  for  edi¬ 
torial  employes  but  refused  to  include 
the  additional  small  number  of  com¬ 
mercial  employes  in  it.  The  Guild 
then  claimed  that  it  represented  the 
entire  editorial  and  commercial  de¬ 
partments  except  a  few  employes  who 
were  members  of  or  eligible  to  other 
unions.  While  matters  were  at  this 
stage  a  petition  signed  by  well  over 
a  majority  of  the  employes  in  the 
commercial  department  was  presented 
to  the  company.  In  this  petition  the 
employes  stated  that  they  did  not 
want  to  be  represented  by  the  Guild; 
that  their  interests  were  not  the  same 
as  those  of  the  editorial  employes; 
and  that  they  desired  to  preserve 
and  continue  their  right  to  bargain 
individually  with  the  company. 

“Upon  receipt  of  that  petition  the 
company  refused  to  execute  the  con¬ 
tract  for  the  combined  unit  requested 
by  the  Guild,  but  again  offered  to 
renew  the  contract  for  editorial  em¬ 
ployes.  Whereupon  the  Guild  filed 
its  petition  with  the  Labor  Board. 

“The  main  burden  of  the  company's 
argument  was  that  under  these  cir¬ 
cumstances.  when  there  had  been  a 
five-year  history  of  bargaining  with 
the  Guild  as  the  representative  of 
editorial  employes  only,  such  a  rec¬ 
ognized  unit  should  not  be  expanded 
unless  a  majority  of  the  employes 
proposed  to  be  added  to  the  unit  had 
signified  their  approval;  that  their 
right  to  a  separate  vote  under  such 
circumstances  did  not  depend  upon 
the  appearance  of  a  conflicting  claim¬ 


ant;  that  their  desires  expressed  by 
means  of  the  petition  were  entitled 
to  the  same  protection  as  though  ex¬ 
pressed  through  another  union. 

“That  was  practically  the  position 
asserted  by  the  company  in  the  Globe 
case.  The  Board  in  effect  reversed 
its  holding  in  the  Globe  case  and 
ordered  separate  elections  in  the  com¬ 
mercial  and  editorial  departments.  As 
had  been  anticipated  by  everyone,  the 
Guild  was  rejected  as  the  bargaining 
representative  for  the  commercial  em¬ 
ployes. 

“This  case  may  indicate  a  reversal  in 
the  policy  of  the  Labor  Board.  Like¬ 
wise,  it  may  indicate  no  more  than  that 
the  Board  will  recognize  the  wishes 
of  a  group  that  opposes  the  claims  of 
a  union  only  when  those  employes 
affirmatively  express  their  wishes  prior 
to  the  election.  If  the  latter  is  true, 
unorganized  employes,  who  are  usually 
inarticulate  until  the  election,  might 
be  gerrymandered  into  a  unit  where 
their  votes  are  completely  ineffective. 
What  I  hope  and  think  it  means  is 
establishment  of  the  principle  that 
when  any  existing  bargaining  unit  de¬ 
sires  to  expand,  it  may  do  so  only  when 
a  majority  of  the  employes  proposed 
to  be  added  to  that  unit  expressly  ap¬ 
prove. 

Employ#  Opposition  Effective 

“Only  this  week  it  was  called  to 
my  attention  that  the  Guild  is  about 
to  file  another  petition  with  the  Board 
which  will  raise  questions  similar  to 
those  in  the  Globe  and  News  cases 
The  mere  fact  that  the  paper  does 
not  want  the  unit  requested  is  in¬ 
sufficient.  It  is  like  defending  an 
action  on  a  promissory  note  on  the 
ground  that  you  do  not  want  to  pay 
There  must  be  more  than  that.  An 
honest,  spontaneous  opposition  by  a 
respectable  number  of  employes  has 
proven  to  be  effective.  But  this  can¬ 
not  be  inspired,  or  it  will  give  rise  to 
claims  of  unfair  labor  practices  and 
its  effectiveness  will  be  lost. 

“Tliere  is  one  more  case  which  I 
think  should  be  mentioned.  That  is 
the  Milwaukee  Publishing  Company 
case  decided  in  December,  1938.  This 
is  one  of  the  few  cases  in  which  the 
Board  did  not  certify  the  broad  unit 
claimed  by  the  Guild.  It  ordered  two 
elections,  one  among  the  editona. 
and  various  miscellaneous  employes 
claimed  by  the  Guild,  and  the  other 
among  certain  commercial  depart¬ 
ment  employes  claimed  not  only  by 
the  Guild  but  by  the  Office  Workers 
Union.  At  the  first  election,  neitlwr 
union  obtained  a  majority,  but  the 
Office  Workers  obtained  a  plurality 
and  the  Guild  was  second. 

Guild  Eliminated  from  Bollot 
“So  the  Board  ordered  a  run-^ 
election  w'ith  the  Guild  eliminated 
from  the  second  ballet.  At  the  sec¬ 
ond  election,  a  majority  of  the  ei^ 
ployes  voting,  but  less  than  a  majori . 
of  those  in  the  unit,  designated  the 
Office  Workers.  Nevertheless,  the 
Board  certified  the  Office  Worked  ^ 
the  exclusive  bargaining  agent  of  * 
unit.  This  is  a  glaring  example  o 
the  failure  of  the  majority  rule  prd’^ 
ciple  set  forth  in  the  statute.  A  min 
ority  of  40^r  swung  the  election 
“The  Board  has  recently 
a  change  in  its  policy  of  run-on  e 
tions.  Formerly,  w'here  there  w 
conflicting  claims  of  two 
ballot  contained  a  three-way  choi 
for  Union  A.  Union  B,  or  ^ 

there  was  no  majority,  the  j 
election  eliminated  the  union 
had  polled  the  least  votes  an 
run-off  ballot  gave  the 
against  the  union  that  had  oo 
the  plurality.  Now  the  Boar 
the  choice  that  polled  the  leas 
on  the  first  ballot.  This  j.. 

the  choice  on  the  second  electio 
between  the  two  unions. 

(Continued  on  page  aH) 
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Advertise  the  Want  Ads; 
Develop  a  Source  of  Profit 

By  HOWARD  PARISH  and  LOYAL  PHILLIPS 

Parlsh-Phillips  Tested  Want  Ad  Selling  Plans 


FIGHTING  THE  BATTLE  FOR 
HONEST  ADVERTISING 


MOST  of  us  would  be  shocked  if  we 
knew  how  many  thousands  of  our 
Want  Ad  readers  have  never  given  our 
Want  Ads  a  serious  thought. 

During  the  past  several  months  in 
our  contacts  with  people  in  hotel 
lobbies,  on  the  street,  and  at  social 
gatherings,  members  of  our  staff  have 
asked  hundreds  of  people  how  much 
a  Want  Ad  in  the  local  paper  would 
cost;  not  one  in  twenty  would  even 
hazard  a  guess.  Yet  all  of  them  were 
prospective  Want  Ad  users  in  one  way 
or  another. 

We  have  gone  a  step  further  in  this 
survey  by  asking  whether  these  people 
had  ever  noticed  publicity  in  the  paper 
suggesting  that  the  public  use  the 
Want  Ads;  almost  half  of  those  queried 
remembered  seeing  front  page  boxes 
or  display  promotion  ads.  Many  of 
them  remembered  which  paper  car¬ 
ried  most  Want  Ad  promotion. 

It  was  no  surprise  to  learn  that  not 
one  layman  had  any  idea  which 
paper  had  the  most  circulation,  in  spite 
of  the  fact  that  two  leading  papers  in 
one  of  the  cities  had  carried  circula¬ 
tion  comparisons  on  Page  One  nearly 
every  day  for  a  year. 

We  learned  one  thing  which  may  be 
bad  news  to  the  so-called  “second” 
newspapers:  Nearly  half  of  the  people 
told  us  instantly  which  paper  carried 
the  most  Want  Ads. 

Our  limited  survey  probably  proves 
nothing  except  ONE  thing:  That  we 
still  have  a  big  educational  job  to  do, 
even  in  cities  where  several  millions 
of  lines  of  Want  Ads  are  now  being 
published.  We  were  further  con¬ 
vinced  that  the  low  cost  of  using  Want 
Ads  should  be  stressed  more  in  our 
promotion.  Even  on  papers  with  large 
circulations  the  minimum  cost  per  day 
sounds  and  is  almost  negligible.  In 
checking  testimonial  promotion  ads  in 
hundreds  of  newspapers  we  have  seen 
wany  instances  where  Want  Ads  cost¬ 
ing  less  than  a  dollar  have  brought  the 
users  more  than  a  hundred  dollars!  It 
seems  logical  that  the  LOW  COST  OF 
getting  results  is  one  of  our 
strongest  promotion  angles. 

All  of  us  have  long  since  learned 
that  the  public  is  bargain  conscious — 
women  particularly.  Millions  of  wo¬ 
men  elbow  their  way  through  crowded 
stores  for  hours  in  their  ardor  to  save 
a  few  cents  on  a  household  item  or  a 
piece  of  wearing  apparel.  This  deeply 
imbedded  bargain  -  consciousness 


should  react  favorably  to  promotion 
phrases  such  as  these: 

"96c  ad  sells  $100  piano  for  -Mrs.  J.  Doe.”  j 
“45c  ad  brings  $20  cash  for  discarded  rug.” 
“Other  smart  housewives  increase  their  in-  I  j 
comes  through  For  Kent  ads  costing  as  little  as  < 

00c  a  day.” 

“69c  ad  starts  monthly  income  of  $15  for  ; 
-Mrs.  J.  Doe.” 

"JOc  a  ro.jin  was  the  cost  of  renting  3  rooms 
through  this  90c  ad.”  i 

When  we  look  at  Want  Ad  promo¬ 
tion  objectively,  from  an  unbiased 
viewpoint,  we  conclude  that  our  vol¬ 
untary  building  promotion  should  at¬ 
tempt  chiefly  to  sell  two  facts:  1.  That  i 
other  local  people  increase  their  in¬ 
comes  by  selling  or  renting  some¬ 
thing  or  by  securing  work.  2.  That 
the  cost  of  running  a  Want  Ad  is  neg¬ 
ligible. 

The  classified  -  conscious  pub-  i 

lisher  can  trade  intelligently-used  i 
newsprint  for  an  additional  daily  page  ! 
of  Want  Ads  within  2  or  3  years.  , 
The  publisher  of  a  mid-western 
newspaper  in  a  city  of  220,000  values 
a  strong  Want  Ad  acceptance  much  i 
more  highly  than  he  does  a  few  pages 
of  newsprint.  Even  in  recent  years 
he  has  found  time  to  write  an  occa¬ 
sional  classified  promotion  ad  himself. 
Obviously,  he  rates  the  importance  of 
Want  Ad  acceptance  along  with  Edi-  , 
torial  acceptance.  This  city  wasn’t  ^ 

a  “Want  Ad  Town;”  A  profit-conscious  | 
publisher  made  it  a  Want  Ad  town  | 
and,  in  so  doing,  built  for  his  newspa¬ 
per  a  yearly  revenue  of  $350,000.  > 

As  publishing  costs  continue  to 
climb,  we  naturally  sympathize  keenly  , 
with  the  publishers’  acute  problems,  j  1 
Only  through  false  fidelity  and  blind  ^  ' 
loyalty,  however,  could  we  recognize 
as  profitable,  a  policy  of  eliminating 
consistent  Want  Ad  promotion  in  an  | 
economy  program.  A  Page  One  box  ' 
and  a  small  2- column  ad  appearing 
daily  would  use  only  30  pages  of  news-  | 
print  during  a  full  year!  In  no  other  ;  , 
way  except  through  our  columns  can  j  i 
we  hope  to  contact  enough  of  our 
readers  to  convince  them  that  the  use  i 
of  our  columns  would  be  profitable  to  ' 
them.  Because  of  repeat  calls,  our  ^  , 
phone  room  cannot  hope  to  contact  | 
more  than  one  out  of  four  families  in  j 
our  city  during  a  year;  besides,  many  j  i 
of  them  would  resent  being  called  in  j  ; 
cold  turkey  fashion.  i 

Sviall  R.O.P.  ads,  intelligently  writ-  j  : 
ten  and  forcefully  illustrated  will  do  i  j 
a  profitable  promotion  job  if  carried 
consistently  for  two  or  three  years. 


the  big  merchant  saw  his  own  STORE’S  AD 


WENT  straight  to  the  furniture  de¬ 
partment  and  bought  a  fine  li¬ 
brary  table  he  had  seen  pictured  .  .  . 
couldn’t  resist  the  fine,  realistic  illus¬ 
tration  that  brought  out  all  the  texture 
of  the  wood,  he  remarked.  .  ,  .  De¬ 
partment  head  who  planned  the  ad  is 
sitting  prettier,  partly  because  of  faith¬ 
ful  Certified  rendering  of  good  photo¬ 
graphic  illustration. 


^or  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S  A. 


^TirUD  MY  MAT  COBPOBATtON. 


Q  Bocif  PImsm.  P.  YoHc#  N*  Y« 


The  efforts  of  a  few  aggressive,  in  some  cases,  unscrupulous, 
anti-advertising  propagandists  to  prejudice  consumers  against 
advertising  has  met  with  a  serious  set-back  within  the  past 
year  or  two. 

The  great  body  of  consumers  in  women’s  clubs,  parent- 
teachers’  associations,  and  other  organized  groups  who  have 
been  listening  to  indiscriminate  attacks  on  advertising,  have 
also  been  doing  a  little  thinking  on  their  own. 

In  the  meantime,  organized  advertising  has  been  staging 
some  effective  counter-attacks. 

The  Advertising  Federation  of  America  is  one  of  several 
national  groups  in  the  field  of  organized  advertising  that 
"has  been  doing  something  about”  this  consumer  problem 
the  past  several  years. 

Through  its  Bureau  of  Research  and  Education,  the  Fed¬ 
eration  has  annually  released  a  series  of  Short  Talks  on 
Advertising  which  have  been  published  in  more  than  2,000 
newspapers  and  periodicals  throughout  the  country — not  in 
defense  of  advertising — but  as  a  sincere  effort  "to  tell  the 
other  side  of  the  story.” 

These  Talks  have  been  delivered  by  business  and  advertising 
leaders  as  new  material  has  been  issued  from  time  to  time 
over  more  than  250  local  radio  stations. 

They  have  furnished  the  basis  for  more  extended  speeches 
before  business  and  professional  groups,  women’s  clubs  and 
hundreds  of  associations  and  organizations  of  every  descrip¬ 
tion  entirely  outside  the  field  of  organized  advertising. 

In  these  and  in  numerous  other  ways,  the  Federation  has 
made  its  contribution  to  a  better  understanding  of  the  eco¬ 
nomic  functions  of  advertising  on  the  part  of  a  large  segment 
of  the  public  that  attacks  against  advertising  have  aroused 
to  a  serious  study  of  the  problem. 

While  much  of  this  work  has  been  prepared  in  Federation 
headquarters,  our  affiliated  Advertising  Clubs,  in  addition  to 
cooperating  most  effectively  in  its  local  dissemination,  have 
developed  ways  and  means  of  their  own  of  bettering  con¬ 
sumer  relations. 

Our  National  Committee  on  Consumer  Education  is  right 
now  preparing  a  comprehensive  report  of  the  work  of  the 
local  clubs  in  this  consumer  field,  which  will  be  presented 
at  the  Federation’s  convention  in  Chicago  next  month. 

It  is  believed  by  some  to  be  the  most  constructive  work  in 
Consumer  Education  insofar  as  the  advertising  interests  of 
the  country  are  concerned  that  has  been  done  by  any  organi¬ 
zation.  The  effectiveness  of  a  project  of  this  character  under 
local  auspices,  and  with  proper  direction,  can  easily  be  appre¬ 
ciated. 

This  Chicago  convention  will  bring  together  the  leaders 
in  every  known  medium  of  advertising,  both  buyers  and  sellers. 

The  Advertising  Exhibit  promises  to  be  the  largest  since 

1928. 

May  we  suggest  that  if  you  have  any  idea  of  going,  you 
make  your  reservation  today  at  Hotel  Sherman,  official  head¬ 
quarters  hotel. 

36lh  Annual  Convention  and  Exposition 
Advertising  Federation  of  America 
Hotel  Sherman,  Chicago 
June  23-27,  Inc. 


EDITOR 


PUBLISHER 


Wiggins  Criticizes  Some 
Editorial  Operations 


thority  to  maintain  administrative  or-  tiators  contend  that  the  political  free- 
der.  The  managing  editor  gives  no  dom  of  editorial  workers  entitles  them 


orders  except  throvigh  departmental  to  participate  in  the  active  manage- 
heads  under  him  and  never  deals  with  men  of  political  campaigns  for  pay. 


individuals  on  the  staff  except  through  This  is  the  sort  of  thing  against  which 
their  inunediate  superiors.  Other  only  a  negotiating  editor  can  defend 


managing  editors,  I  have  found,  do  the  editorial  department.” 
EDITORIAL  budgets,  department  what  I  can  learn,  is  the  variation  in  not  hesitate  to  deal  directly  with  in¬ 
management  policies,  number  and  policy  wider.  dividuals  in  any  department  when- 


duties  of  employes,  were  discussed  by  “  ‘Who  hires  your  editorial  em-  ever  an  assignment  occurs  to  them  or 


J.  R.  Wiggins,  managing  editor  of  the  ployes?’  is  the  first  question  I  have  a  new  idea  suggests  itself.  Those  who 
St.  Paul  Dispatch  and  Pioneer  Press,  directed  at  the  editors  with  whom  I  are  scrupulously  careful  to  channel- 
at  the  annual  ASNE  convention  in  have  talked.  And  I  have  found  much  ize  authority  feel  that  this  prevents 
Washington  recently.  He  was  followed  difference  of  opinion.  All  employes  conflicting  effort,  maintains  respect 
by  Matthew  G.  Sullivan,  circulation  are  hired  by  the  managing  editor  in  for  departmental  heads,  avoids  waste 


Says  Seek  Changes 
In  Labor  Act 

continued  from  page  30 


The  Exclusion  of  Employes 


director  of  the  Gannett  Newspapers,  some  plants,  and  in  others  the  actual  and  confusion.  Managing  editors  who  From  Designated  Bargaining  Units— 
who  suggested  numerous  practic^  hiring  of  any  individual  is  done  by  the  assume  more  direct  responsibilities  ‘‘Upon  the  designation  of  any  unit 


channels  of  co-operation  between  edi-  man  who  will  be  his  immediate  su-  feel  they  have  better  contact  with  the  it  is  necessary  to  determine  which, 


torial  and  circulation  departments. 
‘‘Personnel  problems  I  presume  are 


whole  staff  and  more  intimate  rela-  if  any,  employes  should  be  excluded, 
s  with  individuals  in  it.  The  Guild,  of  course,  excludes  from 

Executive  Conferences?  its  membership  those  employes  ‘whose 

‘How  are  staff  efforts  co-ordinated  interests  lie  with  the  employer  rather 


I  presume  are  ‘‘It  is  believed  that  it  puts  the  em-  tions  with  individuals  in  it. 
the  most  important  administrative  ploye  in  a  better  relationship  with  his  Executive  Canfereneec? 

problems,”  declare  '  •.  Wiggins,  ‘‘and  immediate  superior,  giving  him  as  it  „  ,  a  tr 

out  how  other  does  a  consciousness  that  the  man  who  ,  ttow  are  stM  efforts  co-on 


I  have  tried  to  i  out  how  other  does  a  consciousness  that  the  man  who  die  eiiora  co-oromaiea  ,  .  ,  ,  emnloves’  In  nractice 

editors  deal  with  tnem  in  their  many  gives  him  his  orders  is  the  man  who  have^^aSed ^  it  may  be  utilized  to  exclude  from  the 
phases.  How  many  employes  are  re-  gave  him  his  job  and  who,  within  a  ®  a  great  many  ^itors.  An-  .  emnlove  who  performs  any 

quired  to  do  a  competent  editorial  job?  somewhat  more  limited  range  than  .  duties  of  a  ^managerial,  supervisory 


quiicu  tu  uu  el  jww.  ^w***v, %.**«**  .  _ ii.  -  i_i  auiies  ot  a  managenai,  supervisory 

heretofore,  can  take  his  job  away  from  ^here  mOTn^Sid  e^n^  news^^^  directory  character  who  is  not  a 


different  functions  of  the  editorial  him. 


member  of  or  sympathetic  to  the 


departmentf  Taddressed  an  inqu^  ‘‘Of  course,  where  the  managing  Pers  are  operated  under  a  single  ^i-  ^.yn.pauieue  lo  me 

on  these  points  to  each  of  20  manag-  editor  or  even  the  publisher  ultimate-  management.  I  have  not  dis-  ,  pronouncement  approxi- 

ing  editors  in  cities  of  between  200,-  ly  does  the  hiring,  I  have  not  found  ."^"thod  of  meet-  ^^Jhe  thlf  St 

000  and  300,000  population.  anyone  to  defend  a  policy  of  hiring  ^  impressed  by  the  Board’s  decision  in 


on  these  points  to  each  of  20  manag-  editor  or  even  the  publisher  ultimate- 


“They  show  that  the  average  news-  without  consultation  with  department-  or^“eVaper7‘'"one'"nLwsp^^^^  the  Brooklyn  Daily  Eagle  case  de- 

paper  of  this  size  has  50  editorial  em-  al  heads  even  though  I  have  found  „„  cided  last  July.  Here  the  company 


pper  out  size  nasoo  eunoxiai  mu-  an  executive  conference  every  Mon-  emeu  lasr  au.y. 

admIXhat  ^  day  at  1  o’clock  no  matter  what  hap-  desired  certain  employes  exdud^l 


rTu  ic  admit  that  thev  have  on  occasion  nut  day  at  1  o’clock  no  matter  what  hap-  -I 

that  there  are  16  ’•eporters,  8  copy  aamu  mat  iney  nave  on  occasion  put  .i.,  i  t  ^  from  the  unit  as  executives.  The 

readers,  2  editorial  writers,  3  librari-  People  on  the  staff  wiAout  advance  Pf  ‘  daily  conferences  claimed  that  these  particular 

ans,  3  women’s  department  employes,  consultation.  None  of  Ij^em  com-  ocia  wri  ers  and  directors,  employes  were  sub-executives  and 


the  market  desk,  4  in  the  sports  mends  such  a  policy,  needless  to  say. 


Keeping  Track  of  Pix 

‘‘Administrative  problems  of  the 


should  be  included.  The  Board  said: 


department,  2  artists  and  re-touchers.  Guesswork  May  Be  Costly  Administrative  problems  of  the  "  ‘Tho  Bo.inl  h.is  in  thp  pa<t  adof 

3  photographers.  Total  editorial  em-  “  ‘How  are  employees  hired?’  is  the  Picture  department  have  interested  xencrai  policy  ot  inoiudin^  in  the 
ployes  varied  in  number  from  25  to  68.  next  question  I  have  asked.  The  an-  me,  probably  because  I  have  had  some  where  th/y*  ar"' ni"mixTs’'rt' or'eiiai 


The  Bo.ard  has  in  the  past  adopted  the 
•al  policy  of  including  in  the  apprn- 
c  unit  minor  suiiervisory  iiiiplo.vi'S 
e  they  arc  members  of  or  elinible  for 


“Reporters  varied  in  number  from  swers  have  been  such  as  to  suggest  difficulty  in  this  field  myself.  News-  membership  in  tiie  claiming-  union,  and 

7  to  23;  copyreaders  from  5  to  12;  edi-  that  in  this  field  of  administrative  ac-  Papers  which  keep  accurate  check  on  J',',®onI"wrsher*them  included.”"  ^ 


torial  writers  from  1  to  4;  librarians  tion  few  newspapers  have  reduced  fheir  engraving  costs  have  found  that 
from  1  to  5;  women’s  department  em-  their  functions  to  any  set  method,  m  the  last  five  years  the  number  of 
ployes  from  1  to  6;  market  desk  em-  Guesswork  in  this  field,  however,  un-  square  inches  of  engraving  used  has 
ployes  from  1  to  3;  sports  writers  der  Guild  contracts  providing  rela-  nearly  doubled,  and  the  total  num- 


“The  Board  concluded  that  the  gen¬ 
eral  rule  did  not  fit  the  situation  in 
the  newspaper  industry,  for  there  a 
number  of  supervisory  employes, 


from  3  to  5;  artists  from  1  to  3;  photo-  tively  higher  rates  of  pay  and  impos-  ber  has  shown  a  corresponding  in-  ...  ..  imdpr 

graphers  from  1  to  6.  ing  limits  on  severance  prerogatives  crease.  Photographic  staffs  and  pic- 


Photographic 


“Other  editors  have  advised  me  that  of  management,  is  likely  to  be  expen-  ture  problems  have  increased  proper. 


on  some  newspapers  the  publisher  is  sive. 


them,  have  charge  of  separate  and 
distinct  departments.  The  Board, 


XfS  ^  therefore,  held  that  employes  who 


likely  to  show  up  some  July  morning  ‘‘I  suppose  we,  as  editors,  have  done  contacted,  an  administrative  innova-  j  „  i_-„  mmnlptp  rbaree  of 

...u'  _ ,..UU  C.,.,  mr.ro  V.rir.«  to  orrlorl,.  ♦ior,  Boo  r\ _ mOrO  Or  lOSS  COmpieie  CnaTgC  Ui 


when  advertising  is  off,  with  a  sug-  more  to  bring  to  government  orderly  tion  has  been  put  into  effect.  One  in-  ijj  management  or  arrangement  of 
gestion  that  the  budget  be  cut  207c.  and  systematic  hiring  policies,  under  dividual  executive  has  been  placed  in  il  j  D-rticular  autonomox^  depart- 

/V^mT^1AfA  nil  m«a4-<«*»a  aa«.aw.  ... 


On  those  and  on  many  other  occasions  Civil  Service,  than  any  other  group  complete  charge  of  all  picture  cover-  cVimilH  from  any 

it  would  be  a  comfort  to  an  otherwise  in  the  national  life.  Yet  I  feel  com-  age,  directing  photographic  assign-  „_:i  ^hich  contained  their  subordin- 
defenseless  editor  to  be  able  to  tell  pelled  to  say,  on  the  basis  of  what  I  ments,  supervising  artists  and  re-  though  the  Guild  want^ 


the  boss  that  his  budget  was  below  have  been  able  to  find,  that  there  is  a  touchers,  sunerintending  layouts,  mak-  j^g^  included  That  this  is  merely 
that  of  newspapers  of  comparable  size,  lot  of  hiring  on  newspapers  that  is  ing  subject  selections,  arranging  pic-  a  general  rule  is  apparent  from  the 


Ud  30®/  In  10  Year*  marked  by  obvious  weaknesses. 

m=T.ocior=  “Schools  of  busuiess  administration 

Editors  and  business  managers  are  .  .  .  .  i,.., 

have  developed  aptitude  tests  which 


ture  pages  and  roto  pages. 


a  general  rule  is  apparent  from  the 
fact  that  the  Board  did  not  entirely 


understandably  reluctant  to  disclose  ^  e  j  city  editors  through  him  in- 

such  figures  but  from  tf,os,  I  could  ^ to  photographers.  In 


“Assignments  on  spot  news  clear  follow  it  even  in  the  case  in  which 


auvii  iiKuies  uui  iiuiii  uiuae  i  uuuiu  . _ _ _  i  xu  i  i  oxcau  ui  uuciii  lu  piiuiuurapners.  in  o.  i  fie  ziuoiuiftw  vi 

get  I  put  together  _thisbudgetery  pic-  if  n'ffXTLfi  ?  XX’.  this  has  permitted  the  care-  fair  Labor  Practices. 

ture  of  papers  of  the  200,000  field  size.  P,  P.  |  diffprpnop’c  and  tbf  charting  of  the  hourly  average  pic-  “Another  type  of  Board  proceed^ 


it  was  announced. 

“3.  The  Avoiding  of  Claimed  Un¬ 
fair  Labor  Practices. 


lie  papcio  me  iiciu  aitc.  .,  ..  diffprpnpp<!  and  tba  wru  '•“'B  me  iiouiiy  average  piC-  niiumei  lype  uuaix*  ix. ^ 

“Their  monthly  editorial  budgets  problems  of  weighing  such  a  difficS  load  with  consequent  more  ef-  has  to  do  with  ^y. 

vpraffed  nnlv  S20.000  and  ranged  from  fv,:.,.,,  _ i  j  —x  fective  distribution  of  a  relatively  practices  on  the  part  of  the  company. 


averaged  only  $20,000  and  ranged  from  thing  as  editorial  aplitude  would  not  distribution  of  a  relatively  practices  on  the  part  ot  tne  comp<-i_. 

$7,000  to  $28,000.  Monthly  editorial  counsel  a  resort  to  the  best  available  ®taff;  more  thorough  Certain  actions  are  fortidjn  as  u^ 

pay  rolls  averaged  $11,000;  monthly  testing  methods.  I  have  not  found  scrutmy  of  ill-matured  picture  assign-  fair  by  the  statute.  It  would 


jxoy  imio  aviiiaRcix  s>xi,vw,  iiiui.miy  testiug  metnous.  1  Uave  not  toimd  - ....x — r - rpfuse 

syndicate  costs  $2,410;  monthly  state  any  newspaper  with  an  experience  suggested  by  editors;  more  crit-  unfair  labor  pract  ce  for  5"°^  ^  . 

news  coverage,  $1,000;  monthly  all  in  such  practices  long  enough  to  show  ical  exammation  of  picture  copy,  ®"8age  in  collective  bai^gai  mg 


new:,  cnveidge,  ipi.uvv,  luuuuuy  an  m  SUCh  practices  long  enough  tO  ShoW  m  viipy,  . a  dulV 

telegraph  wire  service  costs,  $3,600.  any  results.  I  have  found  that  some  speedier  remedy  of  uefects  in  equip-  nft  need  to 


“In  terms  of  tlie  percentage  of  total  of  them  are  beginning  to  consult  em-  uient  and  materials. 


costs  the  budgets  generally  were  dis-  ployment  technicians  and  have  come 
tributed  on  this  basis:  staff  60%;  state  across  one  newspaper  that  has  tried 


certified  union.  You  do  not  n^d  to 
agree  to  a  contract  unless  it  is  aC" 


“More  and  more  administrative  ef-  ^sree  a  ‘-xj^^ugh 

rt  is  going  into  the  work  of  contract  .sT-i  I  affS 


iiiuuicu  uii  uiia  uctdia.  abdii  uiie  newspaper  inai  nas  irieu  uiiu  uitr  wuik.  ui  uuiiuaci  *  ..  ..  .  j  faitVi  in  an 

ne  ws  5%;  syndicates  13%;  telegraph  aptitude  tests  for  some  of  its  workers,  negotiation,  and  here  as  in  other  fields  uego  la  ions  in  goo 
_ _ nnrf  =  r-  o  _  . _  ^  ,  to  reach  an  agreement  it  yoi 


rvo  W/C,  s-ns  /V  f  tVAX-g,*.  AUl  dUllAC  UX  ltd  W  UX  A.d  d.  na  WIV*  I,  OllV*  aS  lil  UktlCX  lACiUS  .  ,.aqaU  nn  nar^ipnipnt  if  VOU  CalL 

news  services  20%.  How  About  Health.  Too?  there  are  many  different  attitudes  on  ®  practice  for 

It  would  be  interesting  and  help-  -Now  that  so  many  contracts  pro-  [tow  editors  should  handle  this  prob-  "  djxohiroc  or  discrimisf' 

vide  sick  leave,  irom  stated  tern,,  to  ’T.„  <■"  ompiopc  bccaasc  h.‘» 


news  services  20%. 

“It  would  be  interesting  and  help- 


u  xu-  J-  X  u  X-  c  j  x  •  1  X  '’lue  sick  leave,  from  stated  terms  to  xxx  vx..,^  ,.xxxxx.xxxv.  x  xxo,,x.  xxxxxx.u  aaainst  an  employe  because  ne 

how  this  d^tribu  ion  of  editorial  costs  ‘reasonable’  allowances,  I  think  every  nothmg  to  do  with  ^  charges  or  given  testimony 

and  how  the  total  editorial  costs  have  newspaper  should  know  something  labor  negotiations  except  for  the  en-  ^proceeding  before  the  Board.  So 

about  the  physical  fitness  of  appli-  forcement  of  contracts  negotiated  by  jf  have  had  occasion  to  reprimand 


able  to  obtain  very  many  such  esti- 


mates  but  from  those  given  to  me  I 


the  publisher  or  business  manager;  at  —  employe,  he  might  hale  you  w- 
the  other  extreme  I  have  found  edi-  ^he  Board,  tell  it  and  you  what 


“From  what  I  have  been  able  to 


would  venture  that  editorial  budgets  jearn  fflim  ot^^  editors  we  all  ne^  tors  who  virtually  represent  manage-  K^/^thils  Xyou  and  tlirreby  obt^ 
have  gone  up  about  307o  on  the  aver-  overhaul  our  hirimr  nolioies  and  to  ment  in  the  negotiation  of  editorial  from  anv  further 


age  in  the  past  ten  years. 

“I  encountered  one  managing  edi 


to  overhaul  our  hiring  policies  and  to  nient  m  t 
satisfy  ourselves  that  we  are  making  contracts, 
staff  replacements  with  the  care  and  “There  i 


nent  m  me  negoiiauon  or  editorial  complete  immunity  from  any  turu‘ci 

.o  XU-  ,  action  on  your  part.  «  is 

There  is  one  specific  ethical  ques-  i^bor  practice  for  you  to  discriminaie 


tor  whose  costs  in  20  years  have  caution  warranted  by  the  tremendous  ti®*^  which  I  think  illustrates  the  point  respect  to  any  term  or  condition 

swung  from  $44,000  a  month  down  to  importance  of  a  healthy  and  able  per-  of  those  who  say  the  editors  should  emolovment  for  the  purpose  oi 

^OO  AAA  A  miamxU  AM.J  UaaU  ..a  Xa  ^Oil  •  •'  ^  1 _ Ji_ _ Ai_A: _  _ 1.1..2  ^***4^*vj  • 


$22,000  a  month  and  back  up  to  $34,- 
000  a  month. 


“Hiring  and  firing  may  not  occupy 


sonnel.  handle  negotiations.  Outside  activi-  encouraging  or  discouraging  mem* 

“  ‘Who  gives  orders  in  your  editor-  ties  of  employes  do  not  cost  manage-  bership  in  any  labor  organization- 
ial  department?’  is  another  question  I  ment  money  and  may  even  relieve  “Thus  it  has  been  held  that  y 


a  large  part  of  the  time  that  editors  have  asked  many  managing  editors,  pressure  for  wage  advances.  But  cannot  take  a  reporter  off  one  w  ^ 
devote  to  administrative  duties  but  and  I  have  found  the  widest  variation  they  may  threaten  the  integrity  of  p^t  him  on  another  if  such 


fcv  auAAUAAAObAoixAvc;  VIUI.ACO  uub  x  aaciv^  a\alaiiu  mxc  vviucat  VdXltfLlUll  aaao^  pui  nim  OU  ailUUicx  **  cC^m 

surely  no  duties  or  responsibilities  are  in  policy.  A  great  many,  I  have  dis-  editorial  departments.  It  has  dis-  the  effect  of  adversely  atiec 

more  important.  In  no  field,  from  covered,  very  carefully  channelize  au-  tressed  me  a  great  deal  to  hear  nego-  ^ig  membership  in  any  union. 


ISO  FOR  INFORMATION  ON  PRINTING  PRESS 

MONTREAL,  April  29 — Fifty  dollars  is  waiting  for  anyone  who  can  give  in¬ 
formation  leading  to  the  discovery  of  Fleury  Mesplet’s  printing  press, 
brought  to  Montreal  in  1776.  The  reward  will  be  paid  by  the  Montreal  Cele¬ 
bration  Committee,  637  Craig  Street  West,  formed  by  33  local  associations  to 
commemorate  the  500th  anniversary  of  Johann  Gutenberg’s  invention  of 
printing  from  movable  type.  Fleury  Mesplet  came  to  Montreal  from  what 
was  termed  at  that  time  the  Revolutionary  American  States,  and  set  himself 
jp  in  business  in  the  vicinity  of  Place  Royale.  He  was  this  city’s  first  com¬ 
mercial  printer  and  foimded  La  Gazette  Litteraire  in  1778.  The  name  and 
newspaper  was  later  changed  to  the  Gazette,  under  which  name  it  is  still 
published.  When  Mesplet  abandoned  his  business  his  equipment  sold  for  the 
equivalent  sum  of  $290. 


HOPE 
IN  THE 
HEADLINES 


HAS  SERIES  OF  SEVEN  DAILY  SPECIAL  EDITIONS 

FIRST  OF  A  SERIES  of  seven  daily  special  editions  commemorating  the  74th 
birthday  of  its  city  was  presented  TTiursday  in  the  Berkeley  (Cal.)  Gazette. 
The  initial  issue  totalled  56  pages,  with  advertising  linage  ruiming  about  20 
pages  in  the  three  special  sections  of  40  pages.  Originally  planned  as  a  series 


BUND  SUIT  AGAINST  DAILY  DISMISSED 

CIRCUIT  COURT  JUDGE  JOSEPH  G.  WOLBER  April  29  dismissed  the 
$2,000,000  libel  suit  brought  by  the  German-American  Bund  Auxiliary, 
ire.,  of  New  Jersey  against  the  Newark  (N.  J.)  Ledger  and  Samuel  I.  New- 
cnuse  and  Edwin  F.  Russell,  publisher  and  editor  respectively  of  that  news- 
caper,  when  neither  the  plaintiffs  nor  their  representatives  appeared  at  the 
chedulcd  opening  of  the  trial  in  Newton,  N.  J.  A  non-suit  was  granted  on 
motion  of  Harry  V.  Osborne,  of  Newark,  counsel  to  the  Ledger. 


Always  at  Bat 


When  the  San  Francisco  Chronicle 
ran  this  banner  headline — 


Publishers 


1/  OR  forly-lwo  years  the  Inter¬ 
national  Circulation  Managers’ 
Association  has  been  keenly  alert 
to  the  constantly  changing  fac¬ 
tors  that  affect  circulation  .  .  . 
and  the  newspaper  publishing 
business  as  a  whole.  Through  its 
Monthly  Bulletins,  the  Annual 
Book  of  Proceedings,  and  per¬ 
sonal  contacts,  it  analyzes,  corre¬ 
lates,  and  disseminates  to  its  more 
than  700  members,  invaluable 
information  that  helps  make 
them  more  efficient,  more  im¬ 
portant  to  the  general  operation 
of  the  newspaper. 

Yes,  the  ICMA  is  on  its  “toes” 

.  .  .  altcays  at  bat  for  publish¬ 
ers!  That’s  why  we  ask,  “Is 
your  Circulation  Manager,  Mr. 
Publisher,  a  member  of  ICMA?” 
The  dues,  you  know,  are  sur¬ 
prisingly  low. 

For  complete  information 

write  L.  W.  McFetridge, 
R.  Secretary-Treasurer,  “The 
|P^  World,”  Tulsa,  Okla. 


— copies  were  requested  in  all  corners  of  the  globe. 
They  were  sent  to  the  national  leaders  of  Japan  and 
China — to  the  Capitals  of  Europe — to  Cabinet  Min¬ 
isters,  peers.  Members  of  Parliament,  labor  leaders, 
soldiers,  business  men  and  unemployed.  11,400 
copies  went  to  England — thousands  more  across 
America.  They  were  reprinted  in  the  Arabic  press 
of  Syria. 

Why  this  world-wide  recognition.’  Because  a  news¬ 
paper  heralded  in  headlines,  not  news  of  world 
disaster,  but  the  hope  of  a  new  world  order.  May 
we  send  you  MRA  news  as  we  get  it.’  And  a  booklet 
which  gives  you  background? 


edUorial  nialej'iai  wrUt 


Moral  Re-Armament 


61  Gramercy  Park,  New  York 

*  Editor  &  Publisher  believes  that  “ 
Moral  Re-Armament  is  the  most 
constructive  news  of  the  day  and 
provides  this  space  without  charge.  , 


ACTIVE  OFFICES  IN 
Blrminghara  Clerelaod  Toronto 
"llao  Rocheoter  Onkland 
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EDITOR  &  PUBLISHE 


B.  F.  Irvine  Dies 
At  77;  Noted 
As  Blind  Editor 

Benjamin  Franklin  Irvine,  77,  noted 
blind  editor  of  the  Portland  Oregon 
Journal,  died  in  Portland  May  1. 

He  was  editor  and  owner  of  the 
Corvallis  (Ore.)  Times  from  1892  un¬ 
til  1908.  when  he  became  editorial 
writer  for  the  Journal.  He  was  the 
Journal’s  editor  from  1919  to  1937  and 
editor  emeritus  since  the  latter  year. 

Blindness  No  Handicap 

Mr.  Irvine  became  an  editor  despite 
failing  eyesight  and  the  certainty  of 
blindness.  He  did  not  regard  this  as 
a  handicap,  however,  for  he  said  in 
later  years  that  he  believed  his  blind¬ 
ness  had  somehow  aided  him  to  ex¬ 
pand  his  energies  and  sensibilities. 
He  became  one  of  the  most  widely 
quoted  editors  on  the  Pacific  Coast. 

Mr.  Irvine  retired  as  editor-in-chii’f 
of  the  Journal  after  having  served 
29  years  on  its  editorial  staff.  Re¬ 
maining  as  editor  emeritus,  he  an¬ 
nounced  that  he  had  retired  in  order 
to  “have  more  time  to  take  a  more 
personal  part  in  meeting  the  increas¬ 
ing  demand  for  the  paper  to  partici¬ 
pate  in  movements,  meetings  and  cam¬ 
paigns  in  'near-by  and  more  distant 
communities  for  local  advancement.” 

Born  near  Scio,  Ore.,  Mr.  Irvine 
studied  at  Willamette  University, 
Salem,  Ore.  He  began  his  newspaper 
career  at  the  age  of  13  as  Scio  corre¬ 
spondent  of  an  Albany  (Ore.)  week¬ 
ly.  Later  he  worked  on  the  Scio  Ad¬ 
vertiser.  For  a  time  he  was  telegraph 
dispatcher  at  Corvallis  and  then  fail¬ 
ing  eyesight  drove  him  to  farming. 

But  when  in  1892  the  opportunity 
came  for  him  to  become  editor  and 
owner  of  the  Corvallis  Times  he  took 
it  in  spite  of  the  handicap  of  approach¬ 
ing  blindness,  remaining  there  for 
16  years.  His  widely  quoted  editorials 
attracted  the  attention  of  Colonel  C.  3. 
Jackson,  publisher  of  the  Oregon 
Journal,  and  he  was  hired  as  editorial 
writer  in  1908. 

Mr.  Irvine  married  Gertrude  Avery 
of  Corvallis.  They  had  two  children, 
£dna  and  Ward  Avery. 

■ 

NEW  DETROIT  AGENCY 

Formation  of  a  new  advertising 
agency  to  be  known  as  Alexander, 
Gottlieb  &  Jarosz,  to  carry  on  the 
business  formerly  known  as  the  Mil- 
ton  M.  Alexander  Agency,  Detroit, 
Mich.,  has  been  announced  by  Mr. 
Alexander.  Louis  A.  Gottlieb  and 
Valentine  Jarosz  join  the  new  organi¬ 
zation  as  partners. 


If  Looking  For 

A  JOB 

In  Any  *1  TImm  FInlih; 
AdvnrtWng  MannonniMit; 

CInutattan  MnelMinletl 

EdltorW  PuhlMly 

UtHtecThM*  SarvleM 
1.  Dnft  k  (our  time  nd  nttinc  forth  your 
quelifieatiooe  uhI  iCDd  it  to  ui  with 
peymeot.  (Coimt  fire  wotda  to  the 
noe;  40e  per  line,  per  imae).  For  ■ 
month,  your  meeeege  wfll  reeeh  pn^ 
tpeetire  emptoyere.  Mtny  hare 
bm  pUeed  direetly  in  thie  manner, 

1  Fill  out  eompletely  the  Peraonnel  ap- 
plieMion  that  will  be  aent  you  upon 
neeiptofad.  Thie  will  be  kept  in  our 
hlea  lor  rix  montha.  It  will  make  your 
record  arailabie  to  the  publUieta  and 
exeentirea  eaUinc  upon  ua  eonmantly 
(or  ampinyaeaTiour  oonfideoee  iv 

I,  Better  aet  now  to  enteh  our  deadline 
ti  next  Thunday, 

PERSONNEL  SERVICE 

Mtor  *  Pobllsher 
17M  Tineas  Bids. 

lintM  8o.  M,  T,  0. 


CLASSIFIED 

RATES 

"SITUATIONS  WANTED" 

(Cash  with  Ordar) 

I  tima  —  .50  par  lina 

4  fimat  —  .40  par  lina 

"HELP  WANTED" 

(Cash  with  Order] 

1  tima  —  .90  par  lino 

2  timat  —  .80  par  lina 

4  timet  —  .70  par  lina 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  tima  —  .90  par  lina 

4  timet  —  .70  par  line 

Count  five  wordt  to  line,  box  number  to 

be  counted  at  three  words.  Minimum 

tpace,  three  linet. 

Business  Opportunity 

UNUSUAL  BUSINESS  OPPORTUNITY 

Highly  prosperous  publishing  house,  in  one 
of  the  best  business  cities  of  central 
U.  S.  Steady  gross  of  $250,000  to  $300.- 
000,  mostly  on  long-time  contracts.  High 
character  and  financial  standing.  Owners 
ready  to  retire.  Books  show  line  net  to 
owners.  Price  of  plant,  business  and  line 
real  estate,  $200,000.  Can  be  bought  with¬ 
out  real  estate,  if  desired,  for  $150,000, 
half  down.  Or  half  interest  can  be  bought, 
with  option  on  other  half,  deferred  as 
desired.  This  is  an  up  and  up  business 
proposition.  No  “curiosity  seekers,’’ 
please. 

LEN  FEIGHNER  AGENCY 
Nashville,  Michigan 

Circulation  Promotion 

Successful  subscrlptioD  contests” for  over 
30  years.  CHARLES  PARTLOWE  CO.. 
Occidental  Building.  Indianapolis. 

See  our  ad  on  page  183  in  the  Year  BoolT 
Hudson  DePriest  &  Associates,  World’s 
Record  Circulation  Builders,  246  5th 
Ave.,  N.  Y.  C. 

Misceiloneous 

Just  Think!  This  entire  magazine  page  can 
be  reproduced  by  Laurel’s  Improved  Pro¬ 
cess  without  Cuta-Typesetting.  500  (8!4x 
11  in.)  copies  $2.63;  add’l  lOO’s  22c. 
Quantity  runs  lower.  Equally  low  prices 
on  Booklets,  Folders,  Catalogs.  Free  de¬ 
scriptive  Manual.  In  Metropolitan  N.  Y. 
request  Representative.  WAlker  5-0526. 
Laurel  Process,  480  Canal  St.,  N.  Y.  C. 

Newspapers  For  Sole 

For  Sale — We  have  14  small  dailies  grossing 
from  $22,000  to  $37,500  that  can  be 
bought  for  an  amount  equal  the  gross 
with  a  cash  payment  running  from  $10,- 
000  to  $13,000  each.  Murray  E.  Hill 
&  Associates,  Newspaper  Brokers,  Nash¬ 
ville.  Tennessee. 

Unusual  Weekly,  Northwestern  S.  C.  city 
and  suburbs  over  20,000.  Only  newspa¬ 
per.  Small  down  payment.  HARWELL 
&  PELL.  Birmingham,  Ala. 

Newspaper  Brokers 

Capable  handling,  buying,  selling, .  mergers. 

No  leases  or  trades.  Highest  references. 

LEN  FEIGHNER  AGENCY.  Nashville.  Mich. 


Dally  newspapers  bought,  sold,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N 
Times  Building  New  York 


Reporters,  with  experience  in 
writing  industrial  features, 
covering  science  or  engineer¬ 
ing  conventions,  who  want  to 
get  into  publicity  work  are 
advised  that  two  positions  are 
now  open  on  the  publicity 
staff  of  one  of  the  nation’s 
largest  companies.  If  interest¬ 
ed,  write  to  Box  800,  Editor 
&  Publisher,  giving  some  de¬ 
tails  of  personal  history  and 
send  along  samples  of  stories 
published  if  available. 


Help  Wonted 

In  answering  advertisements  of  the  "Help 
IVanted"  nature,  it  is  advisable  to  submit 
eopies  of  references  rather  than  the  originals. 
Copies  serve  the  purpose  and  avoid  possible 

loss  of  originals.  _  _ 

Attractive  territorial  proposition,  on  fast 
selling  features,  a  brokers  and  salesmen 
who  ran  produce.  Liberal  coiumissionl 
Box  444,  Editor  &  Publisher.  _ 

ADVERTISING  EXECUTIVE 
Excellent  opportunity  city  of  45.000.  Re¬ 
sult  getter  start  as  salesman.  Become  ad¬ 
vertising  manager  after  he  proves  ability. 
Confidential.  Write  complete  details.  Box 

818.  Editor  &  Publisher. _ 

Newspaper  and  Job  Foreman  to  mark  copy. 
Give  full  )iartirulars,  experience,  age, 
union  affiliation,  salary.  Box  836,  Editor 

&  Publisher.  _ 

Advertising  Solicitor  or  combination  ad¬ 
vertising-newsman.  Experienced  weekly 
field  near  New  York.  Small  salary — 
opportunity  for  future.  Write  full  quali- 
fications.  Box  744.  Editor  &  Publisher. 
Production  Manager  for  a  newspaper  fea 
lure  and  publishing  concern.  New  York 
City:  only  letters  giving  past  experience 
will  be  considered.  Box  835,  Editor  & 

Publisher. _ _ _ _ 

Wanted — Advertising  salesman  to  sell  spe¬ 
cial  ]>ages  on  fast  growing  weekly.  Good 
commission.  Permanent  for  right  man. 

Plain  Dealer,  Greenwood,  S.  (L _ 

Wanted — two  expert  photographic  salesmen. 
Good  opporinnily.  Commission  basis. 
Box  814,  Editor  k  Publisher. 


Situations  Wontnd 
Administrative 

Accomplishment  for  small  city  and  metro¬ 
politan  dailies  qualifies  this  applicant  for 
assisting  publisher  or  business-managing 
newspaper  needing  circulation  build-up. 
advertising  gains,  office  control.  Now 
employed  as  department  manager,  seeks 
tougher  assignment  where  progress  is  pos¬ 
sible  if  goods  are  delivered.  Nine  years’ 
experience.  University  graduate.  28. 
References,  achievement  records  avail- 
able.  Box  805,  Editor  &  Publisher. 

Accountant,  Statistician,  29.  Auditor,  labor 
press;  two  years  public  accounting:  sta¬ 
tistical  research.  University  of  Illinois. 
Box  834,  Editor  &  Publisher. _ 

Front  of&ce  man,  editorial  or  business,  pre¬ 
fers  Middle  Atlantic  county-seat  paper. 
Former  publisher,  long  advertising  ex¬ 
perience,  responsible,  educated,  married. 
May  invest.  Reply  Box  758,  Editor  A 
Publisher. 

Manager  Weekly  grossing  $1,200.00  monthly 
for  absent  owners  has  good  reasons  for 
seeking  change.  Graduate  Oberlin  col¬ 
lege,  Oass  Technical  Printing  school,  age 
33,  married,  one  child,  12  years’  experi¬ 
ence  in  newspaper  business.  Available 
on  short  notice.  Better  than  average  in 
editorial  or  advertising.  Competent  in 
bark  shop.  John  Gore,  Washtenaw 
Post-Tribune,  Ann  Arbor,  Michigan. 


Situations  Wontod 
Admimitrative  (Cont’d) 

Promotion  Manager  needed?  Applicants 
present  samples  of  seven  years’  prwl.- 
live  work  with  small  and  large 
pers.  Circulation,  editorial,  adverti-'. 
background.  Radio  experience,  too.  )  i 
with  metropolitan  paper.  28.  Box  t: 
Editor  A  Publisher. _ 

$16,000  Increase  three  years  town  six  th^ 
sand.  Competent,  capable  execn-.iTe 
Knows  small  and  medium-size  field,  ij 
vertising.  General  or  Assistant  to  Pt: 
lisher.  Record  available  through  E  I  p 
Personnel  Service  or  reply  direct  to  B  i 
727,  Editor  A  Publisher. 

Situations  Wanted 
Advertiiinf 

Advertising  Executive  with  a  business  htid 
clean-cut  handler  of  men,  experiecc-: 
Display,  National,  Classified,  large  i;; 
small  dailies.  Good  record.  Box  6'- 

_ Editor  A  Publisher. _ 

Advertising  Man,  ten  years’  experience  c  : 
Western  newspapers;  also  have  had  tt- 
years’  training  commercial  art;  ca;. 
making  better-than-average  layouts. 
proximatcly  $35  weekly  desired.  R  ;. 
to  Box  826.  Editor  A  Publisher.’’ 

Advertising  Manager,  15  years  succ’.>;: 
experience  small  cities.  Two  years  g  ; 
record  General  Manager  second  1  ;  ■ 
Age  38,  married.  Available  at  once.  : 
830,  Editor  A  Publisher. _ _ 

Advertising  Manager — Several  years  «i''’ 
tising  director  large  property  city  300. 
Available  because  consolidation.  CL: 
acter,  leadership,  sales  ability  and  c- 
monstrated  results  will  stand  there., : 
investigation.  Size  city  no  obstacle  ;! 
real  opportunity  presented.  Box  74: 
Editor  A  Publisher, _ 

Advertiaing  Manager,  solicitor,  handler 
men.  Eighteen  years’  experience  in  d  t 
play,  national,  classified — large  and 
dailies.  Good  record.  Seeking  oppor:. 
nity.  Box  592.  Editor  A  Publi:h>r 

Advertising  Manager,  to  build  new  hu- ;  ■ 
retain  old.  Achievement  in  nationsl.  •'  - 
classified  as  salesman  and  manager  I 
small  and  metropolitan  dailies.  Nin 
years’  unbroken  record  of  linage,  rt-vci.. 
gains  for  past,  present  employers.  Auii- 
iary  background  in  editing,  sales  pr  :: 
tion,  and  radio.  University  graduate,  2- 
Want  change  to  show  more  siieable  : 
crease  than  possible  under  current  s-'  ; 
and  so  earn  more  money.  ($5,000-17, 
or  base  plus  bonus.)  References,  rr-v 
available.  Box  810,  Editor  A  J*ubl:':' 

AGGRESSIVN'ADVERTISING  .8ALESMA.V 

comprehensive  background  16  y«.*t*  “ 
perience  “second”  papers — classined  t- 
display — wants  opportunity  anywhere  s 
staff  man  or  department  manager: 
spot  ten  years  local  staff  Eastern  Jle*r: 
politan  evening  daily  lately  suspena^. 
temporarily  engaged  traveling: 

35,  married;  personable,  top-notch  rem 
ences;  rigid  investigation  invited,  o' 
780,  Editor  A  Publisher. 


Danton  Walker  Reads 


The 


Ads 


Danton  Walker 


Danton  Walker,  noted  Broadway  column¬ 
ist  for  the  New  York  Daily  News  reads 
the  classified  ads  in  Editor  &  Publisher 
one  of  the  top  men  in  the  newspaper 
field  who  turn  to  that  section  every  week. 

In  his  column  of  April  25  he  says: 

Oomph  has  now  entered  the  advertising  /ieW- 
Editor  &  Publisher  for  April  20  runs  I  * 
following  want  ads:  "Advertising  Blilzhrieg^^ 
seeks  new  territory — plenty  putsch.  Box  60 
—"A  Writing  Fiend,  M.A.  degree, 
tion  twenty-four  hours  daily  under  hardboil 
city  editor," 


It’s  no  wonder  that  newspapermen  are  placed  every  day 
through  use  of  classified  ads  in  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  CLASSIFIED  DEPARTMENT 
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Sitaafieis  Woatcd 
AdvertUiiif  (Coal’d) 

Adrertisinf  Saleanon,  28,  “tops”  in  Uy- 
oot,  ides,  promotion,  selling.  Four  years 
present  daily  85,000  A.B.C.  Seeking 
larger  field  and  opportunity.  Box  624, 
Editor  &  Publisher. 

Classified  Manager,  18  years’  l•xpl■ril‘nce. 
Out  due  to  consolidation.  Salary  socon 
dsry  to  opportunity.  Box  828,  Kditor  & 
Pulilishcr. _ 

Copywriter,  experienced  sales  promotion 
booklets,  articles,  house  magssine.  Best 
background  in  petroleum  business,  ex¬ 
position,  travel,  decorative  arts.  Woman, 
34.  Metropolitan  area.  Box  763,  Editor 
A  Publisher. _ 

Po  you  need  a  man  who  can  sell  advertis¬ 
ing!  Ad-man  with  9  years'  newspaper 
experience,  layout,  copy,  soliciting.  Age 
16,  single,  college  education.  Employed, 
desire  change.  Box  709,  Editor  &  Pub¬ 
lisher _ 

MR.  PUBLISHER 

Have  you  a  reason  for  a  Special  Edition 
or  Feature  Paget  49  Editions  without 
a  failure.  Clean  selling  make  collections 
100%.  Newspaper  and  bank  references. 
Extra  linage — extra  dollars.  Box  615, 
Editor  A  Publisher. _ 

Wanted — By  man,  30,  married,  a  job  .is 
display  solicitor  or  classified  manager. 
Homing-evening  and  combination  ex¬ 
perience.  References.  Write  Box  609, 
Editor  A  Publisher. 


Sitwafions  Wanted 

CircolatioD 


Circulation  Man. -- Ten  years’  expericiu-c 
daily  aii<l  .''unday.  Kxpi-rii-iiced  all 
phases  outside  of  offiee.  Speeial  work 
on  earrii-r  orcanizatioiis  and  sales  Jiro- 
iiintioii.  .Vge  4(1.  Excellent  record.  Km 
ployed,  wish  to  change  to  east  or  south, 
and  opportunity  to  advance.  Write  Box 
s2.’i.  Kilitor  A-  I’lihlisher. 

(  1  BCri.-VriO.N'  M.\.N AG KK 


Sitnations  Wonted 

Editorial  (Cont’d) 


Assistant  Editor,  44,  University  Journal¬ 
ism  Graduate.  Capable  assuming  editing 
and  advertising  responsibilities  small 
daily  or  weekly  anywhere  permanent  con¬ 
nection  afforded.  Box  655,  Editor  &  Pub- 
lisher, _ 

Capable  editor,  forceful  writer,  seeks  per¬ 
manent  connection.  Mature;  married; 
good  speaker  and  mixer.  Sober  and  re¬ 
liable.  Best  references.  Box  668,  Edi- 
tor  &  Publisher. _ 

College  Man.  'J(>.  single,  majored  Spanish; 
six  years  on  New  York  Daily  rewrite, 
copy-desk,  reporting,  features.  On  any 
whei-e.  .Now  i-niployed.  Box  822,  Editor 
A:  I'lihlisln  r, 

Copy,  city,  wire  desk  man,  long  in  $50-$60 
bracket,  will  sacrifice  for  quick  change. 
Fourteen  years  present  place.  Go  any¬ 
where.  Box  767,  Editor  &  Publisher. 


Cub  Reporter,  Columbia  graduate.  Three 
languages,  expert  typist;  can  produce  im¬ 
mediately.  Go  anywhere.  Box  599, 
Editor  &  Publisher^ 


Desk,  editorials,  reviews;  proofreading 
(Union).  39;  Medill  '25.  Railio  ex¬ 
perience.  New  York  City  interview.  Box 
731,  Editor  &  Publisher,  or  inquire  E  &  P 
Personnel  Service. _ 

Desk-Bewrito  man.  College  and  School  of 
Journalism  graduate  with  years’  experi¬ 
ence  as  reporter,  county  editor  and 
sports.  Desire  job  on  luedium-sixed 
daily,  anywhere.  Box  764,  Editor  & 
Publisher. 

SEASONED,  BUT  NOT  AGED 
Editor,  37.  Background:  Ten  years  Metro¬ 
politan  newspapers  plus  broad  writing, 
publishing  experience.  Box  649,  Editor 

A  Publisher. _ 

Editorial  —  Young  man,  28.  college  grad., 
four  years’  experiem-e,  repiirting  for  daily 
and  miiniigiiig  Wi  i  kly.  Desires  job  on  live 
weekly.  Box  821,  Editor  A  Publisher. 
Experience  Counts  I  Sixteen  years  city, 
country  reporter,  editor;  features,  edi¬ 
torials.  Moderate  salary.  Healthy, 
energetic.  Box  750,  Editor  A  Publisher. 


Shop  at-  THE  EQUIPMENT  MART  -And  Sove 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 


Compofing  Room  Equipment  For  Sol* 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 

Curie  Matrix  Anvil  and 
Tool  Gauge  Assembly 

('oiiipli'ti'  I'linipiiient  for  reconditioning  old 
matrices  ineliiding  anvil,  files,  punches, 
i-hisels,  hammer,  ete.  Eleven  accurately 
machined,  sturdy,  precision  pieces.  Cuts 
matrix  i-nsls,  saves  s|iace  hand  repairs, 
quiekly  pays  for  itself.  Priced  right. 
.MO.NOMEl.T  (’ompaiiy.  J)ept.  (j.  Minnea¬ 
polis.  Minn.  ^ 

Guaranteed  Rebuilt  Linotyites  A  Intertypes 

•See  HOOD-FALCO  CORP.  First 


225  Varick  Street  New  York,  N.  Y. 

1.1  NOTYPES—  INTERTYPES  —  LUDLOWS 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Linotype  Machines  are  rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Lino¬ 
type  Parts  Company.  203  Lafayette  St., 
New  York  City. 

~  LI  NOTYPE,  1  NTERTYFE  ~M  ACH I XES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  New  York  City 


MILLER  SAW-TRIMMERS 


Standard  of  the  world  for  over  35  years 


Information  on  request 
MILLER  PRINTING  MRCHINERf  CO.. PITTSBURGH.  PA. 


Mechanical  Equipment  For  Sale 


FINAL  DISPOSAL 

There  is  .'■till  some  i-quipment  available  be- 
i-ause  of  the  acquisition  and  suspension 
of  the  former  .Akro'i  Times-Press  by  the 
.Akron  Beacon  .lournal.  This  is  now  be¬ 
ing  disposed  nf  at  great  price  conces¬ 
sions  to  I  mpty  the  building.  Included 
a  re : 


Six  .Metropolitan  Duplex  I'nits.  two 
folders,  with  everytbing  complete  for 
ilieir  operation. 

8-ton  metal  pot. 

I'.-  toii  automatic  ),iggiiig  i)Ot  witti  6 
w.-iier-cooled  Margach  pig  molds. 

1-ton  metal  pot. 

1  Pony  Autoplate  with  pump. 

3  all-steel  ad  tahl.-s  with  material 
racks. 

15  tons  Liiiottp.  metal,  10  tons  stereo 
type  metal. 

2  Model  8  Linotypes. 

Miscellnneous  equipment  for  all  me¬ 
chanical  departments,  including  storage 
racks,  steel  mailing  fables,  desks,  etc. 

Everything  in  good  order  and  priced 
to  sell.  Addres*:  inquiries  to 

The  Beacon  Journal  Publishing  Co. 

Akron,  Ohio 


f  O.M.MERCIAL  A  NEWSPAPER  EQUIP. 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Job  and  Newspaper  Plant  in  Middle-West  — 
Goss  Comet  Press  and  Accessories  ■ — 
Interfype.  Linotype,  Job  Presses,  Type  Cases 
W.  J.  THOM  PK  INS 

1721  S.  Street.  N.  W.  Wasblngton,  D.  C. 


Mechanical  Equipment  Wanted 


Rrared  in  Ni-wspaper  Circulation  anno- 
‘•phere  Working  career  engaged  in 
Soiitlii  rn  .Newspaper  circulation  work.  Age 
41.  iiiari-ii-d.  Ti  n  years  suecessful  Circu 
lation  Manager.  Evening  and  .Sunday  of 
40.000  Now  secitri  ly  employed,  hut  for 
most  logienl  reason  on  a  small  paper. 
Seeks  eontaets  lending  to  eonneetion  with 
larger  newspaper  and  field.  Keferenees — 
present  and  nil  former  Pitlilishers — Em- 
pliiyers  will  stand  the  closest  investiga¬ 
tion.  Complete  record  of  experience, 
■piulilii  atinns,  as  well  us  photograph,  on 
file  with  E.  A-  P  Personnel  Service,  or 
reply  direct  to  advertiser  Box  75.">.  Edi 
tor  A  Publisher. 

Circulation  manager  of  proven  ability,  25 
years’  circulation  and  promotion  experi¬ 
ence,  seeks  change;  familiar  with  all 
forms  of  operation ;  will  gear  self  to  ag¬ 
gressive  or  conservative  policy  as  situa¬ 
tion  warrants;  prefers  East,  but  will  go 
anywhere.  Box  594,  Editor  A  Publisher. 

Eventually  a  Publisher  will  hire  me.  Twenty 

.veiirs'  rirciiintinn  exiterieiiei - research — 

uiiulysi-  -.ysti  matizing  • —  aerounting 
—  .ABf  ri  i  iiril-  -  prnmotioii.  .Act  Now! 
A  threi -l  i  nt  stamp  w  ill  get  ynii  the  man 
you  hiivi  hei-n  si-eking  for  years.  Why 
ant  invi  siigatef  romplete  record  nf  ex 
iH-rii  nee  end  i|iialifirntiniis  on  file  with  E. 
A  P  Persitniiel  Service,  or  reply  direct  tn 
advert iser.  Itox  8'27.  Editor  A  Pnldislier. 

Mk'l’t  ItLISHKK: 

The  Im-s!  whv  to  tliornii^li  atul 
<’irrula»ion  with  ‘*THK 

yK\Vsi»AI»KH  AMATKl’R  ('OMMUNITY 
^'O.NTKST.**  tCopyrihfht  Ma'*Harris. 

Vinir-^  for  More  Circulation. 

MacHarris, 

3748  West  Calhoun  Blvd., 

Minneapolis,  Minnesota. 


Situofions  Wanted 


Editorial 


A  Writing  Fiend,  M  A,  degree,  wants  action 
24  hours  daily  under  hard-boiled  city 
editor.  Box  713,  Kditor  &  Publisher. 


Able  Young  Reporter  wislies  rhance  to  he¬ 
roin*’  hig  froK  in  Mtiall  {Middle  and  develop 
♦Toakiiiir  ability  away  fmin  Y.  ('.  Three 
>>arv'  ♦•xp,  Masv.  weekly;  1  us  <Uily  eor- 
respondent;  2  summer  iniblirity.  Coluinn- 
Daily  .Vrtrj.  A  ale  HA. A.  honors 
lil39  Now  mere  tHd{>ole  on  N.  Y,  C.  daily, 
b  ft  1  in..  23.  Irish  charm.  Normal  vices. 

-  ^29_Kditor  A  Publisher, 

All-around  nswipapennan,  36,  wants  job  as 
editorial  writer,  features,  departmental  or 
SuMay  section  editor.  Box  608,  Editor 
A  Publisher  _ 

Ambitions,  capubU  writer,  22.  seeks  start 

reporting,  editing,  or  rewriting.  Univer- 
»*ty  graduate,  political  icience.  Experi- 
enee.  Box  716,  Editor  A  Publisher, 

Amusement  editor-writer.  —  Stage,  movies, 
inusie.  railio  haekground  on  metropolitan 
lispi-r  trade  niagazin'>.  Wide  news- 

iiDiiri-e,  personal  arquaiiitanresliip  with 
i-iiteriainment  industry.  Record  for 

luilding  eireiilatinn.  Vniversily  gradu- 

— “e.  ‘»a  Box  815.  Kditor  A  Publisher. 


23.  Columbia 
n.'  radio  experience.  Ni 

Box  788,  Editor  A  Publisher. 


Experienced  Editor-Reporter,  26,  2  ^  yrs.  on 
weeklies.  Columbia  Graduate  ^bool  of 
Journalism.  Seek  position  small  daily, 
N.  Y.  C.  and  vicinity.  Box  602.  Editor 

A  Publisher. _ 

Experienced  reporter,  photographer,  feature 
writer,  desk  man:  for  *laily  or  trade  jour¬ 
nal.  Box  833.  Editor  A  I’lihlislier.  ^ 
Experienced  Young  Reporter,  28.  College 
graduate.  Three  years  on  daily,  weekly, 
and  radio.  Rewrites,  heads,  proofs ; 
some  makeup.  Go  anywhere.  Box  708, 

Editor  A  Publisher. _ 

Feature  writer,  woman  reporter,  publicity, 
excellent  experience  on  daily,  weekly  pa¬ 
pers.  Go  anywhere,  salary  secondary.  Box 

672.  Editor  A  Publisher. _ 

Magazine  editor,  feature  writer,  newspaper 
experience.  Good  at  dramatizing  indus¬ 
try  and  business,  travel,  decorative  arts. 
Write  advertising  copy.  Woman,  age  34. 
Metropolitan  area.  Box  761,  Kditor  A 

Publisher.  _ 

Managing  Editor  college  daily  four  years 
reporting  editorial  advertising.  Box  620, 
Editor  A  Publisher. _ 

Northwestern  paduate  now  editing  weekly 
has  tested  plan  for  building  reader-inter¬ 
est.  circulation  for  publisher  of  weekly, 
small  daily.  Experienced  editor-repor¬ 
ter  photographer.  Increased  circulation, 
doubled  linage  on  present  job.  Write 
for  details.  Box  678.  Editor  A  Pub¬ 
lisher.  _ 

Photographer  .  .  .  Ist  Award  1939  Inland 
Daily  Press  Association  Contest.  Five 
years  new,  publicity,  commercial  experi¬ 
ence;  some  reporting.  Own  complete 
equipment.  Box  715,  Ilditor  A  Publisher. 

Reliable  young  reporter,  experienced  on 
Texas  daily,  weekly,  available.  Pat  Perry. 
Inks  Dam.  Burnet,  Texas. 


Reporter-Photographer — Free  lance  writer 
seeks  newspaper  magazine  liertli:  young, 
experienced,  degree:  knows  prudiietion; 
go  any  plae.  Box  832  Editor  A  Pub¬ 
lisher. 

Reporter  with  metropolitan  desk,  picture, 
heat  experience,  wants  job  on  weekly, 
small  daily.  Object:  ownership.  Age  25 — 
go  anywhere.  Box  671,  Editor  A  Pub¬ 
lisher. 


Sports — writer,  single.  31,  A.B.  Five 
years’  metropolitan  experience.  Covered 
dozen  sports,  rewrite,  copyreading.  Golf, 
statistics  expert.  Personnel  Service.  Edi¬ 
tor  A  Publisher  or  reply  to  Box  597, 
Editor  A  Publisher. 

Wants  news  lob  Daily.  Sports  editor  three 
years  Weekly.  Can  read  copy,  makeup. 
College,  single.  Interview  me  Publish¬ 
ers’  New  York  convention.  Box  613. 
Editor  A  Publisher 


Women’s  page,  beauty,  numerology,  speeial 
features,  radio  page.  Fifteen  years’ 
writing  experience.  Available  ANPA. 
Box  591,  Editor  A  Publisher. 


Young  Yale  graduate  seeks  career.  Minor 
reporting  experience.  Anxious  to  learn. 
Salary  incidental.  Box  667,  Editor  A 

Publisher. _ 

More  .Situations  IFaii/cd  Hottom  Xrit  Column 


Model  eSM  42-Fica  Intertype,  serial  num- 
l)er  over  10,000.  Also,  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  .lob  Presses.  Automatics. 
We  guarantee  new  machine  performance. 

I'AVXE  A  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 


Situations  Wanted 

Mechanical 


Foreman  16  years’  experience  with  daily 
newspapers  is  available  aceoiint  merger. 
Knows  handling  of  In-lp  and  complete 
working  knowledge  of  all  mechanical  de- 
partnii-nis.  Box  819.  Editor  A  I’lililisher. 

IF  YOU  HAVE  A  HARD 
JOB  I’D  LIKE  IT 

Twenty-five  years  spent  in  newspaper  work 
— twenty  as  an  executive.  Want  employ¬ 
ment  as  mechanical  superintendent,  plant 
superintendent  or  composing  room  fore¬ 
man  on  a  newspaper  that  needs  a  thor¬ 
oughly  experienced  man  to  handle  me 
chanical  details.  Over  ten  years  as  su¬ 
perintendent  last  position.  Handle  help 
economically  and  efficiently  without  fric 
tion.  Have  worked  on  large  and  small 
papers  producing  from  one  to  six  or  more 
editions  daily.  Can  arrange  for  an  inter¬ 
view  at  ANPA  Convention.  Go  anywhere. 
References.  Box  680,  Kditor  A  Publisher. 

Lino.  Machinist  seeks  change.  Good  opera¬ 
tor.  Experienced,  capable,  competent ; 
I’nion.  East  preferred.  Box  714,  Editor 
A  Publisher. _ 

Machinist — Linotype,  Ludlow,  Elrod;  no 
ii|M'r:itiir.  Kehuild.  modernize  older 
machiios  Keep  production  high:  mats 
parts  cost  low.  .A.('.  :ii>pariitus.  wiring, 
lighting:  gcnerul  miicliinist.  Tnioii, 

young  iiiiin.  Box  824,  Editor  A  Piiiilisher, 

Mechanical  Executive,  ten  years’  experience 
mechanical  departments  Metropolitan 
daily,  now  employed,  deaires  business 
administrative  post.  Black  and  white, 
color  and  gravure.  Technical  education, 
single,  age  33,  domestic  or  foreign.  Box 
724.  Editor  A  Publisher. _ 

Mechanical  superintendent  or  composing 
room  foreman  wants  work  on  a  hard  to 
fill  job.  Over  twenty  years  executive 
experience  large  and  small  papers.  Go 
anywhere.  References  Box  675,  Editor 
A-  Publisher. _ _ 

Mechanical  Superintendent  with  22  years’ 
experience.  Knows  typography,  styling 
and  color  process.  Practical  worker  in 
all  branches.  Record  available  at  E  A  P 
personnel  Service  or  reply  direct  to  Box 
702,  Editor  A  Publisher. 


Newspaper  Composing  Boom  Foreman — Age 
37,  union,  married,  two  children.  Now 
employed.  Seven  years  foreman  experi¬ 
ence,  "modern  plant.  At  present  job  12 
years.  Practical  printer.  Box  712.  Edi¬ 
tor  A  Publisher. 


Tubular  Freasman  Stero  permanent:  de- 
X>endable;  clean;  honest;  married.  Refer¬ 
ence.  Bruce  Brand,  724  East  Maple, 
Enid.  Oklahoma. 


In  the  market  for  page  engraving  equip¬ 
ment  Prefer  complete  jilant  but  will 
consider  units.  Paris  News,  Paris.  Texas. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
l.>iiiotype  and  Intertype  parts  and  acces¬ 
sories.  W'e  buy,  sell  and  trade.  Tell  ns 
your  needs.  Montgomery  A  Bacon,  To¬ 
wards,  Penna. 


Photo-Engraving  Equipment  For  Sain 

HHEMOO 


Photo- Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProdnets  Company 

236  W.  41st  Street  _ New  York  City 

Photo  engraving  Equipment  and  Metals 
E  T  .'Sfl.LEBARGER  CO. 
no  Fulton  .<1.  .538  ,S.  Clark  St 

■New  York.  N.  Y.  Chicago,  III. 


Press  Room  Equipment  For  Soln 

For  Sale:  Cox-O-Type  Press,  Hat-bed — prints 
8  itiluiiins,  or  16  pages  tabloids,  with 
AC  motor  equipment:  about  eight  years 
old.  Bfix  808  Edtfor  A  I’lihlisher. 

Hoe  Super-Speed  Roller-hearing  unit  type 
presses  with  color  couples  in  both 
straight-pattern  and  Z  pattern  design. 
Standard  22^4"  ami  23  9/16"  cutoff. 
Available  as  3,  4  or  5  unit  presses;  also, 
other  unit  caxiacities.  R.  HOE  A  CO., 
Inc  ■  910  East  138th  St..  New  York,  N,  Y. 

MAKE  US  AN  OFFER 
Hoe  32-page  quad,  with  new  6  inch  rubber 
form  rollers.  New  Blankets.  Completely 
equipped  with  stereotype  equipment  and 
new  drive. 

Can  be  seen,  in  excellent  condition, 
at  Newark,  Ohio.  Must  be  moved  from 
present  location. 

_ The  Advocate,  Newark,  Ohio 

EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Two  16-Fage  Duplex  Tubular  Presses,  com¬ 
plete  with  AC  Drives  and  Stereotyping 
Machinery. 

The  Tribune  Chronicle.  Warren,  Ohio 


NEWSPAPER 

PROPERTIES 


Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madiseu  Avu.  New  Yerh 

Runlnee*  Eatabliehrd  lo  1899 


EDITOR 


I 


PUBLISHER 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 

'fHE  BE1A.T  of  the  war  propaganda  is  THE  LIE  factories  are  working  best  in 
going  up,  timed  with  the  toughening  Germany,  and  these  two  inci- 
of  the  war  in  Scandinavia.  As  might  dents  would  be  sufficient  to  cast  doubt 


be  expected,  the  most 
Germany's  dramatic  and  the 

"Exclusives"  perceptible  by 

Exclusives 

Stay  Exclusive  f^om  Berlin,  first 
modem  nation  to  re¬ 
cognize  that  words  may  have  the  con¬ 
quering  power  of  explosives.  The 


upon  the  week-end 
Are  Those  revelations  of  Hen- 
Documents  Ribbentrop  on 

Britain  s  supposed 
Also  Phony?  plans  against  Norway, 
if  other  evidence  did 
not  do  so.  That  isn’t  to  say  that  Bri¬ 
tain  and  France  did  not  plan  to  invade 


Allied  nations  so  far  seem  to  have  ob-  Norway  at  an  early  date.  It  may 
served  the  decencies  of  democracy  in  fairly  be  surmised  that  Britain  meant 
their  propaganda  efforts.  That  is,  they  to  do  what  Mr.  Churchill  promised — 
have  avoided  the  out-and-out  lie,  even  to  cut  off  German  trade  with  Scandi- 
though  their  official  and  unofficial  navia.  That  job  could  not  have  been 
nouncements  frequently  lack  the  ring  done  by  sawing  the  air  in  Parliament. 


of  the  whole  truth. 

There  may  have  been  earlier  in- 


or  by  laying  a  few  mine  barriers  off 
Norwegian  ports.  It  would  have 


stances  in  the  German  record,  but  our  required  combined  land  and  naval  ac- 
attention  fell  first  two  weeks  ago  on  a  tion,  and  it  is  altogether  likely  that 
box  in  the  New  York  Times.  This  Mr.  Churchill  had  not — too — certain 
story  quoted  from  the  broadcast  of  the  infoi-mation  that  the  Germans  were  on 
Berliner  known  to  the  British  as  the  move  when  he  prepared  his  own 
"Lord  Haw  Haw,"  who  read  to  his  nation  by  his  dramatic  pronounce- 
English  audience  what  purported  to  be  rnent.  But,  as  usual,  the  Germans  hit 
a  dispatch  from  the  previous  day’s  first. 

Times.  The  ’Times  never  c^ri^  the  documents  that  the  German 

story,  and  told  the  world  that  it  had  Foreign  Minister  gave  out  for  Sun- 

T,  I-  -T  •  day’s  papers,  however,  lack  several 
A  few  days  later  the  Ber  t-n^r  et-  q£  authenticity.  One  of  the  or- 

tung  quoted  an  article  m  the  Yonkers  Brigade  to  the  at- 

(N.  Y.)  Herald-Statesman  as  proo  tacking  troops  was  transmitted  by  AP 
that  America  had  seen  through  t  e  Wirephoto  and  reproduced  legibly  in 
British  propaganda  of  lies  about  Nor-  York  Times  of  April  28.  The 

way.  The  Herald -Statesman  was  reproduced  in  two  sections, 

quoted  .as  declaring  that  the  with  a  break  between.  We  examined 

accounts  of  the  openmg  of  the  batt  e  reproduction  under  a  good  glass 
for  Norway  were  at  least  imagma-  g^^j  jj^ted  unmistakeable  differences 
tive,  and  that  the  British  newspapers,  typing  of  the  first  and  succeed- 

lacking  authoritative  news  and  pic-  paragraphs.  They  were  the  pro- 
tures.  had  embroidered  the  official  least  two  different  machines, 

news  with  colorful  rewrites  and  some  n^gt  order  was  dated  April  6. 

^"TT»e''Srih're^oS  has  its  blot  too.  Germans  also  gave  out  the  bat- 

The  Herald-Statesman  found  a  story  operations  order,  evidently 


news  with  colortui  rewrites  ana  some  That  order  was  dated  April  6. 

^"TT»e''Srih're^oS  has  its  blot  too.  Germans  also  gave  out  the  bat- 

The  Herald-Statesman  found  a  story  operations  order,  evidently 

in  the  London  Sunday  Pictorial,  sup-  T  v 

J1  U1  J  •*  TT  c  The  battalion  order  was  dated  April  7. 

posedly  cabled  from  its  U.  S.  corre-  contained  several  annarent  defects 

spondent,  John  Walters.  According  contained  several  apparent  detects 

A  1  ^  f  V  typing,  and  some  signs  which  war- 

to  this  tale,  a  group  of  Yonkers  school  *  j  al  •  r  au  a  -a  i_  j  v 

boys  were  said  to  have  chased  a  boy  the  inference  hat  it  had  be^ 

home  to  his  mother,  caUing  him  a  order  captur^ 

*<  11  IT  Uw.  'TUr.  from  a  British  soldier  or  officer.  As 

yellow  Englishman  TJe  story  went  ^ 

on,  according  to  the  newspaper,  to  .  , 

pointed  out,  the  battalion  order  did 


identify  the  boy  and  his  mother  as 
Londoners  who  were  planning  an 


not  conform  in  several  important  re- 


g  cts  to  the  Style  laid  down  in  the 
early  departure  for  Australia  Names  British  Field  Service  Regulations.  The 
were  mentioned.  The  Herald-States-  i.  jau 

man  heard  about  its  sudden  fame  and  f^angement  of  paragraphs,  and  the 


investigated.  It  found; 

First,  that  it  had  carried  substan¬ 
tially  the  statements  about  the  Lon- 


titles  of  several  headings,  were  off¬ 
color.  The  battalion  order  was  dated 
"April  7th.  1940,"  for  one  thing.  ’That 


don  accounts  of  the  early  Norwegian 

sea  battles,  in  a  syndicated  Washing-  should  have  been 

ton  column  by  Richard  H.  Waldo.  Mr.  ' 

Waldo’s  column  deals  with  “inside  ^oth  British  and  American  opera- 
stuff."  seldom  reveals  its  sources,  but  “o"  orders  during  1918.  and  in  subse- 


in  this  case  can  be  considered  as  pro¬ 
bably  accurate  in  its  revelations  of 


quent  reading,  rides  with  the  Major’s 
findings.  We  never  saw  any  military 


what  went  on  in  London  three  weeks  ^  used  the  date-form  at- 

ago.  Nobody  knew  what  was  hap-  tributed  to  this  one  by  the  Germans, 
pening  in  the  North  Sea  and  its  arms.  we  suspect  monkey-business  with 
Second,  no  family  of  the  name  given  date-lines,  for  obvious  German 

is  listed  as  a  resident  of  Yonkers.  No  reasons.  *  ,  * 

incident  of  the  kind  was  known  to  the 

school  authorities.  No  story  of  the  GERMAN  lying  won't  win  the  war,  of 
kind  had  ever  appeared  in  the  Herald-  course,  but  its  combination  with  a 
Statesman.  lot  of  guess-work  picked  up  from 

John  Walters  wired  Editor  &  Pub-  British  newspapers 

LisHER  on  Thursday  the  following  News  British  “unoffi- 

statement  regarding  the  Yonkers  inci-  Covered  sources”  has  so 

dent;  far  served  to  confuse 

"Facts  of  the  schoolboy  story  were  rather  than  inform 

given  to  the  Sunday  Pictorial  by  the  the  public.  Eight  days 


ganda.  It  was  partly  confirmed  and 
supplemented  admirably  by  Otto  D. 
Tolischus,  for  years  on  the  New  York 
Times’  Berlin  staff,  in  an  April  27  dis¬ 
patch  from  Stockholm  to  the  Times. 

We  may  be  getting  to  the  point 
where  people  will  say  “spinach”  to  the 
run  of  evening  paper  stories  and  eve¬ 
ning  broadcasts  on  the  war.  We 
know  of  one  devoted  newspaperman 
who  used  to  read  all  of  the  evening 
papers  in  New  York,  then  hang  eagerly 
on  the  words  of  Kaltenborn,  Swing. 
Hale,  et  al.,  in  a  desperate  effort  to 
get  at  least  one  or  two  facts  a  day 
into  line,  only  to  have  them  disar¬ 
ranged  by  what  his  morning  papers 
brought  him.  He  says  he’s  quit.  One 
evening  paper,  no  more  radio  news, 
one  morning  paper,  and  he  hopes  to 
find  out  fiom  the  magazines  a  month 
or  so  later  what  really  happened  on 
the  night  of  April  29.  Meanwhile,  he’ll 
keep  his  eyes  on  the  Dodgers. 

There  may  be  a  lot  like  him.  They 
want  to  know.  They  are  intelligent 
enough  to  follow  a  fact  from  day  to 
day.  They  are  baffled  by  a  newspaper 
which  one  day  announces  in  eight - 
column  type  that  the  Allies  have 
bottled  the  Nazis  in  the  Norwegian 
mountains,  following  it  the  next  day 
with  the  news  that  the  bottled  Nazis 
broke  through  and  established  a  win¬ 
ning  line  of  battle. 

It  seems  to  us  that  the  papers,  espe¬ 
cially  metropolitan  evening  papers  are 
trying  to  cover  this  war  play-by-play, 
in  the  “he’s  up,  he’s  down,  no  he's  up 
again”  style  of  the  early  radio  an¬ 
nouncers. 

It  can’t  be  done  that  way.  You 
can’t  expect  to  produce  a  war  beat 
for  every  edition  and  still  hope  to 
keep  the  public  aware  of  what  is 
actually  happening.  The  last  is  im¬ 
portant.  This  American  public  has 
been  so  often  told  that  it  is  the  best 
informed  of  all  the  world  that  it  isn’t 
likely  to  stand  for  news  that  pro¬ 
duces  one-edition  headlines,  contra¬ 
dicted  in  the  next,  with  the  whole 
completely  upset  by  the  weekly  sum¬ 
mation.  If  the  headlines  don’t  pro¬ 
duce,  but  destroy,  trust,  they  destroy 
circulation;  if  the  breathless  broad¬ 
casts  can’t  be  believed  from  one  day 
to  the  next,  the  dead  dials  will  be  re¬ 
flected  in  the  returns  of  radio  adver¬ 
tising. 

We  suggest  that  it's  time  to  pull  up 
and  look  around  before  this  war  news 
gets  really  serious.  We  say  that  with 
a  full  appreciation  of  the  difficulties 
under  which  the  foreign  correspond¬ 
ents  are  working,  and  also  of  the 
natural  competition  in  the  home  offices 
to  be  out  first  with  the  news.  Fine,  if 
it  is  the  news.  Dangerous,  if  it  is  not. 
Let’s  not  add  to  the  war  psychosis  al¬ 
ready  gathering  in  this  country  by 
building  up  hopes  of  an  Allied  victory 
on  unconfirmed  propaganda,  only  to 
shatter  them  in  a  few  days  by  reports 
that  make  uncomfortable  reading  for 
Allied  sympathizers — which  includes 
most  of  the  reading  public.  That’s 
playing  Germany’s  game — not  at  all 


War  News 
Is  Covered 
Too  Fast 


boy’s  mother  and  her  husband  by  a  of  contradiction  and  unconfirmed  re¬ 
second  marriage,  Mr.  and  Mrs.  Hilton  ports  preceded  the  factual  smash  of 
Nixon.  The  story  was  carefully  Leland  Stowe  on  what  had  apparently 
checked  before  publication.  The  Nix-  happened  when  the  Germans  invaded 
ons  were  then  living  at  Glenwood  Norway.  There  have  been  attempts 
Lodge,  390  North  Broadway,  Yon-  to  deny  Mr.  Stowe’s  report  in  part, 
kers.  I  believe  Mr.  Nixon  is  still  but  its  details  have  stood  up  remark - 
there.”  ably  in  the  face  of  the  counter-propa- 


ONCE  again  we  have  several  queries 
on  the  rea.son  for  this  column’s  title. 
Why  "Thir*y.”  and  not  “Fifty”  or 
“One  Hundred.”  The 
yyi,y  question  has  been  an- 

Call  !♦  -‘iwered  in  this  space 

,  before,  on  the  basis 

Thirty  7  q£  £fig  j^^gj  available 
information,  and  the 
answer  is  reprinted  from  our  issue  of 
Jan.  23.  1937.  We  have  no  conclusive 


theories,  but  present  several  sent  to 
the  late  Marlen  E.  Pew  by  Charles  W. 
Harper  of  the  Utica  (N.  Y.)  Press  stal 
in  1932.  Thus; 

1.  When  newspaper  stories  wei» 
written  and  set  by  hand,  a  period  was 
indicated  by  “x”  in  the  manuscript 
copy;  the  end  of  a  paragraph  by 
“xx”  and  the  end  of  the  story  1^ 
“xxx,”  which  has  many  symbol^ 
meanings,  among  them  “thirty”  ia 
Roman  numerals. 

2.  The  journalistic  symbol  “30”  had 
a  peculiar  Blast  Indian  origin.  In  Ben¬ 
gali,  we  are  told,  “80”  means  farewelT 
or  “I  quit.”  An  English  officer  at  Cal¬ 
cutta  used  the  figures  at  the  end  of  a 
letter  he  sent  to  the  East  India  Com¬ 
pany  in  1758.  The  company,  using  the 
figures  in  its  publication,  made  then 
"30”  by  mistake. 

3.  Typesetting  machines  that  cad 
their  typo  in  slug  form  used  to  set  a 
maximum  length  of  line  known  to 
printers  as  30  pica  ems,  so  that  ‘W 
came  to  mean  the  end  of  the  line.  Old- 
time  printers  dispute  this  version  with 
the  statement  that  the  “30”  .symbol 
long  antedates  the  slug-castiii( 
machines. 

4.  During  a  disaster,  informatioB 
was  being  wired  to  the  outside  world 
by  a  telegrapher  whose  number  wai 
“30”  and  who  remained  at  his  key 
and  met  death  after  his  colleagues  bad 
fled.  This  one  is  not  authenticated, 
and  can  be  called  doubtful. 

5.  Early  telegraph  editors  had  a  code 
of  their  own  for  side-talk  on  the  wire. 
The  figure  “1”  means  “wait  a  minute;* 
“4”  meant  “when  shall  I  proceed?"; 
“8”  indicated  “I’m  busy”;  “13”  asked 
“what’s  the  matter?”;  “17”  meant  Tb 
sending  an  important  message”;  “30" 
was  “end  of  item”;  “73”  was  "kindeit 
regards,”  etc.,  etc.  Railroad  lightninC 
slingers  had  another  number  code  all 
their  own. 

6.  Years  ago,  in  the  West,  before 
newspapers  had  special  wires,  the  tele¬ 
graph  operator  would  write  out  dis¬ 
patches  in  long-hand  and  send  them 
to  newspapers  by  messenger.  Hii 
office  clo.sed  at  3  a.m.  and  at  the  bot 
tom  of  the  last  sheet,  he  wrote  1 
o’clock,  which  was  gradually  changed 
to  “3o’c,”  then  to  “3  o”  and  at  last  to 
".30.” 

7.  When  the  A.s.sociated  Press  was 
established,  each  member  of  the  asso¬ 
ciation  was  entitled  to  30  telegram! 
each  24  hours.  When  the  last  message 
was  sent  it  was  marked  "30.” 

8.  The  30  magistrates  appointed  b? 
Sparta  over  Athens  at  the  end  of  the 
Peloponnesian  War  were  called  the 
"Thirty  Tyrants”  and  were  overthrown 

[  at  the  end  of  a  year’s  reign.  The  end 
’  of  the  tyrants  was  heralded  with  1 
'  spirit  of  gladness — “30.”  Far-fetched, 
at  least. 

.  Our  own  preference  is  divided  be- 
.  tween  (1),  (5),  (6)  and  (7).  In  the 
f  intimate  association  which  was  quickl? 
established  between  American 
papers  and  the  telegraph  90  . 

years  ago,  it  was  inevitable  that 
tribal  jargons  would  be  intermix^ 
A  symbol  for  “thirty”  signified  t» 
end"  of  a  newspaper  story.  It  co*^ 
easily  have  been  adopted  by  the 
neer  telegraphers  to  mean  the  enfl 
of  a  message,  news  or  otherwise.  ^ 

1  from  that  to  “good  night”  was  a 
transition.  The  other  allegonw 
meanings  of  “thirty”  need  not 
labored  here. 

;  ■ 

;  MARQUIS  ESTATE  $29,358 

;  The  estate  of  Donald 
■  Marquis,  author  and  writer,  kn 
;  as  Don  Marquis,  has  been  .  j 
5  $29,358  according  to  an 
;  last  week,  in  the  Queens  Surrog 
j  Court.  Mr.  Marquis  died  iL 

f  1937,  and  his  estate  cornprised  entireir 

2  of  life  insurance  policies. 


g)  B  ?  • 


